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Independents Focus Attention on Jobber - Supplier Relations 
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ILLINOIS jobber meeting packs them in 


Independent oil jobbers are getting all 

warmed up for some of the important dis- 

cussions which seem destined to make the 

next meeting of the National Oil Jobbers 

Council this month a momentous event. 

The meeting of the Illinois Petroleum 

Marketers Assn. heard a major company 

sales representative tell the jobbers that 

competition is going to become more in- 

tense. An Independent jobber leader 

lashed out at policy statements of major 

companies which indicate, he said, that 

the jobber will be left out in the cold 

wherever and whenever the integrated 

company believes it can do the marketing ms 
Dwight F. Benton job more efficiently. See story on p. 37. John L. Bero 
A Major’s Viewpoint A Jobber’s Slant 





MEASURING UNIT 
Takes the Place of a Spare Meter 





— BRODIE BiRotor Readily 


Replaceable Measuring Unit BiRotor Measuring unit is com- 


pletely interchangeable and read- 
uly replaceable. 
Eliminates need and extra cost of 
a spare meter. 


Permits quick change-over with- 
out disturbing existing lines or 
connections. 
This is but one of the many im- 
— reasons why Brodie Bi- 
otor is being adopted as stand- 
ard by so many oil marketers. 
Other features include: Welded all- 
steel meter housing; precision dry 
adjustment; positive displacement 
with true rotary operation; just two 
moving parts in measuring cham- 
ber. en you’re looking into me- 
ters, it’s what’s inside that counts. 
Standardize on Brodie BiRotor— 
the meter with the replaceable 
measuring unit. 





or. METERS 


RALPH N. BRODIE CO., INC. - Gist & LOWELL STREETS, OAKLAND 8, CALIFORNIA, U.S. A. 
Division Offices: 550 SO. COLUMBUS AVE., MT. VERNON, N.Y. + 59. VAN BUREN, CHICAGO 5, ILL. + 302 SO. PEARL STREET, DALLAS, TEXAS 
221 9th AVE. N., SEATTLE 9, WASH. + 5401 E. SHEILA STREET, LOS ANGELES 22, CALIF. + REPRESENTATIVES AND STOCKS IN ALL PRINCIPAL CITIES 





Slightly Colossal 


We are under no illusions that the twenty-seven films currently in the Ethyl 
Motion Picture Library will ever win ‘“‘Oscars.”” By Hollywood standards they 
are only slightly colossal . . . but we believe they have been of tremendous 
value to our customers over the years. 


What our films may lack in glamour, they most certainly make up in educa- 
tional value. The subjects are ones that are close to the heart of any petroleum 
man trying to make better products, train his people to handle fuels more safely, 
or assist his customers to get more from the fuels and lubricants he supplies. 


A glance at the following page will give you a good idea of the films we have 
available . .. and probably suggest uses for them in your own operations. 


(continued on next page) 





Slightly Colossal 


continued from preceding page) 


Fire Power—A 24-minute film on the safe 


handling of gasoline, particularly in service 
stations and bulk plants. 


Fundamentals of Fuel Knock—A highly 
technical report of fuel combustion studies 
being conducted at M.1I.T. under an Ethyl 
grant. Running time, 27 minutes. 


You’re the Doctor—An interesting story 
about farm equipment service —in particu- 
lar, a valve job on a tractor engine. 32 
minutes. 


There Is a Difference —Tells of a new serv- 
ice station operator learning about cus- 
tomer relations. Running time, 22 minutes. 


Gasoline for Everybody—A brief but com- 
plete story of how gasoline is made and its 
importance to daily living. Running time, 
13 minutes. 


Pattern for Progress—A 20-minute color 
film about the influence of tractor power 
on agriculture as seen through the eyes of 
one farm family. 


We will be happy to send you a complete catalogue of films in the Ethy] library. 
If you need a particular film in a hurry, our regional offices maintain a full stock 
for quick service. Of course, there is no charge for these films. They are a part of 
Ethyl’s service to the oil industry. 


ETHYL CORPORATION 


NEW YORK 17, NEW YORK 
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RESEARCH ECHNICAL NOTES 


SUPPLY SERVICE 


SALES HELPS ROAD TESTING GASOLINE TESTING 
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GRAVER BULK STORAGE TANKS 


The bulk plant pictured above, utilizing Graver-built tankage 
exclusively, is one more example of Graver’s ability to 
meet the exacting standards of the petroleum 

industry. The owner of this plant supplemented the three 
20,000-gallon Graver-built vertical tanks which 
originally made up the installation with three similar 
vessels as business expanded. Later a 110,000- 

gallon Graver; field-erected tank was added, 

bringing the total capacity of the plant to 

230,000 gallons. This installation, the result 

of a series of re-orders based on 

proven dependability, clearly indicates that 

Graver is truly the standard of the industry. 








GRAVER TANK & MFG-CO.INC |(GRAVER| 


EAST CHICAGO, INDIANA 





NEW YORK * CHICAGO * PHILADELPHIA * WASHINGTON 
DETROIT + CINCINNATI * CATASAUQUA, PA. 
HOUSTON * SAND SPRINGS, OKLA. 
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A SWING -— x 
THAT 
\ REALLY SWINGS @ 


Ball "DOUBLE ie te oo ee 


a 


‘SWING JOINT 


For faster handling of product . . . low maintenance 
cost... quicker and easier handling of loading arms . . . install 
OPW’'s wide-range frictionless swing joint. 360° traverse in No. 2405 
plane of lower swivel, 280° traverse in plane of center swivel. 
Join the handlers of hazardous liquids who are profiting as 
a result of fast, trouble-free operation insured by using 
OPW’'s frictionless swing joint. In it, are incorporated all the 
factors necessary for efficiency, durability, economy, and 
effortless operation. 
The “S” self-balancing design provides top efficiency with 
either spring-balanced or counter-balanced loading arms. 
It modifies flow restricting 90° turns of other type double swing 
joints. Smooth full flow with low pressure drop is assured. 
Body of rugged bronze construction. Two swivel sections of SPECIAL 
hard wear resistant bronze. Two wide spaced ball bearing 
“ied bal eos Gh game toheeang “O" ae ier Or, and a ne 


sealed . . . does not bind or swell. Lubrication fitting equipped for threaded ends. 4” size available 
easy maintenance. 


— 


with flanged inlet on request. 


Contact your Oil Equipment Jobber. 
If jobber cannot supply you, mail coupon. 


— et 


OPW CORPORATION 


2735 Colerain Ave. Cincinnati 25, Ohio 





Please furnish additional information on your 
No. 2405 Swing Joint. 


CORPORATION Name 


VALVES @ FITTINGS @ ASSEMBLIES Company. 
for handling hazardous liquids Address. 
2735 COLERAIN AVE 
CINCINNATI 25, OHIO City State 
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These daring young men were the talk of 
the town back in the days when motoring 
was a rare and thrilling experience. 


For not many people drove cars, and 
those who did had to have both nerve and 
strength. A skittish horse frequently meant 
danger and a muddy, rutted road called 
for a firm grip to keep out of the ditch. 

Contrast this with the modern automo- 
bile that guides so easily over today’s roads 
that a child could drive one! 

These wonderfully efficient cars are 
among the most dependable and valuable 
servants we have. And the petroleum in- 
dustry, by supplying fuels and lubricants 
in ever-increasing quality and quantity, is 


helping to keep them so. 


As part of this indispensable industry, 
the Gulf Companies are working constantly 
to advance the contributions of oil to auto- 
motive progress, thus contributing to 
the comfort and well-being of American 
motorists. 





GULF OIL CORPORATION + GULF REFINING COMPANY - GENERAL OFFICES, PITTSBURGH, PA. 


4 NATIONAL PETROLEUM NEWS 








I’ve got a good 


connection here! 





It’s static-sure and gas-tight... 


“That’s why you can depend on a safe, leak-proof 
connection every time with Scovill Couplings. Perma- 
nently machine-attached, they extend the service life 
of hose. 

“Look at the smooth, even, inside diameter of these 
Scovill Couplings. That’s why you get uninterrupted 
flow—free from bottleneck or barrel-type restrictions. 

““Scovill Couplings on fuel oil or distillate hose make 


a hit with drivers, too. Their lighter weight makes hose 
easier to handle—and hose takes more flexing and 
gives more service.” 

All you have to do to get these extra money-saving 
advantages for your fuel oil and distillate hose is to 
write this style number on your next hose order: 
Scovill 520-H Couplings. For more information, ask 


for Bulletin 520-H. 


THE BROADER GRIP THAT SAVES THE HOSE LIFE 


SCOVILL TRIPLE-TESTED 
GIVE MAXIMUM FLOW, SAFETY AND HOSE LIFE 
TRIPLE TESTING PROVES SCOVILL DEPENDABILITY 
PRESSURE test "seaber Scovill FLEXING test proves Scovill PULL test proves Scovill cou- 


coupling holds beyond burst- coupling does not weaken the pling holds beyond tensile 
ing pressure of hose hose strength of hose 
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the new 1952 
RAZIER PAYLOADE 


Designed 2" lower in overall height. Lighter in weight, yet ©Stendard 6000 Gellen 
has added strength. Built for extra rugged durability. Meets 3 Compartment D. B. H. Transport 
1.C.C. and state regulations. F. O. B. Factory 


FRAZIER BRINGS YOU THE YEAR'S NUMBER ONE 
BARGAIN IN SEMI-TRAILERS! 


NOTICE ALL THE FEATURES INCLUDED AT THE LOW PRICE SHOWN ABOVE: 





* 5000 gallons plus calibration * Telescope landing supports 
* Reyco tandem 

* 18,000 Ib. Standard Forge or Timken axles 
* Any style 8.0 steel wheels desired 

* 10.00x20 Ist line tires 


* Twelve months warranty 

* Painted any combination of two colors 

* | Basket type tire carrier, 

* Smooth skin construction 

* 16 1/2x6" air brakes -* Sealed catwalk with full length overturn rails 
* Alll outlets 3" *72" combination valve and tool box with 
* Streamline skirting double doors 


DIRECT SALES e SAVE THE MIDDLEMAN’S PROFIT 
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@ It is often necessary to remove suction stubs in 
underground tank installations — for shortening or 
lengthening if tank settles, for pumping out an accum- 
ulation of water on the bottom, or for cleaning out 
rust and corrosion which collects on the bottom and 
which may contaminate the product or foul the pump. 


The Buckeye No. 559 B Angle Check Valve with 
removable suction stub and 20-mesh strainer saves 
the time, expense and inconvenience of excavation. 
A few turns of one wrench, which can be used for the 
entire assembly, permits valve cage, strainer and 
suction stub to be immediately removed. 


The easy removal of the inside assembly of No. 
559 B also completely eliminates doubt about a 
perfect seal, a question always present when suction 
stub is permanently installed in a tank with a double 
tapped bushing. 


This valve is available with a 342” or 4” male 
thread to go directly into the tank flange, or a short 
nipple may be used between a 2” female thread on 
valve body and the tank bushing. The valve cage, 
strainer and suction stub may be used in presently 
installed No. 559 A or No. 559 AS 2” bodies. Write 
for complete information. 


BUCKEYE IRON & BRASS WORKS « DAYTON 1, OHIO 
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EVER-TITE 


Ever Fast 
Ever Sure 
Ever Safe 
Ever Secure 


SE. adante aden 


EE 


You re Ever Right 
with EVER-TITE* 


THE WORLD’S BEST QUICK COUPLINGS 


No other couplings in the world do the work of patented 
Ever-Tites. They connect safe and secure with a flick of the wrist 
— and open again just as easily. Predetermined tightness is built 
in during manufacture; Ever-Tites have never been known to jam 
or fail. They will hold absolutely tight under the highest pressures 
encountered in petroleum marketing 

Ever-Tites will prevent spills and leaks — and also guarantee 
big savings in loading and delivery time. They’re indispensable 
for efficient product handling. 

Ruggedly constructed of finest quality materials to last 
indefinitely even in the hardest service. Made in all sizes for 
every type of hose coupling requirement. Stocked by leading 
equipment distributors everywhere 


*The Ever-Tite registered trademark is a symbol of quality and dependability 


proved in 15 years’ performance in the petroieum industry 


EVER-TITE COUPLING CO. 


254 WEST 54th STREET NEW YORK 19, N. 


NATIONAL PETROLEUM NEWS 








AHEAD OF THE NEWS 





JOBBER CONTEST—Jobbers of a Midwest supplying 
company are participating in an eight-month contest 
for prizes, results being determined on the amount of 
increased gallonage over last year. For every gallon 
of increase, the jobber receives 1% point, provided he 
maintains an oil ratio of 1.5%. At the end of the 
contest period, the jobber wil] have his choice of many 
nationally advertised products, depending on the num- 
ber of points he accumulated. If the jobber equals 
or exceeds the industry’s average increase for 1952, 
he will receive additional recognition in the form of 
a plaque or special award. 


OIL EXPANSION—From hints being dropped by 
officials of the Defense Production Administration, 
there are sound grounds for believing that the agency 
will give full endorsement of the oil industry's $10 
billion expansion program to start in the third quarter 
of this year and run through 1953. However, actual 
steel allotments to support the program probably will 
lag this year, chiefly in the heavy plate field where 
the supply-demand picture is not nearly so favorable 
as in sheet steel. Complications also may develop 
if the steel] industry wage controversy erupts into 
work stoppages and supplies are cut to oil and other 
industries. 


MORE PUSH FOR SHOCKS—Without much fanfare 
two major oil companies are putting on a drive for 
shock absorber replacement business through dealer 
stations in two or three narrow areas on the East 
Coast. The campaign will probably last through the 
spring months, after which it may be enlarged to take 
in other areas. 


STATION TRAFFIC — Preliminary figures indicate 
there will be an average of 250 passenger cars per 
service station this year (average station in this case 
would be doing 14,312 gals. per month of gasoline). 
These car owners represent a sales potential to this 
average station of: 25,750 purchases of 6.7 gals. of 
gasoline per purchase; 1,500 lube jobs and 375 oil 
filters. These figures are based on 100% potential 
and make no allowance for lube jobs and oil filters 
obtained at garages, car dealers, etc. 


MARCH 19, 1952 


LADIES AID—An attempt is being made by one of 
the major oil companies to interest wives of service 
station dealers in the importance of better housekeep- 
ing at service stations. Meetings have been held és- 
pecially for dealers’ wives, in order to explain to them 
how station profits can be increased if station prem- 
ises, including rest rooms, are made more attractive. 
In a general way it is also hoped that wives will stim- 
ulate dealer ambitions if they understand and take an 
interest in station management problems and also in 
the money-making possibilities of the service station 
business. 


OIL GOES TO SCHOOL—The Oil Industry Informa- 
tion Committee’s school program (teaching aids), now 
emerging from its testing stage, is intended to reach 
about 700,000 more of the nation’s high school pupils 
in the 1952-53 scholastic year. The teaching aids now 
are in use in 72 counties having an estimated high 
school enrollment of 300,000, a large proportion of 
whom are believed to be employing the industry study 
materials. In the projected expansion, the OIIC Edu- 
cation and Youth Subcommittee will leave it up to 
OIIC district chairmen to choose the counties or 
school districts to be brought into the program—so 
long as the chairmen stay within pupil percentage 
limits allotted them. Heretofore, the subcommittee 
itself has made the selections to insure balanced rep- 
resentation in the program for agricultural, city, 
suburban and oil operations areas. 


AUTOMATIC TRANSMISSIONS — Preliminary re- 
ports indicate that during 1951 about 40% of all cars 
manufactured and sold in U. S. were equipped with 
automatic transmissions. In other words, about 2 
million more automatic transmissions went into use, 
making the total on highways today more than 5.5 
million. 


A SOUTHWESTERN MARKETERS ASSN.?—There 
is talk of combining the marketing associations of 
Oklahoma, New Mexico, Texas and Louisiana into one, 
but so far, it is still in the “talking” stage. Advo- 
cates of the plan say it would give the Southwest 
section of the country a very strong organization, but 
some believe it would take in too much territory. 








(Aerial view of Carteret, N.J.) 


ent in equipment 


no capital. 


7 ive strategically located terminals can handle any liquid 
General America that flows through a pipeline. They provide tanks, pipe- 


lines, docks, loading racks, drumming and canning 


Tank Storage facilities, labor, supervision and administration. 


You may enjoy all the privacy and convenience of your 
Terminals own private terminal. General American warehouse 
receipts represent the highest form of collateral. For 
financing, storage and distribution suggestions, contact 


your nearest General American representative. 


TRADE MARK 


GENERAL AMERICAN TANK STORAGE TERMINALS 


GENERAL AMERICAN TRANSPORTATION CORPORATION * 135 SOUTH LA SALLE STREET * CHICAGO 90, ILLINOIS 
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5  HANNAYHOSEREEL 


i. |. with Explosion-Proof 
te 


ws __ ELECTRIC MOTOR 


¥%& Easy push button control. 
’ y; 
¥%& Simplicity of construction and 
operation reduces maintenance 
costs to minimum. 
¥%& No gears to shift; no clutch to 


engage. 

%& Especially designed heavy duty 
explosion-proof motor, Under- All These and Many More 
writers approved. 


¥& Motor integral part of reel; 
needs no attention. 


¥%& Can be connected through con- 
duit for sealed, safe installation. 


¥%& Compact, durable, dependable. 


Developed especially to overcome the dangers previously 
associated with electrical rewinds, this newest Hannay Hose 


Reel has been proven SAFE and EFFICIENT in thorough 
laboratory and field service tests. Hannay has always made A y | y 
GOOD hose reels . . . users enthusiastically acclaim this aimy5:6. Oat, O08, 
ace HOSE REELS 
*U. S. Pat. No. 2,490,353 

Patented 1950 in Canado © C.B.H. 8S. Ine CLIFFORD B. HANNAY & SON, Inc. 


First Name in HOSE REELS... HANNAY TERLO, NEW 
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HOSE IS LIGHTER, MORE FLEXIBLE when 
reinforced with Du Pont ‘‘Cordura”’ High Tenacity Rayon 


There’s an exclusive difference in this fuel 
hose that makes it exceptionally durable. It’s 
reinforced with strong cords of Du Pont 
Cordura* High Tenacity Rayon. Asa result, 
it is lighter, extremely flexible, and strong as 
tow rope. 

Why? Because “Cordura” yarn is inher- 
ently stronger than yarns of natural fibers 
commonly used in hose. It enables a manu- 
facturer to make hose thinner . . . with fewer 
plies . . . yet stronger. Such hose is more flexi- 
ble, develops less internal friction, and is 


less apt to bruise and split. This kind of hose 
lasts longer. 

If you want to get more service out of 
every hose you buy, remember to ask your 
supplier for hose reinforced with Du Pont 
“Cordura” High Tenacity Rayon. 


*REG. U. S. PAT. OFF. 


REG. U. 5. PAT. OFF. 


BETTER THINGS FOR BETTER LIVING .., THROUGH CHEMISTRY 


Next time specify hose reinforced with 


STRENGTH AT LOW CosT 


Barge-loading hose reinforced 
with “Cordura” rayon is lighter, 


Pressure Lube hose reinforced 
with “Cordura” rayon withstands 
constant pressure. 


Pump hose reinforced with “Cor- 


dura” is stronger and lighter. 


Air hose reinforced with “Cor- 
dura” rayon is stronger, longer 
lasting. 


Car-wash hose reinforced with 
“Cordura” rayon won't kink or 
snarl. 





_ETZa 





WASHINGTON 





Oil Wage Bargaining Is Smothered 


By Hand of Government Controls 


By Andrew R. Patla, Washington Editor 


There is one 
salient factor in 
the current oil 

: industry wage 
disputes that tends to be overlooked 
or side-tracked under the swell of 
day-by-day developments in the con- 
troversy—namely, that there never 
had been the slightest chance that 
new agreements could be reached 
without government intervention. 


After several months of some- 
what half-hearted negotiations, the 
nationwide disputes are now before 
the Wage Stabilization Board sim- 
ply because such an agency has been 
established by the government to 
control employe compensation. Wage 
controls have the effect, for all prac- 
tical purposes, of nullifying collective 
bargaining. 


This is all very obvious. In the 
first place, unions see no reason for 
accepting any company offer, no mat- 
ter how fair it might appear, sim- 
ply because they might be able to 
force more lucrative terms from 
WSB. On the other hand, companies 
are faced with the related dilemma of 
“why try to press negotiations too 
far when the entire agreement prob- 
ably will be rewritten by the board 
when its approval is sought for agree- 
ments in excess of the cost-of-living 
formula?” There is also the natural 
reluctance on the part of all employ- 
ers to agree on wage increases when 
they have no idea whether the gov- 
ernment will permit these increased 
costs to be reflected in price adjust- 
ments. 


On the other hand, there should be 
no misconception in the oil industry 
that the crisis is over now that WSB 
has this hot potato. The govern- 
ment’s record in the wage settlement 
field doesn’t justify such optimism 
Note already that WSB has had the 
dispute in its hands for about two 
weeks and still hasn’t taken any con- 
clusive action. 


Also note that the steel industry’s 
wage dispute—a far simpler problem 
than oil because of agreements on a 
national scale—has been the subject 
of intensive efforts by the board since 
the first of the year, but now threat- 
ens to blow up in WSB’s face. Even 
more discouraging is the govern- 
ment’s treatment of the railroad in- 
dustry where agreements have been 
deadlocked for about three years, 
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with the Army being forced to take | 


over operations in August, 1950. 
All this does not augur too well for 
the oil industry. Most observers are 


not even willing to guess as to what | 
the ultimate outcome of this wage | 


dispute will be. 


. a7 * 


It was indeed gratifying this past 
week to note the staunch manner in 
which the PAD stuck to its guns un- 
der pressure from Congress to ease 
Order No. 4 setting floors on the 
amount of tetraethyl lead being used 
in commercial aviation gasoline. 

When the House Commerce sub- 
committee investigating the causes 
of recent airplane crashes first called 
PAD on the carpet, it looked very 
much as though it might follow the 
lead of one subcommittee member, 
the witch-hunting John Wolverton 
(R., N. J.) and try to nail PAD’s hide 
to the wall summarily. However, 


some straight-from-the-shoulder ob- | 
from PAD apparently | 
cooled off everyone, save for Mr. Wol- | 
verton, and resulted in the subcom- | 


servations 


mittee merely requesting PAD to 
ease the order when avgas supplies 


permitted—-which always has been 


PAD’s announced intention. 
At one point, Mr. 


ance and accepted the opinions of the 
Military “that would enable you to 
do the thing you wanted to do.” He 
also made ridiculous inferences that 
PAD has no “interest” in whether 


gasoline quality might have caused | 
the crashes and PAD “wanted to see | 
crashes” before listening to safety | 


warnings. 


Illustrative of how seriously Mr. | 


Wolverton was looking for facts was 


his own admission that he had not | 
bothered to read a detailed memo- | 


randum from PAD outlining its posi- 
tion in the matter. 


He also conveniently chose to over- | 
look the testimony of such qualified | 
witnesses as Capt. Eddie Ricken- | 
backer, chairman of the National | 


Aeronautical Transport Coordinating 
Committee, that increased TEL us- 
age was not a safety problem but, in- 
stead, a basic economic problem that 
is being controlled by airlines now 
through closer inspections, more fre- 
quent overhauls, etc. 





Wolverton | 
charged flatly that PAD “ignored” | 
the opinions of domestic air operators | 
and engine manufacturers as to the | 
effects of TEL on engine perform- | 





TOPS IN 
tele] fel ite vs 
a ote} Riel sal, tc 


STONCO 
ISLAND-AREA LIGHT 


Use with or without cluster lights 
—add lights at any time. No 
splice box or other accessories 
needed. Cluster lights screw into 
pre-tapped, built-in cast alumi- 
num bonnet. 


You save at least an hour's wir- 
ing time when you install or add 
cluster lights. Removable front 
cover makes wiring and splicing 
easier and speeds up entire job. 
All wiring fully enclosed. 


20” heavy gauge steel reflector 
finished in vitreous porcelain 
enamel inside and out—available 
in red, white, blue, cream, light 
green and dark green. 


STOP EARLY 
BURNOUTS! 


Cooler lamps have longer life. 
Stonco “Cushion-Seal” lamp 
holder assures maximum lamp 
cooling by completely exposing 
the hot-spot filament area to open 
air circulation. Makes a perfect 
weather-tight seal on all lamps— 
long or short—PAR-38 or R-40, 
medium or mogul. Write Stonco 
Electric Products Co., 485 Henry 
St., Elizabeth, N. J. 























*Trade-Mark 


Reliable 


_ 


SrRenVein AT EUW CUS 










Experienced 


Diversified 





offers an 
extensive 

line of 

oxygenated 








solvents and chemicals... 





ENJAY markets this wide range 


of industrial chemicals: 


Petrohol 91 (Isopropyl! Alcohol) 
Petrohol 95 (Isopropy! Alcohol) 
Petrohol 99 (Isopropy! Alcohol) 
Secondary Buty! Alcohol 
lsooctyl Alcohol 

Isopropyl Acetate 

Secondary Buty! Acetate 
Acetone 

Methyl! Ethy! Ketone 

Ethyl Ether 

Isopropyl! Ether 

Diisobutylene 
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Polypropylenes 
Butadiene 
lsoprene 
Dicyclopentadiene 
Aromatic Tars 
Paratone 
Parapoid 

Paratac 

Paranox 

Paraflow 

Vistanex 
Naphthenic Acids 





The solvents and chemicals sold under the ENJAY* Oval 
Trade-Mark are outstanding for high quality and de- 
pendability. Every day more industries are calling on 
the long experience of the Enjay Company . . . making 
greater use of the diversified line of solvents and chem- 
icals marketed by Enjay to increase product quality. 


ENJAY products are marketed in bulk or in 
quantities to fit your requirements. 


ENJAY COMPANY, INC., 15 West 51st St., New York 19, N. Y. 
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WITH SMITHWAY CONTROL PLAN! 


Full deliveries are made in the fastest possible 
time with SMITHway T-15 Truck Meters. They 
are high-speed, high-capacity, low pressure loss, 
gravity flow meters which waste no time. Unitized 
construction allows universal flexibility and the 
addition of extra features without disturbing the 
original unit. Easy to install. Famous throughout 
the world for accuracy, dependability and long 
life. Ask for Bulletin 127-A. 





Experience by major oil companies and independents now proves 
that you can save up to one cent per gallon when you make full 
dumps of gasoline instead of costly split deliveries. Full dumps 
save time, save trips and in many cases eliminate double handling. 

High-speed, low pressure loss, SMITHway Model T-15 Meter 
makes deliveries rapidly, keeps big trucks rolling. Equally impor- 
tant, results show that the SMITHway Inventory Control keeps 
financial and credit contro] in your hands where it belongs. This 
latest development makes large storage and full deliveries possible 
where previously there has been some question due to the credit 


conditions. Write today for complete information. 


AOSmith © 


THE SMITHWAY INVENTORY CONTROL UNIT affaches to the com- 
puter of the SMITHway dispensing pump and provides a means 
of setting a quantity commensurate with the station's credit 
rating. oe << o— is pomes. —_ os o 

automatically. e mechanical unit may be purchased outright 
FACTORIES + 5715 SMITHWAY ST., LOS ANGELES 22, CALIF. * P.0.BOx 500, SUCCASUNNA, WI. and installed by any mechanic. Collections and resettings are 
made by oil company salesmen or station supervisors. Only the 
quantity set on the control counter is saleable, the balance of 
the inventory belongs to you. Plan makes possible savings in 
International Division, Milwovkee 1, Wisconsin. Local Agents in All Principol Cities distribution costs of up to one cent per gallon 





Sales Offices: New York, Chicego, Houston, Los Angeles. in Conoda: Toronto, Vancouver 
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SUPPLY AND DEMAND 








Products Demand Seen Up 30% by 1962; 
Gasoline Stocks Reach All-Time Peak 


Domestic demand for petroleum 
products will increase by 30% over 
the next 10 years, President A. W. 
Peake of Standard Oil Co. (Indiana) 
predicted in a talk March 13 before 
the New York Society of Security 
Analysts. 


He also foresaw a gradual rise in 
oil imports and a decline in exports. 

“I am confident,” Mr. Peake said, 
“that there will be an adequate quan- 
tity of petroleum to meet our full 
needs for years to come, short of 
all-out war. However, we must rec- 
ognize that drilling and exploration 
costs are rising each year and that 
capital requirements of the future 
will be higher per barrel of new oil 
produced.” 

New records for gasoline inven- 
tories and for crude oil and conden- 
sate production were set in the 
week ended March 8, according to 
API's weekly statistical report (see 
summary table at bottom of page). 


Gasoline stocks rose 2,169,000 bbls. 
above the previous record, set a week 
earlier, to new high of 144,956,000 
bbls. A year earlier, gasoline stocks 
stood at 139,429,000 bbls. 


Crude oil and condensate produc- 
tion set a new high mark for the 
third week in succession. Average 
output for the week ended March 8 
was 6,420,500 b/d, up 53,300 b/d 
from the previous week. 


Refinery runs and output of all ma- 
jor products except kerosine declined. 
Withdrawals of kerosine and distil- 
late fuel oil from storage rose to 
3,707,000 bbls. as compared with to- 
tal of 3,552,000 bbls. in the week end- 
ed March 1. 


A worldwide shortage of heavy 
residual fuel oil is a possibility some 
months ahead, but not “in the im- 
mediate months to come,” Deputy 
PAD Bruce K. Brown said on March 
14 (see news section for details). 


Socony-Vacuum’s 16 domestic and 
five Western European refineries in 
1951 surpassed the previous year’s 
all-time record crude runs. 


Company reported that domestic 
refineries averaged 520,000 b/d, an 
increase of 10% over 1950’s 470,000 
b/d. European plants averaged 90,- 
000 b/d, 35% above the 66,000 b/d 
average for 1950. 


Socony plans to spend $35 million 
for refinery replacement and expan- 
sion projects this year, including con- 
struction of several airlift Thermofor 
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catalytic cracking units and three 
Thermofor catalytic reforming units. 

Trans-Northern Pipe Line Co. will 
start construction this spring on a 
440-mile petroleum products pipe line 
connecting Montreal, Ottawa, To- 
ronto and Hamilton. The line is de- 
signed for an initial capacity of 40,- 
000 b/d. 

Participants in the pipe line are 
British American Oil Co., McColl- 
Frontenac Oil Co. and Shell Oil Co. 
of Canada. 

Main line will be of 10-inch diam- 
eter, with a 6-inch branch to Ottawa. 

Total imports of crude oil and 
products for the first three months 
of 1952 were reported by the Treas- 
ury Department as follows (total im- 
port quotas for the calendar year 
are shown in parentheses) : 

From Venezuela, 959,338,916 gals. 
(2,956,841,949 gals.); Netherlands, 
615,900,103 gals. (930,857,651 gals.); 
other countries, 536,872,144 gals. (1,- 
090,148,800 gals.). 

API reported total imports of crude 
oil and products for the week ended 
March 8 were down 89,600 b/d from 
the previous week, as follows: 


Week Week 4 Weeks 
Ended Ended Ended 
Mar. 8 Mar. 1 Mar. 8 

(bbis. per day) 
Crude oil ....... 436,000 541,200 58,500 
Residual fuel oil. 383,600 392,100 414,200 
Distillate fuel oil. 11,600 ...... 6,300 


Asphalt ..... +. bebree 7,300 6,100 
errs 











945,900 898,300 


A new peak was reached during 
January in Creole Petroleum Corp.'s 


net crude production plus purchased 
royalty oil in Venezuela. The high 
mark was the third in as many 
months. Operated production, how- 
ever, declined after seven record- 
breaking months. 


Net production plus purchased roy- 
alty oil averaged 806,045 b/d in Janu- 
ary, an increase of 10,038 b/d over 
December. Operated production in 
January averaged 753,946 b/d, down 
1,780 b/d from December. 


Arabian American Oil Co. reported 
crude oil production in Saudi Ara- 
bia averaged 864,878 b/d in Febru- 
ary, up 11,199 b/d from January. 
Output in February 1951 averaged 
633,718 b/d. 


December gasoline consumption 
estimates for seven states were re- 
ported by API as follows ( in thou- 
sands of gals., with comparative fig- 
ures for December 1950, and per cent 
of change): 


Dec. Dee. % 

1961 1950 Change 
California ....... 363,938 350,338 + 3.9 
Massachusetts ... 84,575 84,793 — 0.3 
Mississippi ...... 38,377 33,824 + 13.5 
Nevada ........ 7,582 6,279 + 20.8 
New Hampshire. . 9,842 10,382 — 5.2 
North Carolina .. 83,931 76,798 + 9.3 
Oregon ......... 39,654 40,293 — 1.6 


Pennsylvania grade crude runs to 
stills dropped 12,451 b/d in the week 
ended March 8 from the previous 
week, according to a National Pe- 
troleum Assn. report. Comparative 
figures follow (in b/d): 


Week Ended Week Ended Week Ended 
Mar. 8, 1952 Mar. 1, 1952 Mar. 10, 1951 
37,904 50,355 55,308 


Slow Abadan Recovery—Estimates 
of the time required to put the Aba- 
dan refinery in Iran in condition to 
run at full capacity, originally rang- 


Summary of A.P.|. Report on Refining Operations 
(U. S. totals—B. of M. Basis) 


Week Week Increase 
Ended Ended or 
Production March 8 March 1 Decrease 
(figures in bbis.) 

Crude runs—daily avg 6,735,000 6,816,000 — 81,000 

Foreign crude included 495,000 559,000 — ,000 

Percent egncon , 93.2 94.3 — 1.1 

Gasoline ; . 21,645,000 22,281,000 — 636,000 

Kerosine ......... 2,608,000 .359,000 4- 249,000 

Distillate fuel oil .. 10,284,000 11,072,000 — 788,000 

Residual fuel oil . . 9,219,000 9,704,000 — 485,000 

Stocks 

Finished & unfinished eee 144,956,000 142,787,000 + 2,169,000 

Kerosine 15,839,000 16,683,000 — 844,000 

Distillate fuel oil . 49,626,000 52,489,000 — 2,863,000 

Residual fuel oil . 87,087,000 36,441,000 + 646,000 

Summary of B. of M. Report on Crude Oil Stocks 
Week Ended Change from Change from 
March 8 March 1 Feb, 9 
(figures in bbls.) 

Total crude stocks in U. S. .. . .252,826,000 — 3,626,000 — 2,038,000 
Total located in B. of M. East 

Coast district 13,161,000 — 1,974,000 — 1,226,000 
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2000 Mb More Fayload 
with WHITE 3000 


--- Coastal Tank Lines Report 


Here are the Facts about the 
WHITE 3000 Design 


MORE PAYLOAD 
Carries much more payload up front. 


SHORTER WHEELBASE 


Puts “dead” space to work with longer tanker. 


BETTER MANEUVERABILITY 
Saves time at every turn. 


SAFETY ADVANTAGES 


Greatly improved visibility reduces accidents. 


DRIVING EASE 
Good roadability . . . short turning radius. 


MAINTENANCE SAVINGS 
Power-lift cab saves 25% on servicing. 


“ 


- ) 
D, 
—— 
7 aan 


} 


THE WHITE MOTOR COMPANY 
Cleveland 1, Ohio 


For more than 50 years the greatest name in trucks 
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“WHITE 3000 is appropriately named,” 
H. I. Moul, president and general 
manager of Coastal Tank Lines, says. 

“In most cases, we find that White 
engineering has shifted approximately 
3000 pounds off the critical driving 
axle, 

“When we think of White 3000, we 
immediately think of that approxi- 
mately 3000 pounds of weight distri- 
bution that in some states permits an 
additional 3000 pounds of payload, 
while in others, it makes it possible 
for us to meet the low minimum axle 
weight,” Mr. Moul reports. 

Here’s a report from one of the 
leaders in petroleum transport. It’s the 
same story from coast to coast—more 
earning power with the White 3000. 

Find out how you can have the pay- 
load advantage of the White 3000 in 
your business. 


Ory. bo ea 


SUPER POWER 
3000 








OME truck or a FLEET SUPPLY AND DEMAND 


ing from three to six months, have 
been revised, now ranging from one 
year to 18 months at the minimum. 
Not only will many replacement 
parts have to be specially ordered, 
and material supply contracts re- 
newed, but losses at the refinery 
through pilferage are said to have 
been substantial. 

No agreement for operating the re- 
finery has yet been reached by Great 
Britain and Iran. 


/ . . 

you ll efenbemeestoid— ahaa! | Refinery Expansion—Shell Oil Co. 
| will spend about $100 million during 
| the next three years for refinery im- 
ROPER 3600 SERIES PUR PS provement alone, according “4 the 
company’s annual report. This is the 
. largest program of its kind Shell has 
ever undertaken. During 1951, the 
company broke previous records for 
refinery throughput and net crude oil 

production. 


New Lube Plant—The Texas Co. is 
planning a $44,550,000 high-viscosity 
lubricating oil plant at Lockport, Ill. 

The plant would have 3,485 b/d out- . 
put of motor and aircraft engine oils, ' 
and dewaxed cylinder and gear oils. { 

Product Output Record—Skelly Oil 
Co. set a new high market in 1951 
for the volume of refined products 
shipped from its three refineries at 
El Dorado, Kans.; Longview, Texas; 
and Denver. The three refineries 
processed a total of 42,430 b/d—com- 
pared with 39,893 b/d in 1950, ac- 
cording to the company’s annual re- | 
port. Net crude oil production also d 
set a new high last year. 


In seven capacities from 40 to 300 G.P.M. —_— canadian output — Production of 


crude petroleum and natural gasoline 
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‘ Easy to install and operate... dependable to reduce down-time, in Canada during 1951 rose 65.4% 
| you'll find the Roper Series 3600 Truck Pump a worthwhile above 1950, according to final figures 
investment in necessary equipment. This is a complete unit, released by Dominion Bureau of Sta- 
ready for hook-up on any type of drive, and for all conditions _ tistics. Output in 1951 averaged 
of piping and mounting. 131,845 b/d as compared with 79,709 


b/d in 1950, an ‘increase of 52,136 
@ High lead bronze bearings — deep packing box with 8 split b/d. 
ring packings. Bunker oil loadings at U. S. ports 
@ Pumpin ars run smoothly in : A ; in vessels engaged in foreign trade 
umping gears ru cothly in axial hydraulic balance totaled 1700000) ‘bles tm 2861, en 
@ Adjustable relief valve assures full capacity when pumping . 


x " ‘; increase of more than 27% over the 
permits nozzle shut off without stopping pump. 1950 total of 57,700,000 bbls., accord- 


@ Compact design, lightweight ...ideal for new installations or | ing to Census Bureau statistics. 

for replacement. | For January alone, data showed, 
loadings at 6,900,000 bbls. were up 
47% from 4,700,000 bbls. for the same 
month in 1950. 


« U. S. Exports Rise — Exports of 
NS major products from the U. S. in- 
Rp fet eren i encores easciremp cen cne cnscamigians ieeliisien ———— | creased to average of 189,600 b/d for 
a 

@ 

ws 


RY qacts loda,, 
i d 









the week ended Feb. 15 from average 








GEO. D. ROPER CORPORATION of 166,300 b/d previous week, accord- 
} 473 Blackhawk Park Avenue, Rockford, Illinois ing to PAD’s weekly report. Break- 
| C) Please send Catalog down is shown below (thousands of 
| () Have Roper Representative Call b/d): 
1 , Feb, 15 Feb. 8 
SEONG oct ks cls chia chs donde << siidcecaneusced | Avgas foe eT 26.7 
t 1 pe én wows st ae .5* 

SN cst ahavdbwea GuwaREh sy s0 osc cccesecsvees Merntne ....-.. wert 

aj Distillate ................. 714 34.5 
DF Seah ev .0'95' ts Meee bbe es odes deeceivesctasss i: <a one eern nr: 80.6 
CMO C5 CEER SSC Ris desis Cevecavicedeesecess Total - R 189.6 166.3° 
i * Revised 
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SINCLAIR LAUNCHES 


BIG, NEW ANTIRUST 


GASOLINE CAMPAIGN 





SiMe, 4 


® This month, Sinclair launches its 

new, bigger-than-ever Spring campaign for 

Sinclair Anti-Rust Gasoline. It packs 

a selling punch no other company can match because 
only Sinclair fuels have RD-119. Pre-tested ads in 
nearly 300 newspapers, in large cities, and some 1500 
papers in smaller cities and towns, are telling 
motorists how Sinclair Gasoline, with RD-119, can 
save $12 to $18 or more this year on 

fuel system repair bills. 


Movie theatre advertising, radio and TV spots are 
reaching additional millions of motorists . . . all telling 
how to save repair bills and save car life... with 
Sinclair Anti-Rust Gasoline! 


Join the two thousand Dealers who have switched to 
Sinclair in a single year .. . get the profits that come 
from motorists’ swing to Sinclair. Phone your nearest 
Sinclair Representative or write Sinclair Refining 
Company, 600 Fifth Avenue, New York 20, N. Y. 


VAVAVAVA JAVA A JA JA JAA AYA, MYAVAA\ 
OAM RK AMY LOO? 





SINCLAIR iis; GASOLINE 
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turn fo BATTENFELD 
Multi-Purpose Barium 
Grease right now! Ready 
for immediate delivery! 


= good. turn is the praise automotive, industrial, 
and agricultural uscrs have heaped on Battenfeld’s 
Multi-Purpose Barium Grease. Its resistance to 
heat, water . . . and its ability to cushion against 


shock have won unanimous approval for 
Battenfeld Barium. 


Another sged fuera is your recommendation to 
customers that they try this tough, high-adhesive 
lubricant. It can be the turning point in their profit 
structure. With Battenfeld Barium Automotive 
users will lubricate vehicles in 40% less time, 
with 33% less grease, and with one grease and one 
gun instead of four greases and four guns. 


Mallaielta cule is the economy of Battenfeld 
Barium in industry. Its flexibility makes it 
extremely usable in all types of industrial lubri- 


cation. The use of Barium means longer intervals 
between lubrications. 


Important to manufacturers is the fact that Batten- 
feld Multi-Purpose Barium Grease is unsur 

as an idustrial lubricant under high temperature 
and/or wet operating conditions. It resists combina- 
tion with water is highly effective as a rust 
preventative on. any metal surface exposed to 
moisture. 

We can't sibly get all the advantages of 
Battenfeld Multi-Purpose Barium on just one page. 
But its cleanliness, good pumpability, speed in 
flowing, cohesion, and shock cushioning are but 

a few of the many reasons why you should be 
using or marketing Barium right now. 


Mining Company Reported: 

High temperature and wet conditions 
caused extreme lubrication difficulty of 
conveyor between copper smelter and 
cooler. Out of 32 lubricating greases 
tested, Barium was only one found satis- 
factory to lubricate bearings. Lubrication 
costs were cut to one-quarter and lubricat- 
ing frequency reduced from twice daily 
to once every four days. 


Service Station Reported: 

Average of 412 cars were greased per 
month and 300 Ibs. of ordinary greases 
were used. With Barium the same amount 
of cars were greased using only 200 Ibs. of 
grease—a one-third saving on lubricating 
grease alone! 





READY FOR IMMEDIATE DELIVERY TO YOU, Battenfeld Barium Grease may be bought in any quantity 
and can be packaged under any private label. For complete information—including price—write or send post card 
today. No obligation, of course. 


GET MORE FACTS ON BATTENFELD MULTI-PURPOSE BARIUM TODAY 


BATTENFELD oii sce Soronanon 
20 aad iat te " is ae ae. 
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Big Esso bulk plant relies on 
Marlow Pumps to CARRY THE LOAD! 


' 'teegr, s 
= Batiaziie 
. a 


- - - and what a load! 10 million gallons of gasoline a month can be 
put through this New York City District bulk station . . . one of the world’s largest 
and most modern. The pumping system is fully automatic — with thirteen big, 
dependable and thrifty Marlow Self-Priming Centrifugal Pumps at the heart of it. 
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From underground storage this battery 
of 4-inch Marlows delivers gasoline to one sec- 
tion of the loading rack. Pumps, operated by 
remote control from the control tower, can load 
a 1900-gallon truck in 5 minutes. It's a fast, 
efficient and virtually maintenance-free installa- 
tion . . . and it takes good pumps to do the job. 
It takes Marlows. 


Through 1800 feet of piping another 
battery of pumps — these Marlow 6-inch high- 
pressure models — serves the loading rack which 
has automatic pressure and velocity control of 
pump. As with the others, the pumping, though 
intermittent, is always smooth — thanks to the 
Marlows’ ability to prime and reprime auto- 
matically. They won‘t vapor lock either — and 
they operate quietly and economically because 
of their exclusive free-flow design. 


More and more petroleum marketers, from the 
largest majors to smallest independents, choose 
Marlows for their plants and trucks. MARLOW 
PUMPS DO MORE AND DO IT BETTER, THAT'S 
WHY! 


Marlow is the manufacturer of the world’s larg- 
est line of petroleum marketing pumps. Your 
problems will get expert attention from the Mar- 
low engineers. Let them help you. 

Write without obligation. 








USE THIS COUPON 





MARLOW PUMPS 


GREENWOOD AVENUE RIDGEWOOD, N 
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After 


60,000,000 
gallons 


... IN WISCONSIN 
... IN NEW JERSEY 
... IN NEW YORK 


... Ta care aftr cate... 


Within a few weeks of each other, two Red Seal users asked 
Neptune to modernize their old loading rack meters by converting 
them to the new easy-to-operate 400 Series Registers. In both 
cases, the meters had delivered more than 60,000,000 gallons. 
In Milwaukee the 4” meter tested perfect with its positive non-drift 
calibrator adjusted only one hole from its original factory setting; 
in New Jersey six 3” meters needed only two small replacement 
parts to return them to good-as-new condition. 

Unusual cases? No. Another 3” Red Seal in Glenwood Landing, 
New York, with over 80,000,000 gallons to its credit still tests OK. 
Our files ate full of cases like these. 

There's no substitute for the dependable accuracy you find only 
in Red Seal Meters. There's only one moving part in the measuring 
chamber, with positive, non-wearing seal of a capillary film of oil. 
No intricate valves, leathers or piston rings. Double case design 
eliminates inaccuracies and excessive wear due to pressure dis- 
tortion. 

Red Seal users like the low maintenance costs, the ease with 
which work-worn units can be replaced. When modernizing your 
bulk plants—and trucks too— take a long look at the years ahead 
and specify Red Seals for sustained accuracy you can bank on. 
Just ask our nearest branch or jobber for details. 


NEPTUNE METER COMPANY 
50 WEST 50th STREET * NEW YORK 20, N. Y. 


Branch Offices 


ATLANTA * BOSTON * CHICAGO *- DALLAS 
DENVER + LOS ANGELES + LOUISVILLE 
NO. KANSAS CITY, MO. * PHILADELPHIA 
SAN FRANCISCO ° PORTLAND, ORE. 
Canedian Factory: TORONTO 14, ONT. 








OG UISHED for sustained accuracy 
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ROTARY 
ROLL-ON FEATURES 


Drive on—no car spotting 
No axle supports to position 
Automatic wheel chocks 
Handles all old and new cars 
Extra long superstructure 
Reinforced steel runways 
Modern, streamlined design 
Airdraulic Jack with 
Automatic Air Bleeder 
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ROTARY Fo//-On UIFT * 
MAKES HARD JOBS EASY 


SECONDS 
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changes in car desig! 


There’s no faster, safer lift than a Rotary Roll-On for lubrication, 
oil changing and many repair jobs. You drive the car (or light 


truck) on the wide runways. . . the wheel chocks automatically 
lock into place when the lift starts to rise and in a matter of 
seconds the operator can start work. What could be simpler? 


Write for new Catalog 120 


ROTARY LIFT COMPANY, 1145 KANSAS, MEMPHIS 2, TENN, 


Retary, 
LIET 


The original hydraulic auto lift . . . and still the leader! 


















¥ any oil price 
vY any oil price change 
v for any given date in 1951 


¥ for any one of more than 
600 different petroleum products 








If you are an oil buyer, an oil seller, an 
oil company statistician, research analyst, ac- 
countant—in fact, if you deal with oil prices in 
any way—you need a personal copy of the 
1951 Edition of Platt’s OIL PRICE HANDBOOK. 


Here are vital oil price facts, always at 
hand, all in one place, arranged for quick refer- 
ence. In just a few seconds, you can find any 
oil price by turning quickly to the appropriate, 
marginal-indexed section: 


1. Refinery and Terminal Prices 
2. Tanker Rates 

3. Tank Wagon Prices 

4. Crude Oil Prices 


More complete than any of the 27 editions pre- 
ceding it, the new OIL PRICE HANDBOOK for 1951 will 
continue to sell at $15 per copy. 


Order your copy today... . It's a limited edition! 


Fill in the coupon below, attach your remittance 
and mail it today. Your personal copy of the 1951 Edition 
of Platt’'s OIL PRICE HANDBOOK will be sent to you 
promptly. 








Platts PRICE SERVICE, INC. Deis 
1213 W. Third Street 
Cleveland 13, Ohio 


Please send me . . . copies of the 1951 Edition of Platt's OIL PRICE HANDBOOK at $15.00 per copy. Enclosed is . 
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a Mack keeps paying off 





Throughout its long and useful life, a Mack truck own Satisfaction what “Built Like A Mack” means 
pays off in greater money savings for its owner be- in greater savings — all the way. Write or call your 
cause of less repairs and less time out...extended nearest Mack branch or distributor. 


mileage life and lower ton-mile costs. 

But that’s not all. Even when it comes to trade-in 
time, you'll find that a Mack truck continues to pay 
off...in higher resale value. 

That’s a fact — consistently proved by impartial 
surveys among independent used truck dealers. These 
hard-bitten experts invariably report that Macks are 





worth more — because they know they can always TRUCKS 
get more for a Mack. 

Higher Mack resale value is a direct result of the ee Outiast them all 
extra stamina and longer life built into a Mack truck. Sails Vista Matin Heck taliinian Hhes an, 00. 2 
There’s more value in a Mack at the end... because Factory beanshes and distributors le ot principal cities for 
there’s more value in it to start with. Prove to your service and parts. In Canada: Mack Trucks of Canada, Lid. 
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While we keep telling them 








“Keep the Power 
You Bought” 

















Urge your Dealers to Say, 
“1 sell a 100% Pure Pennsylvania Oil” — the power you bought 


“new-car performance from s new cat 


. . . . a But too many cars are ready for the Old Crate’s 
The Pennsylvania Grade Crude Oil Association wants you and 


Poa aher only 50,000 miles 1 Hah pressures found im 
















modern auto engines can put gray hers on even « young 


your dealers to get the maximum benefit from its consistent 
national advertising program. 


motor So play sate snd depend on 100% Pure Pennsyi- 
wanis Motor Oil to protest your engine's hard-working 
ports from friction damage. Fewer repair bills, less oil 
waste and more motoring mileage ...thet's 2 worthwhile 


teward for insisting on 100% Pure Pennsylvania, isn't it? 


And so each month while we urge car owners to “Keep the 
Power You Bought” ask your dealers to tell their customers 
that they handle a 100% Pure Pennsylvania Oil . .. made from 
the finest grade crude in the world. Urge your dealers to point 
out that 100% Pure Pennsylvania Oil offers car owners greater 


engine protection . . . better performance and real economy. BUY 100% PURE 


PEN NSVEVANIA 


For your protection, only oils made from 100% Pure Pennsylvania Grade Crude a 
which meet our rigid quality requirements are entitled to carry this emblem, 
the registered badge of source, quality and membership in our Association. 


That kind of teamwork will result in more oil sales and bigger 
profits for you and your dealers. 





HOLIDAY 
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ATTENTION ALL OILMEN: 
A great American newspaper, the NEW YORK Herald Tribune 


salutes your industry... tells 


How U.S. Oilmen 
Met Peak Needs In 751 


From the January 2, 1952 business review section of 
the New York Herald Tribune 


««CYHORTAGES of materials harassed and disrupted many 

American industries in 1951. It was not that way with 
oil. 

“Record civilian and substantial military needs were 
fully’ supplied when, as and where required. 

“The emergency created in export markets by the stop- 
page of oil flow from Iran was firmly met and quickly 
abrogated. 

“American oil companies meanwhile conducted the 
most intensive search for new sources of crude in their his- 
tory. Reserves were increased and notably from domestic 
fields. At the year end domestic crude potential was in ex- 
cess of current consumption by a comfortable margin. 
Modern refinery capacity was concurrently expanded and 
modernized to provide a safety factor against expected fur- 
ther increases in oil consumer requirements. 

“The industry's 1951 performance was with a minimum 
of government control or interference which could in part 
account for its excellence. Managements, stockholders, 
workers, customers and the public at large had a fine oppor- 
tunity to see competitive enterprise in action, swift and effi- 
cient. Competition within the oil industry has always been 
keen. There are tens of thousands of units within the United 
States bidding for available business and no one has more 
than about one seventh of the total market... 

“The expenditures which American oil companies made 
in their record drilling drive last year were staggering to 
the imagination. About 44,500 wells were sunk, 1,200 more 
than the former record set in 1950. Well drilling costs range 
from a low of around $45,000 to $250,000, $500,000 and 
even as much as $1,000,000 apiece depending on depth and 
geographical location. 


A Risky Business 


“It is a risky business this search for oil. Of the total 
wells drilled in 1951, no less than 16,000 were. dry holes, 
a majority of them in areas regarded as proven by skilled 
geologists and geophysicists. 

“Projects for expanding refinery capacity popped up 
almost daily in 1951. Those under way, including plants 
for production of all types of products, are costing the in- 
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dustry at least $1,000,000,000 and by mid-1953 will have 
added another 1,000,000 barrels daily processing capacity. 
The API only recently issued its estimate of refining 
capacity in the United States. On December 31, 1951, it 
was 7,228,000 barrels a day, not including 63,000 a day 
shut down and in need of repairs, and an estimated 83,000 
barrels daily of usable but high cost facilities. By March 31] 
this year refining capacity is due to reach 7,272,500 bar- 
rels daily; by June 30, 7,333,500 barrels and by Sept. 30, 
7,365,000 barrels a day. 

“Further progress in dieselization of the nation’s rail- 
roads, great strides in the mushrooming petro-chemical in- 
dustry, new records in production and use of liquefied 
petroleum gas, intensified studies looking to the utilization, 
when required, of enormous oil reserves now locked in 
shale, coal asphalt and tar deposits, and research results 
comparable with any former year, could be the subject for 
other chapters in the oil industry’s record of achievement 
in the year just ended.” 


Oil Industry Information Committee 
AMERICAN PETROLEUM INSTITUTE 
50 West 50th Street, New York 20, N. Y. 





















AS YOU 


oHIP 


WITH 


= HEMET 
DRUMS 


Rheemcote shipping containers 
are also selling containers! 
Beautifully lithographed in any 
colors, any design, they promote 
your product and name wherever 
they go. Use this powerful new 
advertising medium. Write— 
Rheem Manufacturing Co, 
General Sales Offices, 

\ 570 Lexington Avenue, 

New York 22, N.Y. 
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Manufacturing Plants in 22 Cities Around the World—r.ants ano orrices: BAYONNE, 
LINDEN, NEW JERSEY * CHICAGO, ILLINOIS * HOUSTON, TEXAS * NEW ORLEANS, LOUISIANA * NEW YORK, 
N. Y¥. © NEWARK, RICHMOND, SAN FRANCISCO, SAN PABLO, SOUTHGATE, CALIF. © SPARROWS POINT, MARY- 
LAND © FOREIGN PLANTS: BRISBANE, FREMANTLE, MELBOURNE, SYDNEY, AUSTRALIA ¢ BRISTOL, ENGLAND 
BUENOS AIRES, ARGENTINA * HAMILTON, ONTARIO © LIMA, PERU © RIO DE JANEIRO, BRAZIL * SINGAPORE 
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$.1703 Still Has Fighting Chance 
With Hearings Promised in May 


NPN News Bureau 
WASHINGTON—Senator Connally 
(D., Tex.) broke a months-long log- 
jam March 18 by obtaining a promise 
from the Humphrey subcommittee of 
the Senate Labor and Public Welfare 
Committee for a hearing sometime in 
May on the senator’s bill S. 1703. 


The measure would remove from 
jurisdiction of the Fair Labor Stand- 
ards Act (Wage-Hour Law) the em- 
ployes of certain local oil marketers 
and ban the Labor Department’s 
present interpretation of the law— 
that a marketer is in interstate com- 
merce if he sells to farmers or to 
other customers whose products cross 
state lines. 


But chances for congressional 
enactment this session—or even of 
committee approval—are still very 
slim. 

Pressure was also being applied 
this week for hearings by the House 
Education and Labor (Barden) Com- 
mittee on an identical bill, H. R. 6320. 

Connally introduced his bill last 
summer after receiving numerous 
complaints from Texas marketers who 
found themselves the target of an 
enforcement drive by the Wages and 
Hours Division of the Labor Depart- 
ment. But until today, he had failed 
to obtain a commitment for a hear- 
ing. 

Hearing Promised in May—‘We de- 
cided in executive session today (after 
conferring with Connally) to hold the 
hearing in May and will set a definite 
date sometime in April,” Senator 
Humphrey (D., Minn.) said. “We 
want to keep it to one day because 
of the great workload of the sub- 
committee but we will make sure to 
pick a day when we can have a full 
day on it. 

“We will ask the proponents to 
concentrate their testimony in not 
more than half-a-dozen witnesses who 
can present the complete picture— 
representatives of various groups.” 

Senator Connally’s office indicated 
that he would be satisfied with that 
arrangement, confident that sufficient 
facts can be presented in that time 
to prove his case. 

Senator Humphrey said the hearing 
was agreed to by the subcommittee 
as “a courtesy” to Senator Connally 
and because he had “received a con- 
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siderable amount of mail from a good 
many persons” on the bill—apparent- 
ly an acknowledgment that the mail 
campaign by the jobbers’ associa- 
tions and members has finally paid 
off, at least to the extent of obtain- 
ing a “day in court.” 


Otis Ellis, genral counsel, National 
Oil Jobbers Council, declared: 


“I am sure that the jobbers of the 
nation are most appreciative of 
Senator Connally’s untiring efforts 
in pressing this matter to the point 
of obtaining a hearing. 


“Every effort will be made by the 
officials of NOJC to see that the 


facts are presented justifying the 
merits of the bill.” 

Mr. Ellis said he would confer with 
Senator Connally to co-ordinate the 
submission of testimony and arrang- 
ing the appearance of witnesses. 

Doesn’t Look Promising—-No one, 
however, was optimistic at this point 
over the bill’s chances of being re- 
ported out of the committee. For 
one thing, this session of Congress is 
so far along that only legislation of 
major importance.is expected to re- 
ceive clear sailing to the floor. For 
another, the subcommittee’s member- 
ship was expected to pay rmore at- 
tention to the opposition by Labor 
Secretary Tobin to the bill than to 
proponents’ views. There also is fear 
in some quarters that bringing such 
a measure to the floor might result 
in an all-out fight over tacking an 
amendment onto it raising the mini- 
mum wage which is now 75c per hour. 


Jobber Margins, Costs Report Tops 
National Council Meeting Agenda 


By NPN Staff Writer 


SAVANNAH, Ga.—Presentation of 
a report on a nationwide survey of 
jobber margins and costs will high- 
light the spring meeting of the Na- 
tional Oil Jobbers Council at the 
General Oglethorpe Hotel here March 
23-26. 


The report, which was prepared un- 
der the direction of the Contracts 
Committee, headed by J. E. Adrian 
of South Dakota, will be presented by 
John H. White of South Carolina. 
Figures for the survey were gathered 
throughout the late summer and fall 
from jobbers in all parts of the 
country and were correlated by a 
New York accounting firm. 


Purpose of the survey was to sup- 
port the position of NOJC that jobber 
margins have not kept pace with ris- 
ing costs and that jobbers are not re- 
ceiving their fair share of increased 
industry profits. 


Divorcement — Another important 
topic to come up for discussion will 
be divorcement. A report on divorce- 
ment will be presented by Everett 
Yerly of Wisconsin and it is certain 
that the recent study of the subject 
by the South Carolina Oil Jobbers 
Assn. will figure in the discussion 
(See Jan. 30 NPN, p. 27). While the 
South Carolina report presented the 
case in favor of divorcement, it was 
anticipated that another state associ- 


ation will present opposing findings 
and opinions. 


Featured speaker at the meeting 
will be Frank Porter, president of 
the API, who will appear at a lunch- 
eon March 24. Otis H. Ellis, NOJC’s 
Washington counsel, will present his 
report the same afternoon. 


Accounting—Harvey Lewis of New 
York is scheduled to present a report 
on uniform accounting for jobbers. 
His report will be illustrated with 
slides and will emphasize the neces- 
sity of all jobbers adopting and us- 
ing a uniform system of keeping 
records. 

Private Brand TBA—Also to come 
up for discussion is a proposal that 
the NOJC form a separate corpora- 
tion for the purchase and distribu- 
tion of TBA to jobber members. Ac- 
cording to the proposal, these TBA 
items would be marketed under a 
private brand name chosen by NOJC. 

Credit Cards—Another subject for 
consideration will be whether NOJC 
should adopt a policy recommending 
that its members accept the credit 
cards of all marketing companies. 
The proposal is that NOJC then 
would set up a separate collection 
agency to handle these accounts. 

The meeting will close at noon 
March 26 following a discussion on 
general industry and public relations 
conducted by Roy J. Thompson of 
Illinois. 
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Oil's Labor Disputes in Critical New Stage 


By CLYDE La MOTTE 
NPN Staff Writer 


WASHINGTON—The oil labor dis- 
pute situation still looked like a stick 
of dynamite with a short fuse this 
week. 

The unions were demanding that 
the Wage Stabilization Board hold its 
hearings in a hurry and get them 
over with, preferably by April 9, and 
hinted of strike action if there is 
much delay. 

Several companies were balking at 
the prospect of a general WSB panel 
hearing which would include more 
than one company; or more than one 
plant of a company, at a time. 

Count them out if this is to be a 
“Mother Hubbard” type of settlement, 
these companies said. 

It was obvious that one side or 
the other is going to get sore, regard- 
less of how WSB tries to solve it. 
For if WSB calls for one panel and 
one hearing, the companies are go- 
ing to fight. And if WSB takes each 
individual case one at a time, it nec- 
essarily will require a long time to 
complete the hearings and the unions 
will be raising Cain. 

Moves Cautiously—-_WSB, aware of 
the explosive situation, was moving 
with extreme caution. It plans now 
to call a procedural meeting in an 
effort to work out some method of 
approach suitable to each side. Then 
it will be in a position to get on 
with its hearings and its recom- 
mended settlements, either of which 
is a tough assignment within itself. 

It was Monday of this week before 
WSB received the complete, official 
list of companies and plants which 
the President certified to it (see list 
on Page 31). 

Just as it had done 10 days before 
when it received the first eight oil 
cases from the President, WSB sent 
telegrams to the companies on the 
list asking that they continue pres- 
ent operations until WSB has had 
time to arrange and hold hearings 
and recommend settlements. 

Companies Protest—<Already, how- 
ever, some company resentment had 
boiled up. First of these protests 
came from Socony-Vacuum, which 
fired a letter to WSB asking that 
it be left out of any national wage 
panel hearings. 

In a letter signed by W. H. Mont- 
gomery, manager of industrial rela- 
tions, Socony-Vacuum called atten- 
tion to industry's historic practice of 
negotiating at local plant levels and 
asked that the disputes be returned 
to local areas and that the unions 
be asked to bargain at these levels 
in good faith. That is the proper way 
to handie the matter, urged the com- 


y. 
Failing this, the company said, 
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WSB should create a local WSB panel 
to handle each local dispute. 


Points Argued—Some of the argu- 
ments the company advanced against 
group hearings were that the oil busi- 
ness is highly competitive and that 
each company determines for itself 
what it will do in any given prob- 
lem (hours, wages, working condi- 
tions, etc.) in any plant location. 


It pointed out that conditions vary 
in each plant and that a solution for 
one is not a solution for another. 


“We believe that the complexity of 
the issues, the divergence of the 
points of view of the companies and 
of the unions makes any single pro- 
ceeding which includes all compa- 
nies and unions extremely unwise,” 
Mr. Montgomery wrote. 


“Similarly,” he continued, “we be- 
lieve that a series of proceedings be- 
fore a national panel in which each 
company and the unions involved are 
asked to present their respective po- 
sitions is unrealistic, time-consuming 
and very likely to be inclined toward 
a solution in broad general terms 
which would fail to allow for local 
variations by companies in wages and 
other working conditions.” 

Another letter soon hit WSB, this 
one from A. W. Peake, president of 
Standard Oil Co. (Indiana). It, too, 
protested against any joint proceed- 
ings, even inclusion of more than one 
plant of a company in a single hear- 
ing. 

Mr. Peake wrote that his company 
has two plants involved in the dis- 
putes, but pointed out in detail that 
there were a considerable number of 
differences in the two situations. He 
said further: 


Situation Varies—‘The existence of 
disputes between other companies 
and other labor organizations involv- 
ing other issues arising out of and in- 
volving different facts—different lo- 
calities, different operations, differ- 
ent contracts, different demands, dif- 
ferent groups of employees, different 
histories of bargaining, different bar- 
gaining status, different labor poli- 
cies and different rates of pay and 
employee benefits, should have noth- 
ing whatsoever to do with any hear- 
ing or recommendation that may be 
had with respect to the two disputes 
involving our company. By the same 
token, our disputes should not be 
drawn into or considered in connec- 
tion with the disputes involving other 
companies. 

“We wish to assure you of our de- 
sire to be co-operative, but we must 
state that we will be obliged to re- 
sist by every appropriate means any 
attempt that may be made to make 
our disputes a part of any ‘Mother 


Hubbard’ or multi-company proceed- 
ing.” 

It was considered highly likely that 
other companies would raise some- 
what the same objections. 

WSB had no quick reply to these 
complaints, and indicated it wouldn’t 
have a solution in a hurry. 


Strike Threat Renewed—When O. 
A. (Jack) Knight, president of OWIU, 
was first informed by NATIONAL PE- 
TROLEUM NEWS of the gathering com- 
pany storm over general hearings, he 
said that if the companies refuse to 
submit to WSB hearings, this appar- 
ently would free the unions from 
their promises to postpone the strike. 


“That would mean we could strike 
hell out of them,” Mr. Knight said. 

Shortly thereafter, the bugaboo of 
a new strike deadline cropped up. 
Charles Armin, West Coast director 
for OWIU, said the unions had given 
WSB only 30 days to work out a 
settlement, meaning that the unions 
now have a strike deadline of April 9. 

Later, however, Mr. Knight tem- 
pered this statement somewhat by 
saying that while it was true that 
the unions had agreed to a delay of 
only 30 days, they might consider 
further delays if some progress to- 
ward a settlement seemed apparent. 


One Settlement Made—While all 
the sparring and feinting was going 
on, there was one concrete dispute 
settlement and it had special signifi- 
cance because of the factors involved: 

The settlement was between Ameri- 
can Federation of Labor refinery and 
office workers and Sohio Petroleum 
Co., a subsidiary of Standard Oil Co. 
(Ohio), at Latonia, Ky. What gave 
it special significance was that the 
union involved had originally been a 
part of the “united front.” 

Was this a real break in the united 
front? 


AFL Unhappy—tThere had been re- 
curring rumors that AF'L brass never 
was very happy over the arrangement 
and was applying pressure to divorce 
its units from the combination. 

Ellsworth Bundy of Cincinnati, spe- 
cial representative of AFL for south- 
ern Ohio, spoke publicly on the mat- 
ter after the Latonia settlement. He 
said he saw the “united front” as an 
attempt on the part of Mr. Knight 
to consolidate AFL and independent 
oil and allied unions into Knight’s 
CIO union. 

“The purpose behind Knight’s ideas 
in creating a ‘united front’ is princi- 
pally the forming of a single power- 
ful union in the refining industry and 
he wants it to be his international 
union.” 

The departure of AF'L from the pic- 
ture was further emphasized by the 
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fact that the Federal Mediation and 
Conciliation Service didn’t include 
AFL unions in the list of disputes it 
sent to the White House. And the of- 
ficial dispute list sent by the White 
House to WSB didn’t include any 
AFL units, either. 


AFL Break Minimized—Mr. Knight 
naturally minimized the importance 
of the Latonia settlement. He called 
it a minor casualty, and pointed out 
that only a small group of workers 
was involved. Also, he said he had 
been told that the company had 
agreed to revise the rates of the La- 
tonia workers if later settlements, 
as the result of WSB hearings, re- 
sulted in higher rates being made ef- 
fective generally. 


Regarding Mr. Bundy’s charge that 
Mr. Knight was trying to create a 
single powerful union in the refining 
industry with Mr. Knight at the con- 
trols, Mr. Knight said: 


“I don’t want to get into a fight 
with the AFL. We will prosecute any 
AFL case for the objectives which 
have been outlined just as vigorously 
as those of any other union in the 
‘united front’. 


“I don’t feel any possessiveness at 
all. This union (OWIU) is founded 
on and its officers elected by demo- 
cratic processes. I belong to the rank 
and file and it will always continue 
to be so. I am the servant, not the 
master.” 

The Latonia settlement was far 
below the wage goals of the “united 
front.” The terms call for increases 
of 9c to 13c an hour, depending upon 
job classification, plus increases of 
2c to 4c in shift differentials, bring- 
ing these differentials to the 6c and 
12c demanded by the “united front.” 
Office workers agreement called for 
“somewhat less” than 9-13c. 


Plantsin WageFight 


OWIU (CIO) List 


American Oil Co., New York, N. Y. 
(Subsidiary of Pan-American Petroleum & 
Transport Co., Inc.) 

Terminal, Equipment, Maintenance & office, 
Carteret, N. J. 

Marketing-bulk, plants, Washington, D. C. 

Marketing & terminal, Boston, Mass. 

Terminal & office, Norfolk, Va. 

Bulk plants, marketing, Hartford, Conn. 

American Liberty Oii Co., Dallas, Tex. 

Refinery, Mt. Pleasant, Tex. 

Atlantic Refining Co., Philadelphia, Pa. 

Refinery, Port Arthur, Tex. 
Bay Petroleum Corp., Denver, Colo. 
Refinery, Denver, Colo. 

Bareco Oil Co., Tulsa, Okla. 

Refinery & Pipe Line, Barnsdall, Okla., area. 

Cabot Carbon Co., Boston, Mass. 

Three plants, Pampa, Tex. 

Champlin Refining Co., Enid, Okla. 

Refinery, pipe line, traffic, mds., & whse., 
Enid, Okla., area. 

Cities Service O11 Companies, New York, N. Y. 

Cities Service Oil Co. of Delaware, 
Bartlesville, Okla. 

Cities Service Oll Co. of Pennsylvania, 

New York, N. Y. 
Production & gasoline, chemical refining, 
Pampa, Tex., area. 
Production & pipe line, Kilgore, Tex., area. 
(Continued on p. 43), 
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Oil Price Decontrol Before Congress 


He Asks 


RUSSELL B. BROWN, general counsel, 

Independent Petroleum Assn. of Ameri- 

ca, who asked Congress to lift crude 
and gas price controls 


WASHINGTON—When the House 
Banking and Currency Committee 
opens hearings Monday, March 24, 
on extending the Defense Production 
Act, it will have before it a bill tail- 
ored for decontrol of crude oil and 
natural gas prices—H. R. 6985 by 
Representative Burleson (D. Tex.). 

Meanwhile, the Senate Banking 
and Currency Committee wound up 
its hearings on controls and went in- 
to the long, argumentative period of 
closed meetings preparatory to re- 
porting its recommendations. Likely 
to come out of the sessions is a pro- 
posal for “suspension” of ceilings 
when a particular commodity is sell- 
ing for much below the ceiling price 
—a development that does not bear 
much promise for lifting of petroleum 
or petroleum product ceilings. 

Before the Senate group this week 
was Russell B. Brown, general coun- 
sel, Independent Petroleum Assn. of 
America. Mr. Brown urged Congress to 
“establish such standards as are 
necessary to make mandatory the 
exemption from price controls where 
sueh exemption is necessary to pro- 
mote the national defense or where 
price ceilings are unnecessary to ef- 
fectuate the purposes of the pre- 
paredness program.” 

The IPAA official said that the 
decision should not be left to the Of- 
fice of Price Stabilization and de- 
clared that, under present standards, 
the oil industry could not possibly 
qualify for a price increase even 
though its costs have skyrocketed 
while the crude price has remained 
static since 1947. 

What Bill Provides—The Burleson 
bill would provide mandatory decon- 
trol for specific commodities if: 

1. Their basic nature would not 
lend them to speculative buying. 

2. The federal government is not 








REP. OMAR BURLESON (D., Tex.), 

who introduced a bill providing manda- 

tory price decontrol under certain con- 
ditions 


purchasing more than 10% of the na- 
tional output with funds for defense 
purposes. 

The material or commodity must al- 
so be either selling below ceiling price 
for a six-month period or the supply 
must be adequate or surplus to meet 
civilian and military consumption and 
it must have been in that position 
for a six-month period. 

Explains Action—In introducing 
his bill, Rep. Burleson told the House: 

“Although crude oil is in ample 
supply today the industry should be 
given every opportunity and encour- 
agement to expand so as to provide 
the necessary reserve productive ca- 
pacity over and above daily needs 
which would be available in the event 
of an all-out emergency.” 

Rep. Burleson asserted that pres- 
ent administration of price controls 
is rapidly leading to a repeat of the 
World War II performance which he 
said resulted in the nation facing an 
actual shortage by the end of the 
war even though it went into the 
conflict with 1,000,000 b/d reserve 
capacity. 

Meanwhile, OPS finally issued an 
order increasing the price ceilings for 
the Spraberry Trend (West Texas) 
fields to $2.65 per bbl. The Inde- 
pendent Refiners Assn. of America 
immediately said it would fight the 
order unless a pass-through is grant- 
ed. The fields had been operating un- 
der a $2.58 ceiling. 


Fuel Tax Exemption Sought 


WASHINGTON — Representative 
Curtis (R., Nebr.) has introduced bill 
(H. R. 6951) as a companion measure 
to one offered by Senator Butler (R., 
Nebr.) to exempt “hot tractor” or 
“Nebraska type” tractor fuel from 
federal gasoline tax. 
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Materials Supplies Ease to Point 
Where U.S. Says ‘Come and Get It’ 


NPN News Bureau 
WASHINGTON—The Defense Pro- 
duction Administration announced 
officially on March 17 that there will 
be a definite easing in supplies of 
controlled materials during the third 
and fourth quarters of 1952 and in- 
vited commercial and industrial users 
“to come and get it.” 


Administrator Manly Fleischmann 
said that a DPA study showed that 
heavy requirements of industrial ex- 
pansion programs will reach a peak 
in the second quarter and thereafter 
decline, thus making more materials 
available, chiefly structural steel, for 
the less essential industrial projects. 
Just how significant this easing will 
be to commercial projects, such as 
service stations, is not yet apparent. 
However, such projects already are 
entitled to self-authorize as much 
as five tons of steel per quarter, 
which is sufficient for most service 
stations. 


As to the possibility of materials 
decontrol, Mr. Fleischmann said that 
this may be possible for some mate- 
rials soon but that others, particular- 
ly copper, would have to be allocated 
for a long time yet. It is likely, he 
said, that carbon steel may be de- 
controlled by the fourth quarter, with 
other steel forms, however—such as 
heavy plate, bars and tubing—re- 
maining under controls much longer. 
He indicated that aluminum may be 
decontrolled by the first quarter 
1953. 


Other developments in the mate- 
rials field this past week include: 


Antifreeze cans—Five manufactur- 
ers of antifreeze have asked National 
Production Authority to increase 
their can quotas by 20% in order to 
meet increases in demand (currently 
they are limited to 90% of either 
1949 or 1950 base period use). NPA, 





Steel Strike Would Bring 
Drastic New Controls 


WASHINGTON — Defense 
Production Administrator Man- 
ly Fleischmann warned early 
this week that a labor strike in 
the steel industry would force 
DPA to put “most drastic con- 
trols possible” on the use of 
steel. He noted that such a 
strike “would have an immedi- 
ate, drastic effect on some of 
our defense programs, although 
in other areas inventories would 
enable industry to keep in op- 
eration for a while.” 
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without indicating it would approve 
these requests, noted that about 110 
million gals. of antifreeze would be 
needed for the 1952-53 season, of 
which about 10 million gals. would 
be carried over from the current 
season. 


Priorities aid—-PAD has set out 
special procedures to help oil and 
gas operators place orders for con- 
trolled materials and to speed their 
delivery from the mills. Such re- 
quests may either be on form NPAF- 
148 or by letter and must be filed 
separately for steel, copper and 
aluminum. Information must include: 
(1) Date and PAD file number of the 
operator’s authorization; (2) Names 
of suppliers who have furnished a 
major part of the applicant’s previ- 
ous requirements; and (3) Names 
and locations of suppliers with whom 
applicant has tried to place orders 


for which he is seeking assistance, 
plus response he has received. 

Operators who have placed orders 
successfully and are seeking aid 
only in expediting shipment should 
supply PAD with the name of sup- 
pliers and the delivery schedules that 
have been established. 

Drum Supplies—As a further in- 
dication of improved drum supplies, 
Office of International Trade has 
dropped the special procedures un- 
der which it intervened with Na- 
tional Production Authority for spe- 
cial assistance to exporters of pe- 
troleum products. Such requests 
now must be conveyed through oil 
packers directly to NPA. 

Copper Substitution—-NPA has as- 
sured PAD that the oil industry will 
be given enough copper for its “es- 
sential” needs and it is not expected 
to resort to “uneconomic” substitu- 
tions in order to stretch supplies. 
However, PAD is urging such sub- 
stitutions, when practical, including 
the elimination of storage tank 
groundings systems except where re- 
quired by local or national codes. 


Next Move Up to Price Stabilizers 
In Bid to Avert Residual Shortage 


WASHINGTON — The Office of 
Price Stabilization was coming to 
grips this week with a problem that 
has all the earmarks of being a tough 
one to subdue—the question of a pos- 
sible shortage in heavy residual fuel 
oil. 

The problem was emphasized in 
another quarter when Deputy PAD 
Bruce K. Brown said there is “a 
great fear’ that European rearma- 
ment and other factors might bring 
on a “very severe” worldwide short- 
age. The Abadan shutdown and lag- 
ging European coal production are 
the complicating factors. 

Mr. Brown, however, was making 
no hard-and-fast predictions about the 
uncertain prospects either way. 

Although there seems to be more 
than enough of the product in the 
Midwest, there were signs that short- 
ages can and probably will develop 
in the Gulf and East Coast areas 
unless incentives are advanced. 


Historically, residual has sold for 
less than the cost of crude and, as 
a result, refiners have been market- 
ing the more profitable products and 
cutting down on residual production 
by almost 5% within the past five 
years. 

Under present ceilings, residual is 
selling at the Gulf at around $1.75 
to $1.90 per bbl., while crude is be- 
ing purchased at the refinery for 
up to $3 per bbl. 

Unfavorable freight rates discour- 
age both shipments of residual from 
Midwest to the Gulf and from the 
Gulf to the East Coast. Because of 





its dependence upon the Gulf and for- 
eign sources of supply, the East Coast 
would be the first to be hurt by any 
real domestic or worldwide shortage. 

The question now up to OPS—as 
with East Coast heating oils—is 
whether ceiling increases are justi- 
fied in order to spur the flow of prod- 
uct to the needed areas and to bring 
back into production some of the lost 
marginal production. 

The agency will not find the solu- 
tion either easily or quickly. 

The problem may make its out- 
lines felt first in Florida. Due to re- 
activation of military installations 
and other reasons, OPS says, the use 
of bunker C fuels in that state is ex- 
pected to show an increase of one- 
third over the 1951 rate. 

This could lead, according to esti- 
mates in one quarter, to a shortage 
of 2,000,000 bbls. during the year. 

Meanwhile, one potential shortage 
apparently has been staved off. 

Fills Navy Needs—The Armed 
Services Petroleum Purchasing 
Agency reported that, thanks to its 
efforts and those of the Petroleum 
Administration for Defense in secur- 
ing voluntary deliveries at prevail- 
ing ceilings, it will fill its Navy Spe- 
cial fuel oil requirements (about 20 
million bbls.) for the first six months 
of 1952. 

However, that still leaves up in the 
air the question of filling needs for 
the second half of the year. Whether 
offerings at the ceilings will be suf- 
ficient is problematical. ASPPA ex- 
pects to have an estimate of needs 
by the first week of April. 
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A SESSION during the fourth annual meeting of the Texas Oil Jobbers Assn. is formally opened by president Leslie R. Neal. The 
convention was the largest in the association’s history—with 300 registrants 


Texas Oil Jobbers Told to Sell 


Performance, Service and Quality 


By MARVIN REID 
NPN Staff Writer 


DALLAS—Jobbers should sell per- 
formance, service and over-all quality 
of their product. They should not 
cheapen the price of a product which 
has the effect of leading the public 
to believe he is marketing a product 
cheap in quality. 

Leo J. Wilmeth, sales manager, 
Shamrock Oil and Gas Corp., brought 
out these facts in a talk before the 
fourth annual convention of the Texas 
Oil Jobbers Assn. here March 13-14 
when a record breaking attendance 
of 300 was registered. 

Speaking of margins, Mr. Wilmeth 
said guaranteed margins seem to 
him to be an admission of lack of 
confidence in the ability to sell what 
there is at a fair profit. 

“This practice (of margins) is 
definitely abused in my opinion,” 
he declared. “If it is broad enough 
* for a good profitable operation, then 
little by little it is given away.” 

“What happens then? Your sup- 
plier is asked to enlarge this guaran- 
tee. The thought is never given to 
change the way of doing business. 
This practice goes right on through 
the dealer, giving away more and 


MARCH 19, 1952 


more all the time... .until the 
situation develops to point (where) 
only the consumer is profiting,’ he 
continued. 

Mr. Wilmeth listed the following 
five points he believes will help a 
jobber business: 

1. Sell a product in which the jobber 
has confidence. 

2. Service stations should have eye 
appeal, be clean and well lighted. 

3. Give service with a capital “S” 
and be courteous. 

4. Get under the hood. 

5. Keep restrooms clean. 

He also said it is advisable for job- 
bers to be interested in other items 
that tend to increase their business, 
such as TBA. 

“It’s surprising how much pet- 
roleum products are sold to a custo- 
mer wanting only a tire or fan belt,” 
he stated. 


Cites Association Work—Leslie R. 
Neal, president, Jack Neal Inc., San 
Antonio, re-elected association presi- 
dent, pointed out the need for strong 
marketing associations. to get the 
type of state and federal legislation 
jobbers need. 

The Texas Oil Jobbers Assn. then 
went on record favoring the Con- 


nally Bill S. 1703 and the Fisher 
Bill H. R. 6320, which would exempt 
most wholesale petroleum marketers 
from the Wage-Hour Law, and all 
members were urged to contact their 
representatives, both state and fed- 
eral, to try and get passage of the 
two bills this year. 

Training Manual Preview—The new 
API training mannual, “Developing 
Your Men Builds Profits” (see NPN 
March 12, p. 58), was previewed for 
the jobbers by L. T. White, director 
of Business Research and Education 
for Cities Service, New York. The 
booklet was enthusiastically received 
and members voted to accept the 
manual 100%. Later, individual job- 





Neal Is Re-elected 


DALLAS Leslie R. Neal, 
president, Jack Neal Inc., San- 
Antonio, was re-elected presi- 
dent of the Texas Oil Jobbers 
Assn., at the annual meeting 
here last week. 

Hugh Dryer, Dryer and Lee 
Oil, Co., Lubbeck, was elected 
vice president, and Marshall E. 
Traylor, Traylor Oil Co., Liv- 
ingston, was elected secretary- 
treasurer. 


George W. Hofmayer, Austin, 
is executive secretary. 
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bers placed 
copies. 

Mr. White pointed out that there 
is vast proof that employe training 
pays. 

“Small business can be made strong 
and can be made to grow if their 
bosses know why and how to instruct 
their people” he declared. 

“An employe you hire is going to 
learn,” he said. “It is your job to 
see that he learns the right way. 
This will help your business and save 
you money.” 

J. V. Aldridge, chief accountant at 
Dallas for The Texas Co., spoke on 
“Bulk Station Accounting,” and urged 
all wholesale marketers to set up a 
definite, accurate accounting system 
in order to protect and guide them- 
Selves and their businesses. 

He said a jobber should be quick to 
change his ways of doing business, 
Should be dependable in deliveries, 
should collect accounts before they 
become past due and difficult to col- 
lect, and should select cheerful 
employes who can get along together 
if he expects his business to be profit- 
able. 

The association, which now has 152 
active and 56 associate members, 
according to Secretary George Hof- 
mayer, will conduct a big member- 
ship drive this year to try and get 
most of the approximately 700 jobbers 
in the state to join the association. 

To do this, the state has been 
broken up into six regions, with 
seven members serving as directors 
in each region. Formerly, the state 
was divided into four regions. 

Each member, President Neal said, 
has pledged to bring in two active 
members and one associate by the 
time the association meets again 
next year for its annual convention, 
which probably will be held in San 
Antonio. 


orders for about 400 





What Distributor Expects 
From His Association— 


A distributor attending the 
February California Petroleum 
Distributors Assn. convention in 
Santa Barbara, Calif., told the 
group what he wanted to get 
out of the association: 

1. Information regarding op- 
erating costs of other distribu- 
tors. : 

2. Information regarding la- 
bor, unions and attendant prob- 
lems. 

3. Information regarding 
trucks so he can determine if 
he is operating efficiently and 
with the right equipment. 

4. Information regarding 
+ routes and meters. 

5. Information regarding all 
insurance and health plans. 

















Jobbers Need Better Records to Know 
About Businesses, Nebraskans Told 


Special to NPN 
GRAND ISLAND, Neb.—A. W. 
Johnson, co-owner of the Nebraska- 
Iowa Oil Co. at Blair, Neb., told the 
annual spring meeting of the Ne- 
braska Petroleum Marketers, Inc., 
March 10 that 90% of the nation’s 
jobbers have no records ffom which 
they can talk intelligently or present 
facts to their suppliers. 


Explaining that the 90% figure 
came from numerous accounting 
firms about the country, Mr. John- 
son commented that “I am sure that 
if we keep better records we can 
eliminate many differences and we 
can talk as a group with more force- 
fulness to our suppliers and the in- 
dustry as a whole.” 


“Keeping adequate records is as 
important to you in the oil business 
as it is in any other form of busi- 
ness today,” Mr. Johnson said. “Your 
records can be much less compli- 
cated than those necessary to oper- 
ate a manufacturing business, be- 
cause, as you know, the oil jobbing 
business is strictly a sales organiza- 
tion.” 

Mr. Johnson said that the job- 
ber’s sales should be tied in closely 
with his credit department. 


Balance Wheel—“The credit de- 
partment records are a tool and also 
a balance wheel for your sales de- 
partment. By a tool, I mean that 
you at any time can go to your 
records and put your finger on the 
information you need to operate your 
business successfully, and your atten- 
tion called, when things get out of 
line. 

“By a balance wheel, I mean that 
when sales drop off noticeably, you 
should see if your credit has been 
tightened to the point where it is 
strangling your business, or if you 
are showing an enormous increase, 
then check your credit to see that 
it is not too loose,” Mr. Johnson said. 


E. H. Lohr of Columbus, president 
of the Nebraska association, com- 
mented in his report that “we recog- 
nize the interdependence of each seg- 
ment of the oil industry on the 
others.” 


“We who are in the marketing end 
of the oil business are thoroughly 
aware of the natural competition be- 
tween buyer and seller. We know 
that someone must find, produce and 
refine petroleum products in order 
that we may buy—and, in turn, sell 
them. 

“There is some feeling that a part 
of our troubles today, those that 
confront the distributors of petrole- 
um products, stem from the inability 


or failure of some officials in other 
branches to fully appreciate the prob- 
lems and the importance of strong, 
Independent marketers in the indus- 
try,” Mr. Lohr declared. 


Hits Congress — Otis H. Ellis, 
Washington counsel for the National 
Oil Jobbers Council, denounced Con- 
gress for its “apathy and lethargy,” 
commenting that “Congress—from 
one end to the other, in the Senate 
as well as in the House—is primarily 
interested in running for office, cam- 
paigning for political parties, and in 
carrying on investigations.” 


“The greatest foe of legislation is 
not opposition, but getting bills out 
of committee, and that is due to the 
current apathy and lethargy on the 
part of Congress for any legislation,” 
he said. 

Another speaker was R. N. Cooper, 
assistant sales manager of the Derby 
Oil Co., Wichita, who called for job- 
ber support of a bill by Sen. Butler 
(R., Neb.), to repeal the tractor fuel 
tax. 

“It is necessary that the refiner 
charge the 2c federal tax on all trac- 
tor fuel sold to jobbers,” he said. 
“However, the jobbers, when selling 
it to the consumer, may take an ex- 
emption from the consumer if the 
tractor fuel is used for farm pur- 
poses. 


“All of the tractor fuel is used for 
farm purposes. In fact, the specifi- 
cations of the fuel prevent it from 
being used as a satisfactory motor 
fuel. The fact that these jobbers 
have to take exemptions and send 
those exemptions to the refiner for 
credit, involves a voluminous amount 
of paper work, which is entirely un- 
necessary.” 


Tennessee Jobbers Support 
Wage-Hour, Tax Refund Bills 


NASHVILLE, Tenn. — Tennessee 
Oil Men’s Assn. is asking all Inde- 
pendent jobbers in Tennessee, wheth- 
er association members or not, to 
write to their congressmen for ac- 
tion on S. 1703 and H. R. 6320 (ex- 
empting many oil jobbers from fed- 
eral wage-hour provisions) and S. 
2208 (refunding federal tax on gaso- 
line destroyed by fire, flood or other - 
casualty). 

The association has appointed leg- 
islative committees in every con- 
gressional district and has sent bul- 
letins to Independent jobbers in the 
state, urging compliance with the 
resolution. 
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Jobbers Told How Public Relations Helps Them 


CHICAGO — A new pamphlet de- 
signed to inform jobbers why they 
should participate in the Oi] Industry 
Information Committee program has 
been drafted by the national OIIC 
and is to be distributed widely to 
jobbers throughout the nation. 

Entitled “Mister Jobber—Are You 
Missing a Good Bet?” the brochure 
depicts a race horse labeled “OIIC” 
far ahead of the field and contends 
that “The nationwide public relations 
program of the Oil Industry Informa- 
tion Committee can mean $$$ and 
Sense to you and your operations!” 

The booklet lists four important 
things the OIIC will do for the jobber 
and his business: 

1. “It will help you win more 
friends and gain greater recognition 
for you and your business. (That’s a 
sure-fire way to build up prestige 
and bu$ine$$ volume).” 

2. “It will help you get better ac- 
quainted with other oil men and es- 
tablish more cordial relations, (This 
can help you understand your compe- 
titors—and frequently help you solve 
common problems).” 

3. “It will make available to you 
a proved business-building program.” 

4. “It will help you to protect your 
stake in a free industry made up of 
privately - managed oil businesses. 
(Nationalization or regimentation of 
any segment will put a tighter 
squeeze on you, the jobber, than most 
other units of the petroleum industry, 
so it’s your neck, too).” 

Jobber Benefits — The pamphlet 
quotes unidentified jobbers from num- 
erous states as to how they have 
benefitted from the OIIC program: 

The following are typical quota- 
tions: 

“An Indiana jobber writes: ‘We 
in our company recently started to 
take part in OTIC activities. We did 
so because we came to the conclusion 
that jobbers such as we are definitely 
belong in the industry’s public rela- 
tions program. To our surprise. I 
must say, we have already detected 
a greater respect for our business 
from our banker, attorney and cus- 
tomers. All of this, we feel is a direct 
result of our identification with the 
OTIC.’ 

“An Idaho jobber says, ‘My activi- 
ties in OTIC, in addition tq being per- 
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sonally rewarding, have helped my 
company achieve greater recognition 
in our marketing area than it had 
before.’ 


“‘T’m not kidding myself,’ a Kansas 
jobber writes. ‘I’ve done pretty well 
in the oil business, but I know it 
hasn’t all been my own doing. I know 
that the political climate and the 
economic freedoms in this country 
had to be right before any of us 
could get anywhere.’ ”’ 

The brochure advises Independent 


jobbers that “By joining now, you 


FAST, 


can share in the benefits which many 
of your competitors are enjoying al- 
ready!” 


Fuel Oil Dealers Organize 


NEW YORK—aAbout 50 Independ- 
ent fuel oil dealers of Union County, 
N. J., have organized as a group, yet 
unnamed, which will be affiliated with 
the Distribution Division of Oil Heat 
Institute of America. 

Headed by Robert M. Crane, Reel- 
Strong Coal Co., Cranford, group is 
outgrowth of Fuel Oil Dealers of 
eastern Union County. 


SURE PRIMING 


For. , +» POSITIVE DELIVERY 


SPECIFY 


STRIPPING TANKS 


VIKING BARGE PUMPS 


There is a Viking pump for all 


cargo loading and unloading 


from gasoline to molasses. 


FIG. 14 
BULK PLANTS 


Full range of capacities up to 
1050 gpm. All types of mount- 
ing arrangements. Any type 


of power. 





FIG. 124 TRUCK PUMP 


For a complete story, send today 
for free bulletin 2900 and addi- 
tional sheets Sp400 through 409. 
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Oil Jobber Must Be Ready for Keener 
Competition in Future, Benton Says 


By LEONARD CASTLE 
NPN Midwest Editor 


CHICAGO—Competition in the oil 
industry in the years ahead will be 
more intense than in the past. To 
remain competitive the Independent 
oil jobber will have to be on his toes 
with good planning and sound busi- 
ness practices. 

Dwight F. Benton, vice president 
of sales for Standard Oil Co. (Indi- 
ana), speaking at the 30th annual 
convention of the Illinois Petroleum 
Marketers Assn. last week, told the 
jobbers that “this means work.” 


It’s not as easy as running to the 
government, he said, it’s not as easy 
as bickering and backbiting, and 
it’s not as easy as price cutting. But 
work produces results and is the 
foundation of progress, Mr. Benton 
advised. 

“First, as to planning. If you are 
going ahead, you must look ahead. 
You might be interested in the fact 
that my own company is planning 
15 years ahead. We have no crystal 
ball with which to read the future, 
but we are doing the best we can to 
anticipate our market and our needs 
and what we will do under given 
circumstances. 


“I urge you to look ahead and 
plan, even if for only a few years,” 
Mr. Benton said. “One reason is that 
we are entering a new type of com- 
petitive merchandising. And you 
must know what you are going to do 
about it depending on the turn it 
takes.” 

Other speakers at the Illinois con- 
vention were L. T. White of Cities 
Service Oil Co., New York; Otis H. 
Ellis, Washington counsel for the Na- 
tional Oil Jobbers Council; John L. 


Bero of Duluth, former chairman of - 


NOJC, and Fairfax M. Cone, Chi- 
cago advertising executive. 


Mr. Bero stated that jobbers still 
are far from sure that supplier poli- 
cies give Independents a secure place 
in the oil marketing picture. He also 
outlined the disastrous effect of price 
wars, and urged jobbers not to “give 
away” their margins. (For text of 
the parts of Mr. Bero’s speech de- 
voted to jobber-supplier relations, see 
p. 38). 


Competition Growth—Mr. Benton 
declared there are three “very strong 
reasons” for anticipating an increase 
in competition in the Midwest and 
these he listed as: 

“1. Crude oil pipe line capacity is 
being and will be substantially in- 
creased. Chicago and St. Louis are 
two of the major pipe line junctions. 
St. Louis will be most significant for 


competitive pressures in southern 
Illinois, and Chicago will have a 
corresponding effect in the northern 
part of the state. 


“2. Refinery construction is_ in- 
creasing more rapidly in the Mid- 
west than anywhere else. This would 
indicate that the midwestern market 
may considerably reduce its depend- 
ence upon shipments from District 
2. But— 


“3. I have seen no evidence that 
the transporters of products from 
District 3 into our area show any in- 
clination to surrender their part of 
this market without a fight. Barg- 
ing capacity has been increased sub- 
stantially. Upriver movement has 
been encouraged by reduced rates 
during the past year. And deliveries 
by products pipe lines have been in- 
creased and are being expanded. 
Furthermore, higher ocean tanker 
rates and demoralized prices in the 
New York Harbor area have dis- 
couraged movements to District 1. 
The District 3 shippers therefore have 
looked increasingly to the north for 
a market. 


“These points,” Mr. Benton said, 
“add up to the conclusion that while 
our market requirements will expand 
moderately in 1952 the supply ca- 
pacity will increase even more so. 
But there are other signs of grow- 
ing competition. I am sure you are 
all aware of them. I refer to the 
trend toward serving retail outlets 





Thompson Re-elected Head 


CHICAGO—Roy J. Thompson 
of Apex Motor Fuel Co., Chi- 
cago, was re-elected president 
of the Illinois Petroleum Mar- 
keters Assn. at last week’s an- 
nual convention. M. G. Scher- 
merhorn of the Schermerhorn 
Co., La Salle, was re-elected 
vice president. 

Fred Blumenkamp of the IIl- 
mo Oil Co., East St. Louis, was 
elected honorary director. New 
directors chosen were Harold 
Sonntag of the Central Oil Co., 
Mendota, and Frank Ford of 
Ford Oil Co., East St. Louis. 

Re-elected to the board were 
Clyde O. Lyddon of Smith Oil 
& Refining Co., Rockford; L. M. 
Nickerson of Nickerson Oil Co., 
Kempton; A. L. Lake of Liberty 
Oil Co., Waukegan, and Karl D. 
Friend of K. Friend & Co., Chi- 
cago. 











directly from terminals or refineries. 
As a result of all these things, com- 
petition cannot help but be much 
more intense than any we have seen 
in recent years.” 


Turning to a discussion of price 
wars, Mr. Benton said that price 
wars are not in the public interest 
“despite the momentary job of the 
motorist who feels that he is getting 
something for nothing.” 


The first result of a price war, 
he said, is the narrowing of the 
dealer’s margin. Then it may be- 
come necessary for the jobber to 
subsidize the dealer. Later the job- 
ber may feel he has to turn to the 
refiner for help. 


“The further away from the retail 
sale, the smaller the margin be- 
comes,” Mr. Benton declared. “Let 
me give you a rough illustration of 
this point: Say the retailer cuts his 
price, thus reducing his margin. He 
then seeks and gets relief from his 
jobber. The jobber turns to the re- 
finer for help. As the margins con- 
tract, there comes a point beyond 
which selling to anyone is not profit- 
able. When you backwater this way, 
the creek gets narrower all the time. 
If the retailer and the jobber believe 
they can squeeze margins with the 
thought that the refiner will always 
bail them out, they may be mis- 
taken.” 


Competitors Follow — Mr. Benton 
noted that price wars usually start 
when some individual in the retail 
market will decide to lower his price, 
usually in an attempt to improve his 
earnings by selling a greater volume 
at a narrower profit per unit of sales. 


“In each case, it is the hope of the 
price cutter that he will be the only 
one in the market to adopt such a 
practice. This is a vain hope. With- 
out exception, if the inducement is 
sufficient to attract customers it will 
invite similar action by competitiors,” 
Mr. Benton said. 


“The reason is that the total mar- 
ket demand for gasoline at any period 
is relatively inelastic. Within certain 
limits, the market doesn’t expand 
when prices are low or shrink when 
prices are high. The right price, 
neither too high nor too low, is the 
one that gives a profit to the efficient 
seller and a good value to the buyer. 
Because of this inelasticity of the 
market, the primary result of any 
price cut is to divert gallonage from 
some competitive outlet. Obviously, 
however, the competitor will not see 
many customers lost before he in- 
troduces an equal or even greater 
incentive in order to restore his vol- 
ume.” 


Training Programs — Mr. White, 
discussing “Business Education and 
Training Pay,” reported that only two 
of five jobbers systematically in- 
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struct their employes and dealers 
but those jobbers who follow such a 
policy “have the highest and steadiest 
of profits.” Teaching, he declared, 
is one of the most important func- 
tions of management. 


“Your business is an organization 
of people,” Mr. White said. “It is the 
function of the head of the business 
to see that the human organization is 
well lubricated. The oil in a busi- 
ness organization is the interest and 
understanding which the head of the 
business shows each employe. People 
work for satisfaction just as much 
as they work for money. Sit down 
with each of them, find out if he is 
satisfied. Does he feel solid in his 
job and know the value of his work? 
Is he given a chance to offer sugges- 
tions to improve the business so he 
can be promoted? 


“A good way is to hold a confer- 
ence of your employes. Get them to- 
gether in the evening. Buy dinner, 
let them talk,” Mr. White advised. 


Doubt as to whether business ed- 
ucation and training pay, keeps many 
businesses small when they should 
grow big, he said, and money spent 
for instruction pays far bigger divi- 
dends than money spent for construc- 
tion. He noted that anyone who 
can make 20% today on real estate 
is lucky but “it’s easy to make 200% 
on education and training.” 


Resolutions—Members of the Illi- 
nois association adopted resolutions 
which: 


1. Urged Congress to enact S. 1703 
which would exempt jobbers, under 
certain conditions, from provisions of 
the Wage-Hour law. The resolution 
noted that “conflicting interpretations 
of the ... act by representatives of 
the Department of Labor in various 
sections of the country have produced 
confusion and hardship among Inde- 
pendent distributors of petroleum 
products who are considered local 
business men.” 


2. Urged congressional enactment 
of a measure providing for the refund 
of federal taxes on petroleum prod- 
ucts lost through fire, flood or other 
casualty. 


3. Asked the Illinois legislature to 
reduce to 90 days, from the present 
six months, the period during which 
consumers may seek a refund of 
the state motor fuel tax paid on 
products used for non-highway pur- 
poses. 


4. Opposed all federal grants of 
money and matching appropriations 
by state or local governmental bod- 
ies “during the present spending 
‘spree.’”’ 


5. Opposed any increase in the 
present Illinois gasoline tax of 4c 
per gal. on the grounds that “all tax 
increases are inflationary in effect.” 
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Profit with DEPENDABILITY 
of Merchandising Support! 


Skelly covers all the bases 
for you! 


1. RADIO .. . Alex Dreier and Lloyd 
Burlingham on the NBC network. 


2. NEWSPAPERS .. . Gigantic new 


newspaper advertising campaign now 
breaking! 


3. FARM PAPERS . . . complete cov- 
erage of the important rural market. 


4. OUTDOOR ADVERTISING ... that 
sells the customer at the wheel. 


5. LOCAL ADVERTISING. 


6. A TESTED MERCHANDISING AND 
SELLING PLAN. 


DEPENDABILITY of Money-Back Guaranteed Products! 


You can proudly sell every Skelly petroleum product, 


supply. 


every Skelly “T.B.A.” product. For more than 33 
years, every Skelly product has been offered to the 
public with a Money-Back Guarantee of satisfaction. 


DEPENDABILITY of Supply! 


Ask any Skelly Oil Dealer how he’s fared during times 
when normal deliveries were almost impossible! 

He’s always done all right because Skelly Oil Com- 
pany pledged “Dependability of Supply” 33 years ago 
when they began operation. Come any emergency — 
Skelly comes through with a constant, dependable 


Find ovt what Skelly Dependability will do for you. 
Write for all the facts! 





s 
the Franchise with « Future! 
SKELLY OIL COMPANY 


Marketing Headquarters: Kansas City, Missouri - Wholesale Division Offices: 
KANSAS CITY + CHICAGO + MINNEAPOLIS - OMAHA + DENVER « DALLAS 
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Jobber Looking for Fair Play—Bero 


What is the Independent jobber’s true position in the present 
period of supplier stress on better jobber relations? This was the 
question examined by John L. Bero, of John Bero Oil Co., Duluth, 


Minn., 
12 in Chicago. 


By JOHN L. BERO 


Many of our great leaders in the 
petroleum field have. . .described a 
jobber policy applicable to their re- 
spective companies that smacks of a 
high regard and appreciation for the 
jobber segment. For these statements 
of policy, the jobber is most grate- 
ful, because they pinpoint the jobber’s 
and certain suppliers’ positions—defi- 
nitely. 

With these statements is born a 
new and very serious challenge to 
the jobbing segment. The jobber 
listens with rapt attention, but is 
suddenly startled when he hears stat- 
ed the implied view that when it is 
economically advantageous to mar- 
ket direct, this will be done by some 
of the major segment. If it is not 
economical to market direct, then the 
jobber can continue. The question 
raised now in the jobber’s mind is: 
“For how long?” The answer could 
well be, and the jobber now fears 
that it will be, until it is economical- 
ly feasible to market direct. 


The carving out of the qualified 
jobber’s niche in the permanent 
scheme of his status in the industry, 
is not too clearly defined in some of 
the statements of major policy. In 
the continued application of the prin- 
ciple of selling, at a jobber’s cost or 
less, to certain types of consumers, 
the jobber now feels that his position, 
as a permanent part of the petroleum 
industry, is in jeopardy. The reason 
for the jobber’s thinking is obvious. 


If selling at a jobber’s cost to a 
jobber’s potential customer is pursued 
and goes unchecked, and a major pol- 
icy exposes a duality from which a 
marketing choice can be made, soon 
it will be economically feasible for 
those who enjoy this selective choice, 
to practice direct marketing on a 
blanket scale. There just will not be 
any other means of getting a product 
on the market in certain areas. There 
just won’t be any jobbers. 


This selling practice and recent 
major policy statements dilute much 
of the good work that has been done 
in promoting industry amity, the 
thing that I have spent several years 
trying to accomplish—happy supplier- 
jobber relations and industry unity. 


Lately the jobber has been hearing 
a great deal about his opportunities, 
his responsibilities and his weakness- 
es. I agree that a qualified jobber 
has not only, opportunity and respon- 
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sibility, but that some of us are prob- 
ably weak operators. The marketing 
methods of some jobbers are invok- 
ing the wrath of the petroleum gods, 
and in some situations, not without 
reason. Let us expose this thing called 
jobber weakness to a casual analysis. 
We must admit that in our jobbing 
segment there are people who are not 
oil men, but they do have a jobbing 
franchise. Where did they get it? 
Some supplier must have sold the 
idea, perhaps at a time when it was 
uneconomic for the supplier to func- 
tion in the handling of petroleum 
products in certain areas. 

Most Jobbers Qualified—If the sup- 
plier made a bad jobber choice, and 
not too many of the choices can: be 
rated bad or incurable, that was the 
supplier’s fault, and no plan or policy 


. Should be directed against the real 


people in the jobbing segment who 
are trying to do a sincere job for a 
supplier. The supplier who picks the 
right kind of jobber has reasonable 
assurance of permanency of distribu- 
tion. Not all jobbers want to try for 
the quick buck, and then run. Many 
of us have sons to go along with us, 
and we do want to stay in business, 
as free enterprisers. 

If the jobber’s position is in jeop- 
ardy now, and some supplier feels 
that the favorable or feasible eco- 
nomic situation has matured for di- 
rect operation, it seems to me that 
the rules governing happy supplier- 
jobber relationships, industry re- 
lations, if you please, should first be 
pulled out of the closet, marshalled 
to the front, dusted off, and studied 
by every individual connected with 
the petroleum industry in the supply- 
ing segment, before action is taken. 

Why Price Wars?—Another annoy- 
ing factor to the qualified jobber, is 
the known and appreciated truth that 
goods manufactured must be sold, 
and that if manufacturing exceeds 
customer consumption, surpluses re- 
sult. These surpluses must be dis- 
posed of, and it has been suggested 
that in our own industry, these sur- 
pluses lie at the root of much of our 
depressed market trouble. This is a 
matter that is strictly within the 
province of the refiner-supplier. 

The jobber does not pretend to 
tell the refiner how much crude will 
be run, and the qualified jobber is 
interested only to the extent that 
conversion of crude oil to finished 
products affects his operation on the 
street. Is it from these refinery over- 


runs, that buyers of surplus merchan- 
dise gain strength, product, and ad- 
vantages in marketing? 

Is there being developed a type 
of refiner-marketer, who is not polic- 
ing the sales and brokerage activities 
of their people, and as a result are 
throwing boomerangs in four direc- 
tions at one time—all of which re- 
turn—not only to smite the thrower, 
but the industry as a whole? 


Is the price seller conceived in 
surplus—born with a price advantage 
—and destined to keep an atmosphere 
of turmoil in an industry that could 
well serve its purpose along stable 
marketing lines? Those who bring 
crude oil to the surface, refine it, 
and control the streams of product 
flowing into consumer channels, have 
the burden on their shoulders. 


Treatment Jobber Wants — As a 
champion of amity in supplier-jobber 
relations, because of a firm convic- 
tion that there is neither happiness or 
growth in a house divided, I want 
to talk about the fate of the jobber 
who faithfully maintains established 
markets, who is under contract with 
a major for his branded merchandise, 
who is a profound oil man, and who 
does not feel that an industry. policy 
or the economics of our time must 
necessarily bring him to the verge 
of despair every year of his business 
life. 


This kind of a jobber is a real per- 
son and a credit to the petroleum in- 
dustry. Yet, have not all of us seen 
him cast into the rack crusher of 
bad competition and all but lose 
everything he had invested in the 
petroleum business? The reason being 
caused by one or all of three things: 
First, stupid and needless price wars: 
second, a hesitancy on the part of 
his suppliers to have an instantan- 
eous price protection policy to see 
the jobber and his dealer through the 
price trouble, and last, and perhaps 
most important, when the supplier 
came to his jobber’s assistance, the 
help was inadequate, because it asked 
the jobber to do the impossible, it 
asked the jobber to do what the sup- 
plier himself could not do, operate 
without a reasonable or at least break 
even, sustaining margin... 

There was and apparently still is 
a@ variance of opinion as to what is 
the best way of protecting a loyal 
— handling a brand name prod- 

, against a market squeeze or @ 
pont change that might occur. 

The qualified jobber is a part of 
some supplier’s organization and rates 
the same treatment that any loyal 
representative of the organization 
should receive. If he is loyal and 
qualified, every reasonable assistance, 
every device, should be placed at his 
disposal by his supplier, including a 
policy that assures permanence of 
operation as a reward for a job well 
done. 
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Jobbers Should Speak Up So Congress Will Hear 


The oil jobber, if he will, can learn a valuable lesson 
or two—lessons that will stand him in good stead in 
future years—from Congress’ failure to date to take 
any action on the bills ordering the Wage-Hour authori- 
ties to stop meddling in the operations of purely local oil 
marketers. 

A number of factors have, of course, contributed to 
this lack of congressional response to the proven need for 
this legislation. One, and it is not a small one either, 
is the unwillingness of the leadership to open the Fair 
Labor Standards Act of 1938 to all sorts of miscellaneous 
amendments, which is just about what would happen if 
the particular bills favorable to oil marketers were al- 
lowed to come to a vote. 


Otis Ellis, general counsel of the National Oil Jobbers 
Council, suggests an even more important reason, how- 
ever. It is that all too few jobbers have taken the trouble 
to write their Senators and Representatives calling a¢ten- 
tion to the existence of S. Bill 1703 and H. Bill 6320 and 
requesting their active support of same. A survey by 
NPN at the Capitol bears Mr. Ellis out in this view. 
Members of both the Senate and House Labor committees, 
before which the two measures are pending, report hav- 
ing received “very light” mail or none at al! from con- 
stituents favoring action on them. 

What this means, in short, is that jobbers individually 
have not been backing up their national council or even 
their own state associations in the manner that is most 
calculated to get results from Congress. There is noth- 
ing like a letter from a voting constituent back home— 
a strong, vigorous, demanding letter—to shock a congress- 
man from off his back side and into doing something 
about whatever it is that particular constituent wants. 
That’s the nature of the critter. 

Moreover, you've got to keep hounding him, as Secre- 
tary J. M. Woodruff of the Florida Petroleum Marketers 
Assn., reported last week he is doing in the case of mem- 
bers of Congress from his state and as he advised all 
Florida oil men to do also. Because a stock in trade 
of most congressmen is the “kiss off” answer: “I’m glad 
to have your letter and will look into the matter.” Which 
is just another way of saying, of course, that your elected 
representative means to do nothing at all. 

So even though this effort to have justice done at 
Washington may not be going so well at the moment, 
much that is profitable can come from it. This is really 
a sort of trial run, anyway, in which for the first time 
the National Oil Jobbers Council is attempting to marshal 
a united jobber opinion behind the enactment of a piece 
of legislation generally beneficial to all Independent oil 
marketers. The experience gained should be invaluable. 

Nor is it yet too late where S. Bill 1703 and H. Bill 
6320 are concerned. Individual jobbers still have the 
time and certainly also the opportunity to apply the heat 
where it will do the most good. And, even if that fails, 
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there will be the further opportunity soon of personally 
buttonholing Mr. Senator or Mr. Congressman when he 
comes home to campaign for another term in that job 
he so desperately wants to keep. 


Big Industry Birthday Party Seems in Order 
For Companies with 50 Years of Progress 


Two particular oil companies, of many, are 50 years 
old this year. 

May the industry throw a big birthday party for them 
and for what they represent in the progress of the 
industry and its great service to the public, for it is 
in these past 50 years that the oil industry has be- 
come really great. 


In these 50 years the industry has put itself on the 
most scientific basis of any industry in the world; it 
has forged way ahead in high science by which it has 
manufactured utterly unheard of products. Yet despite 
this increase in quality and serviceability it has kept 
costs way down, financed its own development on a pri- 
vate ownership basis and paid its several million or more 
owners in the main fair to good profits for risking their 
money. 

It was 50 years ago that the great Spindletop field 
gushed in in South Texas, the greatest gusher area of his- 
tory up to then. It was 50 years ago that this discovery 
was made by the originating partnership of what is now 
the Gulf Oil Corp., with the founders of what is now 
The Texas Co. drilling close by at the same time. So 
both Gulf and Texas are 50-year-old pioneers; pioneers 
in finding much oil in this country and in foreign fields; 
pioneers in developing the facilities for handling and re- 
fining petroleum, and pioneers in some of the most impor- 
tant research in history—all to the benefit of the con- 
sumer and to the country. 

It was also 50 years ago that the automobile indus- 
try started to “put-put” quite falteringly down the high- 
ways of the greatest growth in human comforts in all 
world history. Research of these two oil companies, 
along with that of the rest of the industry, gave much 
to the development of the internal combustion engine. 


The industry could justly put on a big birthday party 
for each of these two companies not only because of all 
the foregoing but also because their growth well rep- 
resents the competitive struggle in the oil industry. These 
two companies evolved from the competitive battle. The 
founders of each had money troubles galore. Their pro- 
duction of oil outstripped their finances but they al- 
ways managed to catch up. Each had its periods of com- 
batting the excess of crude and products on the indus- 
try’s markets and each had its troubles in management 
and in getting men to meet the ever changing and in- 
creasingly severe requirements of competition. 


Each has had its share of criticism for alleged hard 
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boiled methods, even—strange as it may seem in the light 
of a study of all their history—of being in conspiracies 
in restraint of trade, even in cahoots with the “big mo- 
nopoly” the Rockefeller “interests.” Had their founders 
had any inkling of these later charges they undoubtedly 
would have been highly flattered while they desperately 
skirmished around trying to get money to keep their 
enterprises above water. 

But regardless of any slips, they are typical American 
companies, like other American companies in oil and 
other lines, and whether big or little. 


It would therefore seem fitting that the oil industry 
celebrate their birth year and extend the celebration to 
all other oil companies that are 50 years old this year, 
not overlooking the smalier ones. Perhaps it would be 
too big a show for the API to stage at its annual meet- 
ing in the fall, which is too big a show in itself. The 
industry has already celebrated a Spindletop party but 


let this be one nationwide and for all who are 50 years 
old. The Texas and Gulf will undoubtedly want to stage 
their own birthday parties but let them unite with all 
others 50 years old, in an industry party—a party that 
will tell the industry itself and the country more of the 
good the industry has brought to every one. 
~ * + 

Editor's Note—Will all oil companies, please, who are 50 
years old this year, send us their names as soon as pos- 
sible. 





NATIONAL PETROLEUM NEWS always welcomes 
comments on its editorials, since they are written 
to stimulate discussion. Please write Warren C. 
Platt, Editor, 1213 West 3rd St., Cleveland 13. 
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East Coast Heating Season 
Still Warmer than Normal 


CLEVELAND The East Coast 
area was colder than last year but 
warmer than normal for the heat- 
ing season Sept. 1—March 15. The 
Midwest area was warmer than last 
year and colder than normal, while 
the West Coast area registered colder 
than either last year or normal. 

The Southeast area remained 
warmer than last year or normal. 


Degree Day Summary 


Season Sept. 1-March 15 


Week 
March 
1951- 1950- Nor- 9-15 
East Coast 52 51 mal 1952 
Bostont ......... 4356 4062 4712 197 
New York ....... 3822 3745 4247 183 
Philadelphia ..... 3565 3635 3949 164 
Washington? ..... 3349 3463 3827 155 
Average ....... 3773 3726 864184 175 
west 
Chieagot ......... 5212 5377 5275 194 
Cleveland ........ 4519 4665 4916 204 
Detroitt sue 5130 50611 5267 225 
Minneapolist 6869 6959 6604 249 
Omahat .... 5553 5348 5174 212 





yee 5192 5257 5123 204 
Southeast 
Birmingham, Ala.t 2150 2489 2575 83 
Charleston, 8. C... 1400 1858 1682 42 
Nashville, Tenn.+. 3004 3335 3158 114 
Raleigh, N. C. ... 2521 2772 2827 100 
Average ....... 2269 42614 «2561 85 
West Coast—Rocky Mt. 
San Francisco .... 2144 1732 1818 117 
Seattle .......... 3402 3305 3544 134 
DOERR  oseccrivc 4842 4487 4764 202 
Average ....... 3463 «63178 8=63375 151 


* Degree days are on 65 deg. F. basis. 

+ Readings at airport office. Readings in 
other cities taken at downtown (city) offices. 

t Includes weather bureau correction. 


Jobbers May Lose Commercial 
Consumers by Squeeze—Ellis 


WASHINGTON—Otis Ellis, gen- 
eral counsel, National Oil Jobbers 
Council, fears that the jobber will 
eventually be squeezed out of the 
commercial consumer field. 

In this week’s report to NOJC 
Chairman John Harper, Mr. Ellis 
said that each visit he makes to 


dence of the mounting resentment 
against the taking of commercial 
consumer accounts at prices that a 
jobber cannot approach.” 


“If this movement continues, una- 
bated, the jobber will ultimately find 
himself outside the commercial ac- 
count market except for extremely 
small accounts which are not large 
enough to be attractive to the major 
suppliers,” he declared. 


“In the Midwest there are a num- 
ber of instances where the company 
initiating the first price-cutting move 
was an independent refiner or trans- 
porter seeking only a small profit 
out of his transportation. Added to 
this method of taking commercial ac- 
counts on an individual basis is the 
problem of these companies making 
national contracts for supplying gas- 
oline wherever the contractor or his 
representative may choose to pick 
it up.” 


Richfield ‘Exclusive Dealing’ 
Case Set for High Court 


LOS ANGELES—The U. S. Su- 
preme Court will hear Richfield Oil 
Corp.’s appeal against the Los An- 
geles District Court’s adverse “ex- 
clusive dealing’ verdict, April 1, in 
Washington, D. C. 

Richfield filed on March 7 a 151 
page brief asking that the district 
court’s judgment be reversed. 

The brief carries two separate ar- 
guments: 

One reiterating that “leased out” 
stations are not a legitimate market 
for Richfield’s competitors. The other 
stating that government did not show 
any oral contract or agreement of 
“exclusive dealing” regarding the 
company’s dealer operated stations. 

Richfield contends that the dis- 
trict court’s findings in favor of the 
government on those allegations “are 
erroneous” because the government’s 
proof is “minuscule.” 


Defense Orders for the Oil Industry 


(Issued March 11-17, inclusive.) 

This description of oil defense orders pro- 
vides a weekly summary of government regu- 
lations that may affect NPN readers. We will 
appreciate our readers letting us know when 
they think that we have omitted a regulation. 

Complete copies of the official text of these 
orders can be obtained from Platt’s OIL-Law- 
GRAM Reports, 1213 West Third St., Cleveland 
13, Ohio, a publication which reproduces and 
mails out the orders on oil upon issuance. 
Minimum charge for single copies, $1.00, post- 
age paid. One year’s service, $100. Less than 
one year's service, pro rata plus $5.00 for 
handling. 

CODE: NPA—National Production Author- 
ity; ESA — Economic Stabilization’ Agency; 
PAD—Petroleum Administration for Defense; 
ODM—Office of Defense Mobilization; DPA— 
Defense Production Administration; DTA — 
Defense Transport Administration; WSB — 
Wage Stabilization Board; OPS — Offices of 
Price Stabilization. 


List of Orders 


PS—Office of Price Stabilization 

CPR 17, Amdt, 5, deposit on containers. 

CPR 61, SR 2, GR-S type synthetic rubber. 
WSB—Wage Stabilization Board 

GWR 8, Rev., Amdt, 2, cost-of-living in- 
creases. 


B—NSalary Stabilizaiton Board 
SPR 1, salary adjustment applications. 


What Orders Do 
Office of Price Stabilization 


CONTAINER DEPOSITS—Amendment 5 to 
CPR 17 establishes maximum deposit charges 
on returnable containers for petroleum products 
covered by CPR 17. These rules are similar 
to deposit sections of CPR 63 (lubricating oils 
and greases) and CPR 66 (aspfaltic products). 

GRS-S TYPE SYNTHETIC RUBBER EX- 
PORT SALES—SR 2 to CPR 61 provides for 
ceiling prices for export sales of GR-S type 
synthetic rubber. Export markups may be ap- 
plied to costs of acquisition at point of pro- 
duction. 


Wage Stabilization Board 


COST-OF-LIVING INCREASES—Amendment 
2 to GWR 8, Rev. continues in full force and 
effect beyond March 1, 1952, General Wage 
Regulation 8, Rev., covering cost-of-living in- 
creases. 


Salary Stabilization Board 


SALARY ADJUSTMENTS—Salary Procedur- 
al Regulation 1 establishes procedural require- 
ments regarding applications for adjustments 
in salaries and other compensation of employes 
subject to jurisdiction of Salary Stabilization 
Board. 
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ATLANTIC COAST 


Fuel Oil and Coal Joining Forces 
To Fight Invasion of Natural Gas 


By Raymond E. Bjorkback, Eastern Editor 


Actions leading 
to a united front 
of fuel oil and 
coal trade associ- 

ations are the latest evidence that 
natural gas will have to fight for 
any pieces it’s going to take out 
of existing liquid and solid fuels 
markets in New England. 

The plan calls for a common pub- 
lic relations program and comple- 
mentary advertising by the Inde- 
pendent Oil Men’s Assn. of New 
England, the Oil Heat Institute of 
England, and two coal groups, the 
Retail Fuel Institute and the New 
England Fuel Dealers Assn. 

Co-operation of this kind by these 
organizations presents few difficul- 
ties, since the oil groups have num- 
erous members handling coal as well 
as oil. Already, funds are being ad- 
vanced for the public relations phase, 
and some advertising is being done. 

The approach is on price, and a 
likely common denominator for it 
has been found in a _ cartoonist’s 
embodiment of the “therm,” repre- 
senting 100,000 British Thermal 
Units, as “Mr. Therm,” a sprightly 
character with a glowing thermo- 
meter for a torso. 

One mail-stuffer introducing Mr. 
Therm to New Englanders says: 

“THERM is a vitally important 
word for everyone who buys fuel! 

“The THERM (100,000 heat units) 
is to fuel what calories are to food. 
It is the yardstick for measuring the 
amount of heat in a ton of coal, a 
gallon of oil or a cubic foot of gas. 

“Be on the alert for the word 
THERM whenever and wherever heat 
is discussed. Ask questions about the 
THERM. Get straight-forward an- 
swers—for only the THERM-content 
of the fuel you buy can tell you how 
much heat you are getting for what 
you pay!” 


= * * 


Natural gas so far has reached 
only a relatively small number of 
points in New England—is not yet 
in Boston. It has, however, gotten 
lots of publicity, and its advertis- 
ing has gotten under a number of 
skins. 

The advertising has proclaimed that 
natural gas “Saves 25%.” The way 
oil and coal interests figure, in terms 
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of the therm, the saving is over man- 
ufactured gas, and not over oil or 
coal. 

A member of the state legislature, 
Rep. James A. Burke (D., Boston) 
has reacted with a proposal for a 
legislative investigation of gas rates. 

Rep. Burke told the legislature's 
Committee on Power and Light the 
other day that gas bills in the Hyde 
Park section of Boston jumped 25% 
to 300% in a year. He suggested 
the veterans’ housing program is 
“nullified” when vets, as he put it, 
get gas bills running $60 and $70 
per month. 


Necessarily sketchy press and radio 
news treatment of the 1951 report 


of the Interstate Sanitation Commis- 
sion (New York, New Jersey, Con- 
necticut) may have left New York 
area refiners with more of a black 
eye over water pollution than the 
framers of the report intended, 

The general press and radio had 
the commission saying the petro- 
leum industry dumps 65% of the 
wastes going into the coastal waters 
of the tri-state district—and let it 
go at that. 

They didn’t bring out that the 
commission also acknowledged that its 
estimates were made by calculation 
rather than direct analysis, and the 
estimates were probably too high be- 
cause of failure to consider treat- 
ment of wastes which the industry is 
providing. 

The facts are that the refiners in- 
volved are, and have been, spending 
substantial sums on separation of 
oil wastes from other wastes, and re- 
lated pollution abatement measures, 
and have reason to feel they’re do- 
ing a pretty good job in this respect. 

All of them, either directly, or 
through patent companies, participate 
in the work of the API’s Committee 
on Disposal of Refinery Wastes. 
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Illinois Jobbers Get Preview of Oil's 
Educational Program in High Schools 


By Leonard Castle, Midwest Editor 


The Chicago 

Oil Industry In- 

formation Com- 

mittee came up 

with a refreshingly new approach to 

the problem of stimulating jobber in- 

terest in the OIIC program at last 

week’s convention of the Illinois Pe- 
troleum Marketers Assn. 


And there are strong indications 
already that at least one phase of 
that program will be adopted nation- 
ally by OTIC to carry the story of 
petroleum to high school students 
everywhere. This was the first show- 
ing of a gigantic new animated dis- 
play which drives home the fact that 
if America’s oil suddenly vanished, 
the nation’s industry, defense, trans- 
portation and farming would grind 
to a halt. 

The display, standing 12 ft. high 
and 23 ft wide, was designed and 
produced by a committee headed by 
Harvey W. Blankenship, director of 
public relations for Universal Oil 
Products Co. During the remainder 


of the school year it will be exhibited 
at assemblies in every Chicago high 
school, with the complete approval of 
members of the Chicago Board of 
Education and Herold C. Hunt, Su- 
perintendent of Schools. 

At one side of the big board is the 
petroleum “tree,” with crude oil bub- 
bling up from the roots and the 
branches representing various pe- 
troleum products. As the branches 
light up, a narrator from a sound 
track describes the importance of 
each product. Opposite the tree are 
a series of six cogs depicting the 
principal applications of petroleum 
the American home, automobiles, in- 
dustry, transportation, national de- 
fense and farming. These cogs light 
up and revolve one by one as the nar- 
rator describes the history of pe- 
troleum and its vital importance to 
the nation’s economy. 

The theme reaches a climax when 
all action stops amid a crash of sound 
and all lights are darkened except 
those lighting the question: “If Oil 
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Vanished?” Then the narrator de- 
scribes the conditions which would 
exist if America suddenly had no 
petroleum. 

* > > 


The second phase of the OIIC pro- 
gram was an old fashioned style 
show in which wives of jobbers 
donned the garb of 35 years or more 
ago and competed for prizes. Win- 
ners of the contest were Dorothy Mor- 
rison, Morrison Brothers Home Oil 
Co., Marion; Mrs. D. E. Patterson 
and Mrs. Wyatt Patterson, both of 
Patterson Brothers, Williamsville; 
Mrs. P. D. Sweney of Sweney Gaso- 
line and Oil Co., Peoria, and Mrs. 
Price Brooks, Brooks Service Station, 
Fountain Green. 


* - ” 


Final phase of the program was an 
audience participation contest in 
which live models depicted various 
important events connected with the 
petroleum industry and Phil R. Crip- 
pen Jr. of Apex Motor Fuel Co., 
Chicago, gave verbal hints as to the 
answer. Cash prizes were awarded 
those first to name the events and 
years. The only trouble was that in 
most cases the correct answer was 
called out before Mr. Crippen had 
an opportunity to furnish most of the 
clues. 


PACIFIC COAST 


As examples of the contest ques- 
tions, here are some of the clues and 
the correct answers: 


In this year, James Buchanan was 
president of the United States; gold 
was discovered in Boulder Creek, 
Colo.; a guy, named Emil walked a 
tightrope across the Niagara River; 
part of the answer is another name 
for the duck’s boy friend. Answer, of 
course, was the discovery of the 
Drake well in 1859. 


In this year, President Lincoln was 
assassinated; the peace treaty be- 
tween the North and the South was 
signed; it has become the most eco- 
nomical way of transporting our 
product; before this incident, most oil 
was transported by barge and freight 
cars in barrels. Answer—First suc- 
cessful pipe line for carrying pe- 
troleum products, 1865. 


In this year, Grover Cleveland was 
president; Chicago’s Hull House was 
started; it made for more comfort- 
able riding on our poorer roads of 
that period; one of the pet slogans 
was “Now, Ride On a Cushion of Air;” 
it is probably one thing that people 
have sworn by or sworn at more than 
any other part of the car. Answer— 
the first pneumatic automobile tire 
made in 1889. 





Four serve- 
yourself dealers 
exemplify a new 
thought trend re- 
garding multi-pump operators: no 
previous station experience. 

Before taking over the self-serves, 
they were, respectively, a U. S. Trea- 
sury agent, a feed store man, an ap- 
pliance television dealer and a res- 
taurant proprietor. Now they run 
statfons leased from Urich’s Serve 
Yourself Co. The important thing is 
that they are regarded as successful 
dealers by the Urich organization. 

Hugh Lacy, vice president of the 
Urich chain, explained the company’s 
thinking. In the early days of self- 
serve, experienced service station 
men were sought to run the big, new, 
fast-moving operations, said Mr. 
Lacy. Now they prefer to take men 
without any preconceived ideas about 
stations and train them, he declared. 

“We used to stop by some clean- 
looking station and look it over,” said 
Mr. Lacy. “If the operator was 
young and pleasant, had a nice smile, 
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Multi-Pump Chain Seeks Businessmen 
As Dealers—Experience Undesirable 


By Frank Breese, Pacific Coast Editor 


wore a clean uniform and had some 
experience, we’d ask him if he’d like 
to run a Urich station. 

“That’s not enough for these big 
stations where TBA sales are as im- 
portant as gasoline sales,” Mr. Lacy 
commented. 

Basic requirement is that a person 
be a good businessman, said Mr. 
Lacy. “We try to get a man with 
sales ability, some education and 
some money,” explained Mr. Lacy. 
“We'd just as soon he didn’t have 
any service station experience.” 

He then cited the four examples 
of men who went into the multi-pump 
business cold. They did meet the 
basic requirements, Mr. Lacy said. 

“They have been operating their 
multi-pumps an average of two 
years each, and each does a good, 
profitable business—which is a sign 
of success,” commented Mr. Lacy. 

Men like that are scarce, Mr. Lacy 
admitted. His company is always 
on the lookout for good dealer talent. 

The company has opened a new 
station on the average of one every 


60 to 90 days since 1947 and hopes 
to keep expanding at that pace, said 
Mr. Lacy. So they have a continu- 
ing demand for dealers to take over 
new stations and to replace men who 
don’t pan out. 

Incidentally, those four men aren't 
the only ones in Southern California 
to make a go of multi-pumping with- 
out previous station experience. They 
are Mr. Lacy’s examples. E 


Union Oil has discarded its all- 
white uniforms for service station 
attendants in favor of “new blues.” 
The uniform consists of blue whip- 
cord slacks, a white shirt and blue 
cap piped in orange and white cord. 

Company says the new outfit is 
more comfortable, smarter and 
cheaper to keep clean. Spot-tested 
in Los Angeles and San Francisco 
stations, it was found the slacks 
could be worn a week without clean- 
ing. The whites need laundering 
after each wearing. 

The new uniforms will be made 
available gradually during the com- 
ing weeks, company said. 


* cl * 


California producers have been un- 
happy about the price ceiling on 
crude for some time; and since Jan. 
1, they have become increasingly un- 
happy. 

Now they’re about to get ready to 
do something about it. The official 
publication of the Oil Producers 
Agency of California stated in its 
latest issue that the heavy crude oil 
prices are “disproportionately low” 
compared to light crude. It pointed 
out that at no time during the past 
year has petroleum supply on the 
West Coast been adequate to meet 
demands. Each month there is a 
greater decrease in stocks, said the 
publication. 

Noting that heavy crude prices are 
lower than they were in 1948, the 
publication remarked, “A question as 
to the adequacy of those prices im- 
mediately arises.” 

The publication limited its com- 
ments on what ought to be done to: 
“It behooves both OPS . . . and PAD, 
with its allocation of oil country 
tubular goods, to be certain that 
California’s needs will be, and are 
being, met.” 

Independent producers have been 
doing much talking among them- 
selves. Best bet now seems to be 
that the California producers’ agency 
and San Joaquin Valley Producers 
Assn. will work out a joint program 
and start clamoring for a higher 
ceiling. 


os - * 


Name-changing—Standard of Cali- 
fornia now calls its gasoline and fuel 
oil division “fuels division” . . . Heat- 
ing oil and wholesale distributor divi- 
sion has been shortened to ‘“whole- 
sale distributor division.” 
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Industry Plants Affected by Wage Fight 


(continued from p. 31) 


Gasoline & chemical, Bridgeport, Tex. 

Gasoline & chem. prod., transportation & 
Pipe line, Seminole, Okia., area. 

Production. whse & transportation, Great 

nd, Kans. area. 

Production, Russell, Kans. 

Production, pipe line, gasoline & chemical, 
Oklahoma City area. 

Production, & chemical, Barnsdall, 
Okla., area. 

Gasoline & chemical, Wichita, Kans. 

Gasoline & chemical refinery, office & pipe 
line, Ponca City, Okla. 

Pipe line, Cushing, Okla., area. 

Pipe line & production, EI Dorado, Kans. 

Marketing & bulk plant, Detroit, Mich. 

Marketing, Toledo, Ohio. 

Refinery, East Chicago, Ind, 

Refinery, bulk plant, clerical, laboratory & 
marketing, Linden, N. J. area. 

Marketing terminal & canning plant, St. 
Rose, > 

Marketing, refinery, asphalt, bulk plant, oil 
burner service, Quincy, Mass. 

a Tak bulk plant & clerical, New York, 





Refinery, office & asphalt, Camden, N. J. 
Columbian Carbon Co., New York, N. Y. 
4 plants, mfg. carbon, Dumas, Tex., and 
Pampa, Tex. 
Continental Oi] Co., Ponca City, Okla. 
Refinery, Denver, Colo. 
Refinery, Wichita Falls, Tex. 
Refinery, Billings, Mont. 

Gasoline plant (KMA), Wichita Falls, Tex. 
Production, drilling & natural gas, Bakers- 
field, Ventura, Long Beach, Calif., area. 

Refinery & producing, Glenrock, Wyo. 
Continental Pipe Line Co., Ponca City, Okla. 
Pipe line, Wichita Falls, Tex. 
Crown Central Petroleum Corp., 
Bidg., Baltimore 4, Md. 
Refinery & bulk plant, Houston, Tex., area. 
——— Gas Utilities Corp., Oklahoma 
ity. 
Pipe line distribution & production, 
Cushing, Okla. 
oO Refini Assn., Kansas City. 
Pipe line & production, ‘Caney, Kans., area. 
Detroit Southern Pipe Line Co., 
(Subsidiary of Pure Oil Co.), Chicago, Ill. 
Pipe line, Toledo, Ohio, area. 
Deep Rock Oli Corp., Tulsa, Okla. 
Production & pipe line, Seminole, Okla., area. 
Refinery, production & pipe line, Cushing, 
Okla., area. 
Pipe line, Bristow, Okla. 
Production, El Dorado, Kans., area. 
East Texas Salt Water Disposal Co. 
Plant (strike permissive March 15, 
Kilgore, Tex. 
Elk Refining Co., Charleston, W. Va. 
Refinery, Clendenin, W. Va. 
Union Central Exchange, Laurel, 
Mont. 
Refinery, Laurel, Mont. 
Freedom-Vailvoline Oil Co., Freedom, Pa. 
Refinery, Freedom, Pa. 
General American Transportation Co., Chicago, 
Til. 
Terminal, Houston, Tex. 
Terminal, Corpus Christi, Tex. 
General Petroieum Corp., Los Angeles, Calif. 
Refinery & natural gas, Torrance, Calif. 
Globe Oil & Refining Co., Chicago, Ill. 
Refinery, Lemont, Ill, 
Gulf Ol) Corp., Pittsburgh, Pa. 
Gulf Refining Co. (subsidiary of Gulf Oj 
Corp.) 
Refinery, Fort Worth. 
Refinery & office, Port Arthur, Tex. 
Refinery, Toledo, Ohio. 
Marketing, terminal bulk plant & office, 
Detroit, Mich., area. 
Refinery & terminal, Cleveland, Ohio. 
Refinery, Neville Island, Pittsburgh, Pa. 
Marketing, Middleton, Conn. 
Johnson Oil Refining Co., Chicago, Ill. 
Refinery, Cleveland, Okla. 
Chemical Corp., El Dorado, Ark. 
Chemical plant, El Dorado, Ark. 
Petroleum Co., Dallas 
Refinery, office & bulk plant, Beaumont, Tex. 
Refinery, Fort Worth, Tex. 
Lone Star Gas Co., Dallas 
Unit transmission of gas—all operations in 
Texas. 
McCarthy Chemical Co., Houston. 
Absorption plant, Winnie, Tex. 
Mercury Off Refining Co., Oklahoma City 
Refinery, Oklahoma City. 
Ohio Oil Co., Findlay, Ohio 


American 
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Refinery & pipe line, Lovell, Wyo. 
Production & pipe line, Bridgeport, Ill. 
Production, Bryon Field & Garland Field, 
Lovell, Wyo. 
Production, Oregon Basin Field, Cody, Wyo. 
Southern Corp., New Orleans, La. 
(Subsidiary—Standard Oi] of Indiana) 
Refinery, El Dorado, Ark. 
Refining Corp., New York. 
(Subsidiary of Standard Oi) of Indiana) 
Pipe line, Texas City, Tex. 
Chemical plant, Texas City, Tex. 
Pan American Pipe Line Co., New York, N. Y. 
Pipe line, Texas City, Tex., area. 
Panhandle Eastern Pipe Line Co., Kansas City, 


Mo. 
Gas transmission system, Oklahoma to De- 
troit. 
ities, Inc., Flat Rock, Mich. 
Refinery, Trenton, Mich, 
Phillips Petroleum Co., Bartlesville, Okla. 
Phillips Oli ©o., Bartlesville, Okla. 
Phillips Pipe Line Co., Bartlesville, Okla. 
Phillips Chemical Co., Bartlesville, Okla. 
Refinery, asphalt, gasoline, laboratory & 
office, Great Falls, Mont. 
Refinery, Spokane, Wash. 
Refinery & Sales, Woods Cross, Utah. 
Pipe line & gasoline plants, Pampa, Tex. 
Refinery & clerks, Kansas City, Kans. 
Rubber plant, Borger, Tex. 
Chem, mfg. & office—2 plants, Cactus, Tex. 
Pure Oil Co., Chicago. 
Refinery & office, Port Neches, Tex, 
Refinery, Cabin Creek, W. Va. 
Refinery & gas plants, office, laboratory & 
whse., Toledo, Ohio. 
Terminal, Detroit. 
Crude & gas production, Cabin Creek, W. 
Va., area. 
Production & transportation, St. Louis, Mich. 
Bulk plants, Birmingham, Ala., area. 
Quaker State O11 & Ref. Corp., Oi) City, Pa. 
Refinery, Oil City, Pa. 
Refinery, Emienton, Pa. 
Refinery, St. Marys, W. Va. 
Republic Oil Refining Co., Pittsburgh, Pa. 
Refinery & office, Texas City, Tex. 
Richfield Oil Corp., Los Angeles, Calif. 
Refinery, pipe ‘ine, terminals, natural gas, 
production & drilling, State of California. 


Corp., Mt. Pleasant, 


Refinery, Mt, Pleasant, Mich. 

Rock Island Refining Corp., Indianapolis, Ind. 

Refinery, Zionsville, Ind. 

Shell O11 Coe, (All operations) 
West Coast, San Francisco, Calif. 
Refinery, Pasadena, Tex. 
Field Gaugers, State of California. 
Laboratory, Martinez, Calif. 
Refining, pipe line and production workers, 
California Statewide agreement. 
Pipe line terminal, East Chicago, Ind. 
Marketing Terminal & bulk plant, Detroit. 
Shell Development Co., Emeryville, Calif. 

Laboratory technicians & cafeteria, Emery- 
ville, Calif. 

Shell Chemical Corp., New York, N. Y. 

West Coast, San Francisco, Calif—3 plants— 
Pittsburg, Calif.; Wilmington, Calif. ; 
Houston, Tex. 

Oil Corp., New York, N. Y. 
(Subsidiaries of Sinclair Oil Corp.) 
Sinclair Ol] & Gas Co., Tulsa, Okla. 
Sinclair Pipe Line Co., Independence, Kans. 
Sinclair Refining Co., New York, N. Y. 
~ ' eo Laboratories, Inc., New York 


a icine production, pipe line and re- 
search oe units under nation-wide 


Terminal " ‘whse, Seminole, Okla 
Refinery office workers, East Chicago, Ind. 
Sales dept., Kansas City, Kans., area. 
Tap terminal, Kansas City, Kans. 
Marketing, Toledo, Ohio. 
Terminal & marketing, Linden, N. J. 
Terminal & marketing, Mt. Vernon, N. Y. 
Terminals, Austin, Luling, San Antonio and 
Houston, Tex.; Bryan, Tex., Toledo, Ohio. 
Sinclair Rubber Inc., New York, N. Y. 
Mfg. plant, Houston, 
Socony-Vacuum Ol Co, Inc., New York, N. Y. 
Refinery, Augusta, Kans. 
Pipe line, Kansas City area. 
Bulk plant, grease plant & marketing, De- 
troit and Flint, Mich. 
Marketing, Toledo, Ohio. 
Grease plant & fefinery, Trenton, Mich. 
Standard Of1 Company (Indiana), Chicago 
Products pipe line, Kansas City, Kans. 


Terminal, Detroi 
Products’ pipe ie terminals, Illinois & Min- 
nesota area. 
Sohio Line Co., Cleveland, 
Pipe line, Brooklyn, Ind., area. 
Standard Oil Co. (Ohfe), Cleveland 
Refinery, laboratory, Toledo, Ohio 
Refineries, laboratory & can factory, Cleve- 
land. 
Pipe Line Co. (subsidiary of Standard 
Oil of Indiana), isa. 
Pipe line, Kansas City area. 
Pipe line, Caney, Kans. ~—= 
Pipe line, Hammond, Ind., 
Skelly Ol] Co., Tulsa. 
Refinery, pipe line, asphalt, a, bulk & 
grease plants, E] Dorado, Kan 
Standard Oli Co. of California, San Francisco. 
Refinery & terminal, El Segundo, Calif. 
Refinery, Richmond, Calif. 
Shamrock Ol] & Gas Corp., Amarillo, Tex. 
Refinery, Dumas, Tex. 
Gasoline—absorption, Sunray, Tex. 
Gasoline, Liberal, Kans. 
Producing operations, Texas. 
Office, all operations. 
The Texas Co., New York, N. Y¥ 
Operations West Coast, Los Angeles 
The Texas Pipe Line ©o., (subsidiary of The 
Texas Co.) Houston. 
Refinery, Casper, Wyo. 
Works & terminal, case & package & 
laboratory, Port Arthur, Tex 
Refinery & office, Port Neches, Tex. 
Refinery, Tulsa. 
Marketing, Detroit, Mich 
Refinery, Lockport, I!) 
Refinery, Lawrenceville, Ill 
Lake terminal, East Chicago, Ind 
River terminal, Mt. Vernon, Ill. 
Marketing & terminal, Norfolk, Va 
Bulk plant, marketing & repair shops, Long 
Island, N. Y. 
Fillmore Works, Ventura, Calif. 
Lube package terminal & office workers, 
Long Beach, Calif. 
Los Angeles Works & Terminal, Long Beach, 
Calif. 
Analytical & testing laboratory, Long Beach, 
Calif. 
Crude pipe line operations, Pacific Coast 
Telephone operators, Long Beach area 
Production, South Texas. 
Gas plant, Morgan City, La. 
Texas-New Mexico Pipe Line Co., 
Pipe line, two-state area. 
Taylor Refining Co., Taylor, Tex. 
Refinery, Corpus Christi, Tex. 
aaa ~— Associated O11 OCo., New York, 


Houston 


aes West Coast, San Francisco. 

Refinery & production of crude, Drumright, 
Okla. 

Production, drilling & gas, Taft, Bakersfield, 
Ventura, Long Beach & Fresno, Calif., 
area. 

Gasoline plant, Ventura, Calif 

Automotive, bargemen, laboratory & office, 
Long Beach, Calif. 

Refinery, pipe line & terminal, Long Beach & 
Fresno, Calif. 

Refinery, Avon, Calif. 

United Fuel Gas Co., Charleston, W. Va 

Natural gas pipe line, Va. & W. Va. area. 

Union O11 Co. of Califernia, Los Angeles 

Refinery, terminal & office, Los Angeles 
Basin. 

Refinery, office & cafeteria, Rodeo, Calif 

Utah Of} & Refining Co., Salt Lake City 

Refinery & sales, Salt Lake City. 


Independent Union List 


Standard O11 Co. (Indiana), Chicago 

Refinery, clerical & plant protection, 
Whiting, Ind 

Standard Oil Co. (Indiana), Chicago 
Refinery, Wood River, Ill 

Standard Ol) Co. (Indiana), Chicago 
Refinery, Sugar Creek, Mo. 

Standard Oli Co. (Indiana), Chicago 
Refinery, Neodesha, Kans. 

Ol Co. (Indiana), Chicago. 

Terminal (tank farm), Bay City, Mich 

Service Pipe Line Co., 

(Subsidiary of Standard Oj] of Indiana), 
isa. 


Tu 
Pipe line, Neodesha, Kans., area. 
-Vacuum Oil Co., ine., New York, 
N. Y. 
Marketing & clerical, New England States 
Gulf Ol Corp., Pittsburgh. 
Clerical & marketing, New Engiand States. 
Petroteum Co., Dallas. 


operations. 
Ol Co., New York, N. Y. 
Rou 


Continental O11 Co., Ponca City, Okla 
Refinery & clerical, Ponca City, Okla. 





Butler Truck Tanks Last Longe 


Each Performance-Proved Butler Feature 
Assures You of a Better Long-Term Buy 





There’s no guesswork when you invest in a Butler 
Truck Tank. You know that your Butler unit will pay 


off for you with a longer life of trouble-free service. 


Each part . . . each construction feature on Butler 
Truck Tanks has been proved in performance. Through - 
out the entire unit, vital parts that get the most wear 
are reinforced to stand up longer under gruelling local 
delivery service. With it all you get greater convenience 
and greater efficiency . . . with lower upkeep expense. 


And none of these Butler features sacrifices payload. 


Behind your investment in a Butler Truck Tank are 
proved design skill and long experience in constructing 


truck tanks with uniformly high quality year after 


year. Where else can you get a better truck tank buy? 
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Because Longer Life Is Built In 














ler Model 510 
sks Are Reinforced 
for Longer Service 


All Butler Model 510 Truck Tank Can Racks are 
backed with an extra plate ® for extra tank pro- 
tection. It’s welded and caulked tightly both at 

Butler Long Life features shown above or their top and bottom to prevent rusting by drainage 
esign equivalents that follow local usage needs and splashing. Can rack door lock @® is foolproof. 
re just a few of many quality features built into It permits “give” without springing lock. Doors are 

ery Butler Truck Tank. Mail the coupon below reinforced with extra bracing ® through center. 

br a free illustrated check list of all of these fea- Front, back and bottom of rack is heavily re- 

res. Get your copy today. inforced with hard oak strip lining @ to prevent 
sparking and absorb shock. 









































BUTLER MANUFACTURING COMPANY 


Kansas City, Mo 
Galesburg, Ill. * Richmond, Calif. * Birmingham, Ala. * Minneapolis, Minn. 


| Get This FREE New. Guide 


| a ide nn cet dit weg — 
tour Handy Ov \ Helps you make sure 


ert ual! watt p pats Address office nearest you: 
cacaten VAUE | 


es 100 | — BUTLER MANUFACTURING COMPANY 
ate \\ s 7454 E. 13th St., Kansas City 3E, Mo. 
\ : 954 6th Ave., S.E., Minneapolis 14, Minn. 
Dept. PN43, Richmond, Calif. 


Gentlemen: 
Please send me................... copies of your new Truck Tank Guide. 


Address. ois 
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§50-GAL. TANK WAGON, a main asset when company was RUTTED DIRT ROADS were delivery headache in early vears 
founded in 1915 





FIRST TRUCK, Model T. Ford with 150-gal. tank, in 1917 DELIVERY DIARY was kept by Charles Bechtold, first track 
John Abshire at right driver, shown in 1917 





bales * Se ' eee , 
PNEUMATIC TIRES made going easier. Trailer hiked payload 


MILK CANS and barrels on tank truck held lube and other 


oils 








hrough Service 
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TWO STORAGE TANKS, each holding 500,000 gals. of products, at Abshire Oil Co.’s new bulk plant at Goshen, Ind. The 
company also operates bulk plants in neighboring Ligonier, Warsaw, Kendallville and Elkhart and has a second plant in Goshen 


By LEONARD CASTLE 
NPN Midwest Editor 


Those fundamental American busi- 
ness principles of hard work and ex- 
tra service to the customer were im- 
portant factors in the growth and 
expansion down through the years of 
the Abshire Oil Co. of Goshen, Ind., 
one of the state’s oldest and most 
prosperous jobbing firms, which mar- 
kets throughout four northern In- 
diana counties. 

The company was founded in 1915 
by John O. Abshire who today, at 
the age of 70, is tall, slender, erect 
and alert and continues to take an 
active interest in the business. With 
47 years experience behind him, Mr. 
Abshire is a true pioneer in oil mar- 
keting in the Midwest and an out- 
standing example of how an Inde- 
pendent businessman has been able 
to prosper and serve the public in a 
climate of free enterprise. 

Mr. Abshire was 23 years old when 
he entered the oil business in 1905 
as a tank wagon driver for the old 
Standard Oil Co. at Goshen. Through 
the cold of winter and the heat of 
summer, in rain and snow and sleet, 
sometimes working around the clock, 
he drove a team of horses attached 
to a wagon carrying a 600-gal. tank. 
Delivering from a bulk plant at 
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Goshen, he covered a 16-mile radius 
which included the towns of Middle- 
bury, Vistula, Millersburg, Benton 
and New Paris. His salary was $55 
per month. 


The deliveries, which were divided 
about evenly between gasoline and 
kerosine, were made mostly to gro- 
cery and hardware stores, farmers, 
sawmills, and machine shops. Mr. 
Abshire would load his tank by grav- 
ity and pump the products out by 
hand. An average size delivery was 
50 gals. At first, the early day mo- 
torist would stop at a grocery store 
and funnel a gallon or two into his 
tank. A little later, 50 and 60-gal. 
tanks were placed in the motorists’ 
garages, and Mr. Abshire kept them 
filled with gasoline. 


Starts Own Business—In 1915, af- 
ter 10 years with Standard, Mr Ab- 
Shire decided to enter business for 
himself. He had a minimum of cap- 
ital and equipment, and the odds ap- 
peared overwhelming, but he resigned 
from Standard and set up the Goshen 
Oil Co. as a one-man—Mr. Abshire— 
operation. The name was changed to 
the Abshire Oil Co. in 1921. 

Total assets of the company in 
1915 were two horses, a 550-gal. tank 
wagon, 38,000 gals. of storage, and 
50 customers. Today the company 


distributes Socony-Vacuum products 
throughout a four-county area, has 
storage facilities totaling 1,500,000 
gals. at Goshen, Ligonier, Warsaw, 
Kendallville and Elkhart, operates 16 
trucks of its own, plus six more 
owned by commission agents and 
haulers, supplies 63 retail outlets, and 
distributes 8,000,000 gals. annually to 
more than 3,500 customers. 


When Mr. Abshire left his job at 
Standard, his only capital was $1,200 
derived from the sale of his house. 
His first pumping equipment consist- 
ed of a one-gal. hand pump with a 
100-gal. storage tank. He used 10- 
gal. milk cans to provide additional 
storage. 


Mr. Abshire didn’t have enough 
money to pay for his first tank car 
of gasoline and kerosine but, with 
unbounded confidence in the future, 
he took a chance and ordered it any- 
way. Fortunately, the demand was 
high and Mr. Abshire was able to 
dispose of the shipment almost im- 
mediately. This gave him the neces- 
sary cash to pay for the products 
promptly and thus establish a credit 
rating. 


He ordered a second car immedi- 
ately, but found himself in the pe- 
culiar position of being out of prod- 
uct before it arrived and with cus- 
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John O. Abshire, founder of Abshire 

Oil Co., sits at his desk in Goshen, Ind. 

Company he started in 1915, with him- 

self as only employe, now has storage fa- 

cilities totaling 1,500,000 gals. and dis- 

tributes 8,000,000 gals. of products an- 
nually. 


tomers waiting for delivery. But 
most of the customers stood by him, 
which was proof enough for Mr. Ab- 
shire that they valued honesty, fair 
treatment and good service, the fun- 
damentals on which the business was 
founded. 


First Station — During that first 


year as an Independent jobber, while 
Mr. Abshire was making horse-drawn 
deliveries throughout the Goshen 
area, motorists got into the habit of 
stopping at his bulk plant, drawing 
out gasoline in buckets and filling 
their own tanks. This development 
led Mr. Abshire to establish a service 
station near the bulk plant in 1916. 
The station consisted of a one-gal. 
pump and a 100-gal. underground 
storage tank. By this time he had 
a woman bookkeeper and part of her 
duties was to dispense gasoline from 
the tiny pump. 


In 1917, Mr. Abshire purchased a 
corner on Highway 33 about four 
blocks from the downtown business 
section and opened Goshen’s first full- 
scale service station. He installed 
two one-gal. hand pumps at the 
curbs and erected a canopy over 
them. On Sunday mornings auto- 
mobiles would be lined up for half 
a block along the curb waiting to be 
served. 


Diary Tells Story—The story of 
John Abshire’s first struggling years 
and of his burning desire to provide 
good service to his customers is 
chronicled in the yellowed pages of 
a diary maintained for several years 
by Charles Bechtold, the company’s 
first tank wagon driver. 


Here are some of the entries: 


Jan. 12, 1917—‘“‘Worst storm of the 
winter .. . blowing and snowing ter- 
rible . . . 20 to 25 below zero... 
John and I made trip around town 
with team. Traffic tied up... an 


lets in four-county area 





awful day. Sold 650 gals. of kero- 
sine and 81 gals. of gasoline.” 

March 13, 1917—‘Made trip with 
team west of New Paris .. . rainy 
and bad roads. Left team at Abe 
Shelley’s and walked to New Paris.” 

Other entries in the diary reveal 
that Mr. Abshire began using motor- 
ized trucks in addition to the horse 
drawn tank wagon. The first tank 
truck was a Model T Ford roadster 
to. which was attached a 150-gal. 
tank. But the tank truck added new 
worries for the driver, according to 
the diary: 

Oct. 25, 1917—“On Bristol trip, 
stuck in sand hill at Joe Garver’s... 
tied up from 2 p.m. until 10 a.m. Oct. 
27.” 

Oct. 30, 1917—‘“Broke connecting 
rod at old county farm on Millers- 
burg trip. Pulled in truck with Mary 
(presumably a horse).” 

Jan. 8, 1918—‘‘Made trip to Mil- 
lersburg with team. Got back at 
12:30 that night. Very stormy.” 

Feb. 13, 1919—‘“Rainy, cold, left 
rear wheel broke off on way back 
to Y. Y. Miller.” 

Some entries disclose the trend of 
business conditions during those 
years: 

Oct. 30, 1917—‘“‘Upon agreement 
of all oil men, no less than 25 gals. 
oil or gasoline sold to consumer.” 

July 27, 1918—“Gasoline and oil 
advanced 0.3c, gasoline 22.8c, kero- 
sine 12.3c.” 

July 30, 1918—“Gasoline and kero- 
sine advanced 0.2c, gasoline 23c and 
kerosine 12.5c.” 
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Jan. 31, 1919—‘“Gasoline advanced 
one cent to 24c.” 

March 3, 1919—‘‘Tank wagon price 
of gasoline advanced to 25c and kero- 
sine to 18.5c.” 

August 3, 1919—“Big day. Sold 
1,300 gals. of kerosine and 3,800 gals. 
of gasoline. Got stuck at J. L. Jud- 
son's with White Steamer (a passen- 
ger car converted into a tank truck). 
John and I pulled truck home with 
team. Got home at 1 a.m.” 

Bulk Plant Growth—As Mr. Ab- 
shire’s business expanded, he erected 
bulk plants at Ligonier in 1920, War- 
saw in 1921, Kendallville in 1924 and 
Elkhart in 1949. His storage at 
Goshen now totals 1,200,000 gals. at 
his new plant and 160,000 gals. at 
the old location; at Ligonier it is 
100,000 gals., at Warsaw 100,000 
gals., at Kendallville, 60,000 and at 
Elkhart, 40,000. 

Mr. Abshire first marketed his 
products under the brand name of 
“Gray Goose” and later, “Red Hat.” 
He became a Socony-Vacuum jobber 
in 1934 and has distributed Mobil 
products ever since. 

Howard B. Miller, general manager 
of the company, has been associated 
with Mr. Abshire since 1923. His 
son, William Abshire, is vice pres- 
ident of the company. 


PAD’s Supply Plan in East 
Ends Threat of Shortages 


WASHINGTON — Anticipated 
shortages of heating oils on the East 
Coast this heating season have been 
virtually eliminated, with PAD’s sup- 
ply plan having provided 1,333,000 
bbls. of additional oil to offset an 
estimated total shortage of up to 1.6 
million bbls. 

East Coast Supply Committee and 
PAD have provided help on deliveries 
through March 31. Committee is 
slated to meet again March 26 to 
process applications for deliveries 
after the end of March. To date, 19 
resellers have applied for aid, 12 of 
whom have been granted additional 
supplies (some more than once). 

Price Problem—Meanwhile, on the 
eve of March 19 meeting slated be- 
tween Office of Price Stabilization 
and 19 East Coast heating oil sup- 
pliers, an OPS spokesman told NPN 
that a specific spell-out of prices on 
the East Coast apparently is a “must” 
if there is to be any long-range solu- 
tion to the price “squeeze” problem 
there. 

“We have no pre-cut, no pre-fab- 
ricated plan,” said L. T. Cramer, OPS 
petroleum branch chief, “but we hope 
to set prices which will enable sup- 
pliers to bring sufficient oils into 
the East Coast.” 

Mr. Cramer also noted that, in 
conjunction with the East Coast 
problem, OPS probably will meet 
later with resellers there, while meet- 
ing with refiners at the Gulf has 
been slated tentatively for April 3. 
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January Station Building Permits Below Last Year 


NPN News Bureau 
WASHINGTON — Dollar value of 


service station construction permits 
authorized in January of this year 
was $2,450,000—-down 56.6% from the 
total of $5,646,000 for January, 1951. 
The number of permits dropped to 
198 from 461. January, 1951, was the 
last “active” station construction 
month before building restrictions 
took a heavy toll. 

However, Bureau of Labor Statis- 
tics figures also show the value of 
January permits was 50.6% greater 
than the $1,627,000 valuation for De- 
cember, 1951, when 159 permits were 
issued. 

Figures are estimates by the bu- 
reau based on checks with local city 
and town officials. They include con- 
struction within urban places, which 
the bureau defines as covering all 
incorporated places of 2,500 popula- 
tion or more in 1940, plus a few un- 


incorporated civil divisions. Figures 
are from places containing about 85% 
of the U. S. urban population. 

They do not represent the volume 
of building actually started during 
each month, because no adjustment 
has been made for lapsed building 
permits nor for the lag between is- 
suance of a permit, and the actual 
start of construction. 


Death 


Walter S. Hixson, 67, retired treas- 
urer of Longshore Petroleum Corp., 
New York, died Feb. 25 at his home 
in Hollywood, Fila. 

Mr. Hixson was co-founder with 
the late Clinton H. Longshore of the 
Longshore Petroleum Corp. He had 
previously been associated with Rich- 
field Oil of New York, Acewood Pe- 
troleum, Sinclair and the Union Pe- 
troleum Co. of Philadelphia. 


Station Construction Permits Authorized for January 
(Valuations shown are in thousands of dollars.) 


Region and State Number 
Dec. 
1951 

Total pahtebebaqusce s Te 159 

New England ee ee 18 
Connecticut oe o~ K 5 
Maine Te ' 7 
Massachusetts ~ : f 13 
New Hampshire ..... t 
Rhode Island ghee nade 7 
Vermont " . T 


Middle Atlantic 
New Jersey 
New York 
Pennsylvania 


7 
7 
9 
1 


East North Central 
Illinois 
Indiana 
Michigan 
Ohio 
Wisconsm 


“ee OCIS 


West North Central 
lowa 
Kansas 
Minnesota 
Missouri 
Nebraska 6egb obs oo oe 
North Dakota .......... 
South Dakota .......... 
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South Atlantic ..... 
Delaware . 
Washington, D. ‘c L-eeew 
Florida .... ° 
Georgia 
Maryland 
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North Carolina 
South Carolina ......... 
RE, rey 
West Virginia Cease 
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Alabama 
Kentucky 


Mississippi 
Tennessee 


vor ® 


West South Central ...... 
Arkansas ......... 


wR 


Louisiana 
Oklahoma sdb biewa 
WED Sexwty sdacasccuewe 


nn 
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California ayers 
CGE. we W 60d Cesc cccees 
Washington 

* Preliminary. 

+ None reported. 
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Valuation 
Jan. Jan.* Dec. 
1951 1951 
$1,627 
178 
SO 
128 
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Mid-Continent Fuel Prices Dip; Others Firm 


General declines in distillate and residual fuel prices 
in the Mid-Continent highlighted oil market develop- 
ments the past week. However, prices in seaboard re- 
fining districts—the Gulf, the Atlantic Seaboard, and the 
West Coast—continued firm. 


In the Mid-Continent, across-the-board reductions by a 
number of refiners resulted in lower prices for all grades 
of fuel oil, generally 0.125c per gal. for distillates and 5c 
per bbl. for No. 6 fuel. 


Quotations reported by Oklahoma refiners for either 
local or northern shipment ranged upward from 8.875c 
for kerosine and range oil, 8.625c for No. 1 fuel, 8c for 
No. 2, and $1.45 per bbl. for residual. At the new levels, 
prices still were subject to “shading,” according to re- 
fining and marketing sources. Consensus was that runs 
to stills at many inland plants have been “too high” in 
relation to demand for oils from jobbers and consumers. 


One bar to more active demand in the Mid-Continent 
was the generally high inventory picture in the Chicago 
District, although lake tanker movements scheduled for 
early April likely will relieve some of this supply conges- 
tion. Heavy fuel was “sloppy,” and distillates were 
“soft,” Chicago sources declared. 


For Chicago district transport lots, prices for premium- 
grade gasoline were off 0.25c, ranging from 12.55 to 
13.375c. No. 2 fuel was quoted 0.125c lower at prices 
ranging from 10.05 to 10.5c, and one primary supplier 
reduced his prices for heavy fuel oils in amounts from 
0.1 to 0.25c. 


In Central Michigan, three grades of distillate fuel 
oils ranged lower when one refiner made 0.25c reductions 
in his prices. Products affected in the change were 46- 
49 kerosine, quoted from 11.55 to 12.4c; No. 2 fuel, 10.75 
to 11.05¢; and No. 3 fuel, 10.5 to 11c. 

While either price declines or “soft” quotations were 
reported generally at inland refinery points, the reverse 
was true at terminals and refineries at Deepwater. 

At the Gulf, demands persisted from countries cut off 
from Iranian supplies, in addition to active calls from 
major marketers in this country for distillate fuel oils. 
Foreign demands generally were for cargo lots of kero- 
sine, gas oils, and aviation gasolines, and indications 
were that foreign buyers were willing to take loading 
positions on these products far in advance. 

NPN sources declared that the time required to put 
the Abadan refinery in Iran back in condition to run at 
full capacity (over 500,000 b/d), originally estimated at 
three to six months, has been revised to from one year 
to 18 months. Not only will many replacement parts 
have to be specially ordered, and material supply con- 
tracts renewed, but losses at the refinery through pilfer- 
age are said to have been substantial. 


On the East Coast, the resistance of spot tanker rates 
from the Gulf to “normal, seasonal” declines made for 
continued firm prices in most terminal districts. The 


last paid clean tanker rate in the Gulf-New York trade 
was $8.27 per ton (USMC plus 190%). Another factor 
causing suppliers and resellers to withhold general offer- 
ings was the possibility that OPS may make some “ad- 
justments” in ceiling prices for heating oils prior to 
June 1. 

On the West Coast, an excess of demand over refinery 
runs over a considerable period of time is said to have 
made substantial reductions in the total amount of oils 
held in refinery storage. Prices were firm, one bunker 
fuel buyer reporting he had paid $1.85 per bbl. for a 
cargo lot, up 10c from recent purchases. 

Retail gasoline price wars were less in the limelight 
than for several months past. 


At Hartford, Conn., Socony-Vacuum Oil Co. increased 
its tank wagon price for Mobilgas (regular) gasoline 
3.4c to 14.8c (ex 6c state and federal taxes), effective 
March 11. Retail prices in the vicinity were up from 12.9 
to 17.1lc (ex taxes) at one large private brand outlet, 
and from 13.9 and 14.9c to 17.9 and 18.9c for most major 
brands. 

Further improvement also was noted in the Detroit 
gasoline market with reports that a number of companies 
had increased their dealer tank wagon prices 1.4c to 
14.8c (ex 6.5c state and federal taxes). Indiana Stand- 
ard’s dealer price also was up by this amount, according 
to NPN sources, and the price at 14.8c is within 0.6c of 
the company’s so-called “normal” after late January 
price cuts totaling 2.5c per gal. 

At Flint, Mich., several major marketers boosted their 
dealer prices for regular-grade 3.1c to 12.7c (ex 6.5c state 
and federal taxes). This most recent uptrend came on 
the heels of price cuts amounting to 4.9c to dealers a 
few days earlier. Sharp ups and downs have marked 
the Flint developments during the past several weeks, 
with a low of 7.5c hit in dealer prices early February, 
according to reports. 


There were no changes reported in prices for crude 
oils and specialty products. The OPS has issued an order 
raising the ceiling of Spraberry (West Texas) crude from 
$2.58 to $2.65 per bbl. 


Reduced orders from utilities for liquefied petroleum 
gases, plus “seasonal” factors, made for plentiful sup- 
plies at Mid-Continent shipping points (see page 53). 


GULF COAST 
Strike Postponement Speeds Oil Loadings 


Postponement of general refinery strikes in the Gulf 
Coast area tended to speed up the movement of refined 
oils the past week, according to reports of most trade 
sources. Once again buyers were willing to charter tank- 
er transportation to pick up material previously pur- 
chased. In addition, the fact that the strikes merely 
were postponed, and not necessarily averted, impelled re- 
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Summary of Daily Gasoline Prices (March 11 through March 17) 


peandow Friday ete Wednesday Tuesday 
Motor Gasoline 93 Oct. R (Premium): March 17 March 14 March March 12 March 11 
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finers to move out as much material as possible to their 
northeastern storage terminals. 

Trading was quiet in that there were few spot sales 
reported, sources said. The oils that had been hard to 
find prior to the labor dispute still were tight—kerosine 
and No. 2 fuel. Inquiries from export buyers for 48 d.i. 
gas oil, a product close to No. 2 fuel specifications, were 
said to have attracted no offerings, and trade sources 
generally said that these products “couldn’t be bought” 
unless an item equally desirable to some supplier was 
offered in exchange. Swaps of cargo quantities of crude 
for No. 2 fuel were disclosed, and some refiners report- 
edly were willing to exchange prompt bunker oil for 
prompt No. 2 fuel. 
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Reports were fairly persistent that bunker fuel was in 
easier supply than in the recent past. It was known that 
large quantities are moving to deepwater from the Mid- 
Continent, and also that adjustments in freight rates 
may accelerate this flow. However, some of these quan- 
tities found ready buyers at prices the same as previous- 
ly paid, according to reports. Offerings of heavy fuel 
generally were in the range of prices reported by refiners 
—from $1.75 to $1.80 for ordinary bunker fuel and from 
$1.85 to $1.90 for low sulfur oil. 

Most grades of gasoline were freely available, and 
some sales were said to have been made. With the 
strike threat still in the air, refiners generally were 
reported shipping gasoline as rapidly as possible. Pur- 
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Explanations of Price Tables 


The reader’s attention is directed to the fol- 
lowing explanations which apply to the Sum- 
mary of Daily Gasoline Prices appearing on page 
51 and the price tables appearing on pages 54-59 
of this issue. 

The letter “X” indicates a change in prices; if 
the change is on the low of the price range, the 
“X” is adjacent to the low; if the change is on 
the high of the price change, the “X” is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X” 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X” 
to the right of new price. 

Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 57 all prices reported are shown. 
In all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to indi- 
cate the number of companies contacted for 
prices for each product. Nearly 200 primary sup- 
pliers (refiners and tanker terminal operators), 
plus an even larger number of other sources 
(jobbers, comypounders, consumers, distributors, 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals. 











chases at the Gulf for shipment to one major’s New Eng- 
land terminals were reported, but the details were not 
confirmed. 

Price quotations of refiners were reported unchanged. 
Of prices in general, trade sources ‘said they were 
“strong” for kerosine, No. 2 fuel, and gas oils, “firm” for 


heavy fuel, and with “as yet no distress quotations” for 
gasoline. 


ATLANTIC COAST 


Supply Position Continues Tight 


What appeared to be a perennially tight supply posi- 
tion was no easier at East Coast terminals during the 
past week, according to the reports of suppliers. Mar- 
keters generally said that their direct retail outlets and 
their reseller customers still were absorbing all the kero- 
sine, No. 2, and heavy fuel that they had to offer. The 
result was that little or no supply was left over for spot 
trading. 

A number of factors persisted that deterred both sup- 
pliers and resellers from making general offerings. Spot 
tanker rates for Gulf-New York voyages were putting up 
stubborn resistance to the “normal, seasonal’ declines. 
In addition, suppliers at all levels of distribution were in- 
clined to hold product against the chance that the OPS 
might grant higher ceilings for heating oils prior to 
June 1. 

New York Harbor sources declared that the possibility 
of OPS action on heating oil prices also caused Toronto 
barge buyers to enter the market for their summer tak- 
ings earlier than usual. 

There were no general offerings in quantity, according 
to reports. Trade sources at New York still reported 
ready buyers of No. 2 fuel at 9.5c, 0.5c higher than the 
generally posted barge price. While demand for No. 2 
fuel still was active, calls for PAD “voluntary pool” oil 
were said to have fallen off somewhat. 

Bids for kerosine at New York, while still at “pre- 
mium” prices, were said to have fallen off from 10.5 to 
10.3c per gal. Most harbor suppliers posted 10c for barge 
quantities. 

There was little activity in gasoline, according to re- 


ports. Material could be purchased at generally quoted 
barge and tank car prices. However, it once again was 
a question of the seller “giving away” high-cost trans- 
portation, and several majors reportedly have refused 
to take on the spot barge customers on the ground that 
their regular customers then would receive smaller quan- 
tities. 

No changes in suppliers’ refinery and terminal prices 
were disclosed. 


CENTRAL MICHIGAN 
Three Grades of Distillate Range Lower 


Price ranges for three grades of distillate narrowed 
in Central Michigan last week when one refiner reduced 
most of his fuel prices 0.25c and another reported “ad- 
justments.” 

Up and down movement in dealer tank wagon gaso- 
line prices in Flint area had refiners adjusting their 
“competitive price allowances” back to earlier March 
level, but sources said most recent upward movement of 
3c and 3.1c to 12.6 and 12.7c on part of number of ma- 
jors “seemed firm’ (see other story p. 50). 

For most part, gasoline was plentiful in Michigan 
with product easy to find in open market for immediate 
shipment. Not all refiners had product to sell to spot 
buyers, however, and one refiner said his jobber demand 
was “ahead of schedule” even though spring consumption 
had not yet opened up. 

Three grades of distillate quoted lower were: 46-49 
kerosine, 11.55 to 12.4c, down 0.15c on the high; No. 2 
fuel, 10.75 to 11.05c, down 0.25c on the high; and No. 3 
fuel, 10.5 to llc, down 0.25c on the low. 

Trading mostly was quiet with sources indicating in- 
creasingly large amounts of light fuels available to spot 
buyers. One 500,000-gal. lot of prime white distillate 
was purchased on inter-refinery basis at 11.25c, FOB 
Central Michigan; quotations to the trade ranged from 
11.4 to 12c. 

Heavy fuels remained burdensome, although not all re- 
finers were long on product. Some suppliers said there 
was a “strong ray of hope” in early opening of shipping 
season on lakes Huron and Erie which could mean “early 
relief” from high stocks. Sources said lake shipping may 
open about April 1 this year, or about 14 days ahead of 
schedule in past years. 


MIDWESTERN (Chicago-E. St. Louis Area) 
Prices Drop on All Grades of Fuel 


All grades of fuel were quoted lower in Midwest last 
week as refiners found themselves approaching end of 
the heating season with high inventories both at their 
plants and in terminal storage. 

Jobbers also indicated high stock positions on light 
fuels. Some had ordered heavily because of recent sub- 
zero wave in northern states and some because of earlier 
threat of refinery strike. The short-lived railroad strike 
had virtually no effect on supply or demand, it was said. 

Although some refiners said gasoline was beginning to 
“liven up a little,” open market interest was dormant. 
Sources said there was “some dickering” going on for 
forward shipment, principally among a few suppliers try- 
ing to cover midsummer auxiliary requirements. 

All grades of light fuel—kerosine, Diesel fuel, Nos. 1 
and 2—were down 0.125c on the lows with 42-44 kerosine 
and Diesel fuel also down 0.25c on the high. Group 3 
quotations for the two grades of kerosine ranged from 
8.875 to 9c; for No. 1 and Diesel fuel, 8.625 to 9c; and 
No. 2 fuel from 8 to 8.375c. 

Quotations reported by refiners for No. 6 fuel dropped 
5c on the low and ranged from $1.45 to $1.50, Group 3. 
Marketers, at same time, offered low-sulfur No. 6 from 
$1.30 and said there were “no takers.” 
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CHICAGO DISTRICT 
Most Product Prices Drift Lower 


While range lows for most products were unchanged 
in Chicago District last week, scarcely a day passed 
without a refiner or Independent river terminal operator 
reporting a reduction in price for some product “to be 
competitive,” or to “get out from under” big inventories. 

Price reductions generally were on the range highs. 
Range oil prices ranged from 11 to 11.25c, down 0.25c 
on the high, and No. 2 fuel was quoted at 10.05 to 10.5c, 
down 0.125c on the high. 


At the same time, high stock positions of several pri- 
mary suppliers resulted in price “shading” on light fuels 
in transport quantities. Sources also said lack of de- 
mand from jobbers and distributors brought barge lots 
of distillates into open market. One barge of range oil 
was quoted on inter-primary basis at 10.35c, dockside 
Chicago. 

Premium-grade gasoline prices were down 0.25c on the 
low and ranged from 12.55 to 13.375c. While range for 
regular-grade gasoline was unchanged at 11.8 to 12.375c, 
more refiners were selling at the low than earlier this 
month in order to hold their spot accounts. 

Ranges for all grades of residual fuels were affected 
by price changes. No. 5 low-sulfur fuel was quoted at 
7.65c, down 0.25c; No. 5 high-sulfur ranged from 7.55 to 
8.25c, down 0.25c on the high; No. 6 low-sulfur went to 
flat quotation of 7c, down 0.1c; and No. 6 high-sulfur, 
6.55 to 6.65c, down 0.1c on the high. 

Suppliers generally said Chicago’s residual market 
was “sloppy,” but two principal suppliers said lake tank- 
er movements scheduled for early April would relieve 
their own over-stocked positions to large degree. 


MID-CONTINENT 
Northern Demand Continues Light 


Northern demand for burning oils, gasoline and re- 
sidual fuel remained relatively light in the Mid-Continent 
the past week, despite lower light and heavy fuel prices 
quoted by some refiners in Oklahoma. Local gasoline 
sales were described as good by most sources, while little 
change was reported in supply or demand status of lubri- 
cating oils. 

Open market trading continued extremely light, ac- 
cording to most marketers. A few small burning oil in- 
quiries were in market during week, but buyers and sell- 


ers generally were far apart on prices, and no sales were 
disclosed. 


In Oklahoma, kerosine prices ranged upward from 
8.875c, 58 Diesel from 8.75c, No. 1 from 8.75c, No. 2 from 
8c, and No. 6 fuel from $1.45, after several refiners re- 
duced their prices. 

One reseller, however, said he could buy No. 1 fuel 
at 8c, 58 Diesel 8c, No. 2 at 7.5c, and No. 6 at $1.25 to 


$1.35, all FOB Group 3 basis, for resale. Same marketer 
said cycled gasoline was offered to him at 9 to 9.125c, 
Group 3 basis, for resale, but added he could get few 
shipping instructions for products “at any price.” 

South Texas lubricating oils remained in “very good 
demand,” according to one refiner, who said he still was 
behind in shipments against contracts. 





Crude Oil Prices 


No changes were reported in crude oil prices 
during week ended March 15. For es crude 
price schedules see p. 50-51 of Feb. 27 N 
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NPN Gasoline Index 


Cents Per Gal. 
Dealer T.W. Tank Car 


March 17 oe 15.21 11.54 
Month Ago ..... wbsade 14.99 11.57 
ee ED |g onicté sd 09200052654 15.47 11.65 


Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities 


Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or ter- 
minals: Okla., Midwest, W. Penna., Calif.. N. Y¥. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast 











WESTERN PENNA. 
Bright Stock Demand Continues Heavy 


Availability of most products in Western Penna. by 
mid-March was unchanged from recent weeks. Over-all 
demand for lubricating oils was reported slow by refiners 
in the field and at the seaboard. At same time, there 
was no indication that available supply of Penna. bright 
stock was catching up with potential demand. 

Only supply change was slight increase in availability 
of heavy neutral oil, some refiners said. Waxes and fin- 
ished petrolatums remained plentiful and some refiners 
indicated domestic demand for petrolatums was on the 
upswing. Prices for most part were unchanged. 

Open market trading in lubricating oils generally was 
quiet, due principally to scarcity of heavy grades and 
lack of interest in lighter oils. Bright stock offerings 
were scarce with most refiners indicating they still were 
willing buyers of extra quantities to supplement their 
own production. Neutral oil, 200 vis., while now some- 
what easier in supply, still was “not plentiful,” and prices 
remained firm, refiners said. Availability of 200 neutral 
at 28 to 30c, inter-refinery, was reported. There was 
little interest in 150 vis. neutral at 27c, low quoted price, 
it was said. Demand for branded motor oils was slower 
than usual for March, according to some refiners. On 
the other hand, others stated their sales volume was 
“normal.” 

Marked pick-up in domestic and export demand for 
finished petrolatums was reported by one refiner, and 
others also said their sales were somewhat heavier. One 
refiner’s spot sales, since March 1, included 600 drums of 
snow white to domestic buyers, 195 drums for export, 
and 500 drums of amber for export. With export demand 
slow over past several weeks, prices at the seaboard have 
been reported weak. Snow white, quoted at refineries 
from 7.375 to 8c, was said to be available as low as 7.75c, 
FAS New York, in cases where “distress” material was 
offered. At same time, sales at 8.25c were disclosed by 
one refiner. 

Demand for scale wax was termed “very spotty” by 
most sellers. Low quoted tank car price of 4.25c report- 
edly was being shaded slightly. In several] instances, 
however, refiners reported selling at “4.25c and better;” 
several also said they had turned down bids at 4c. 

Distillate fuel oils still were fairly tight in the Oil City 
District, but were plentiful elsewhere in the field. One 
Oil City refiner said his supply position had improved but 
added that he still was “working close.” 


Mid-Continent LP-Gas Supplies Plentiful 


NEW YORK—Reduced orders from utilities for lique- 
fied petroleum gases, plus “seasonal” factors, made for 
plentiful supplies at Mid-Continent shipping points, ac- 
cording to reports March 12. 

Prices of principal producers were unchanged—pro- 
pane 4c, butane-propane mix 4.5c, and butane 5c, FOB 
Group 3. There were widespread reports of “cut” prices 
on spot lots for immediate shipment, but these were not 

(Continued on p. 60) 
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Prices at Refineries and Terminals and by Tank Wagon 
PRICES IN EFFECT MARCH 17 


Prices herewith are reproduced from Platt’s OILGRAM Daily Oil 
Price Service, associated with National Petroleum News, whose rep- 
resentatives in all NPN-OILGRAM offices devote their time exclusively 
to reporting oil industry prices everywhere. 


Prices shown in tables are sales prices or quotations or genera! offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- 
mess day or period stated; except Tank Wagon prices, prices are for 
Dulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per pound; ex all fees and taxes; 
for crude ofl and its products lawfully produced and transported; re- 
ported as received by OJLGRAM and National Petroleum News but not 


guaranteed; for subscribers’ private use only and not for resale or 
distribution or publication. During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OILGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables. 
Octane ratings are ASTM; Research Method ratings, indicated by letter 
R, are minimum ratings; Motor Method ratings are indicated by letter 
M. For further details of price conditions apply to any NPN—OILGRAM 
office or see back of any OILGRAM Price Service invoice. 


For complete price service delivered daily from nearest OILGRAM 
publishing office, New York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleveland 13, Ohio. Annual 
subscription rate in U. S.: $150 per year, payable in advance. 


GASOLINE 


OHIO—Quotations of 8.0. Ohio for delivery to 
esee Ohio points: 





























OKLA., Group 3 (Okla, shpt.) 4 83 Oct, R Reg. ........+. 14.0 
SD GG, Be ey ce cocvcsce ouaie 11.25 
90 Oct. R Prem. ......... aiea 10.78 CALIFORNIA 
88 Oct, R Prem. . 11.125-11.75 Los Angeles dist 
oh ae BS 9.5-10.5 90 Oct. R Prem. ....... 13.3-16.5 
e3. Oct. oo ay De ent | (2)10.375-10.625 oo oe 33-26) 
80 Oct. R Reg. ... 10.125-10.375 a Ce Saas & An, © Ia.) San Fran. dist.: 
60 Oct M& Boo receccs TO S75.0.875 88 Oct. R Prem. .... 11.625 90 Oct. R Prem. ....... 16.25-17 
Bae ae tee ee , © = _ : — tte eeeeee aire 80 Oct. R Reg. ........ 14.25-14.5 
OKLA., Group 3 (Northern aa ) : OS Stal sailing . San Joaquin ee dist. : 
93 Oct. R Prem. sae PORE SD 0 402» 90 Oct, R Prem. .....-. 16.25-11 
90 Oct. R Prem. mer KANS Ghenees Gestientious ext 80 Oct. R Reg. .......- 14.25-14.5 
88 Oct. R Prem. (2) 11-11. 75 90 ag Mikess as op 
86 Oct, R Prem. sos 88 Oct. R Prem. ......... 11.5-11.8 
82 Oct. R Reg 10-10.5(2) 86 Oct. R Prem. 11.3-12.625 
80 Oct. R Reg. 10-10.25(2) 82 Oct. R Res. TERE OF 
60 Oct. M & below seectves 9.125—9.75(2) UN SE 10.3-11.625 LUBRICATING OILS 
MIDWEST TER ¢ (Group 3 basis) 60 Oct. M hy "te tae 9.3-10.875 ween q 
93 Oct, R Prem. ......... ioe emenmen gene, WES ENNA, 
90 Oct +4 Prem 666 b0<0 0 ease , Prices are for sales made, or offers reliably 
88 Oct. R Prem 11-11.75 ye gg “ reported, to jobbers & compounders only. 
84 Oct, R Reg. ........-- wees 86 Oct. R Reg. ...-...-.. 12.75(2) Viscous Neutrals—No. 3 col. = at 70° F. 200 
82 Oct. R Reg. .......--- sees 1 nee talld eanemoria tas : Vis. (180 at 100°) 420-425 fi 
rs. 5 & ~ Sees (2)10-10.5 Ol City: O pt. 31.5 
60 Oct. M & below ....... 9.375-9.75 90 Oct. R Prem, ......... 13.75-13.9 Db on Gichee Leora ate 30.5 
eS aye 12.75~12.9(2) +4 Bt ens sobs ¥Ued Odes 29.5 
N. TER. (Penne & Now Mex. shyt.) | ee ti ~Ehowmaguaqetigast 
93 Oct, R b> 13. ‘ t, eae 13.9(2) ° 
90 Oct. R 12.75(3) 86 Oct. R Reg. .......... 12.9(2) _ Pia, (as at hdomtpte sare 
$3 Oct. R 11.75-12.75 10 04 sbbdads elbesenlel 29.5 
86 Oct. R 11.75-12 OENTRAL MICHIGAN MANET Sesadsbck cee coeans 28.5 
84 Oct, R 10.75-11.7 (FOB Central Michigan refineries) MMS 2k 5 ES ca bein (2)27-30 
82 Oct. R (2)10.75-11.25 90 Oct. R Prem. ....... 13.75-14.75 
80 Oct. R 75-11 86 Oct, R Prem. ......... 13.25-13.75 Bright Stocks 
60 Oct. M (2)9.75-10.8 84 Oct. R Reg. 12.75-13.5 145-155 vis. at 210°, 540-550 fi., No. 8 col 
“2S  gpeeeeeaer 12.25(2) | £* eealy prelpretaig 32.5 
bP mag ‘Goes & New Mex, shpt.) Str. run gasoline, excl. Bias vccowesiasocesteesé 31.5 
‘ Saar Detroit bat he eho ne 4)10. ee yas ee mp ieteods degena 2)30-33 
90 Oct. R Prem. ......... 12.5-12.75 om a ateeinneand dasa - 
88 Oct. R Prem. ......... 12(2) 5 - es ae eet iG ainaisien egies ae 
86 Oct. R Prem. ......... 12(2) 
ae ee coe: | ae Pla™)C “UNITED REFINING COMPANY, WARREN, PENNSYLVANIA >CGa=0 
80 Oct. R Reg. .......... 10.75-11(2) 
60 Oct. M & below ....... 10.375-10.5(3) 
EB. TEX. (Truck Transpt. 
5 ee See s FIFTY YEARS OF 
90 Oct. 11.75-12.75 
88 Oct, 11.75-1 
86 Oct. : 11.5-11.75 
©, Sapo 10.75-11.25 LEARNING How 
82 Oct. R Reg. .......--- 10.5-11 
80 Oct. R Reg. .......--- 6000 
60 Oct. M & below ....... 9.875-10.5 @ Into every gallon of 100% Pure Pennsylvania 
. RE PRL Pa lubricating oil refined by UNITED, goes fifty years 
REPUBLIC OIL ian co. of experience. Constant devotion to quality of 
— product, plus the fine spirit of cooperation which 
characterizes all relations with UNITED, have 
Main Offices: imery, made many friends of long standing among jobbers 
tsburgh sta eae exas : 
Pit Pa. : 1 and marketers. May we show you what our Fifty 





Years of Learning How can mean to you? 
CANS SHORT? 
REX 


100% PURE PENNSYLVANIA OIL 


MEMBER P. G. C. O. A. PERMIT No. 24 
1. = ™ 


BARREL PUMPS 








REFINING ' COMPANY 
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FOB Tulsa basis. Bright Stocks, vis. at 210° 
Neutrals, vis. at 100°, 0-10 p.p. 


8. 
86-110 vis. 
150 vis, 
180 vis, 
200 vis. 
250 vis. 
280 vis. 
300 vis. 


29(2) 
29 


28(2) 


Brig vent 
150-160 vis. 0-10 p.p., 95 v.i 
eutral Oils—Soivent 

170-180 vis., 98 v.i . 22-24. 
200-210 vis., 90-95 v.i 23. 5-25(2 
300 vis., 95 v.i., .. , 24.5-25.5 


Cylinder Stocks 
600 s.r., olive green 23 


33.5-34(2) 


3) 


SOUTH TEXAS LUBES 


(Vis. at 100° F, FOB S. Tex., refineries for 
domestic and/or export shipment.) 


(2)12-12.5(4) 

(2)13-13.5(4) 
14(6) 
15(6) 


(2)17-17.5(3) 
(2)18-19(4) 


12-12.5(4) 
(2)13~-13.5(4) 
14(6) 
15(6) 
16(6) 
(2)1T-17.5(4) 
(2)18-19(4) 


Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT MARCH 17 


KEROSINE, GAS & FUEL OILS 


OKLA., Group 3 (Okla. shpt.) 
41-43 w.w., : 

42-44 w.w 
Range oil . 

58 & above DI 
No. 1 fuel ‘ 
No. 2 fuel 

No. 3 fuel 

No. 6 fuel 


x8. 875-—9.375x 
«8.875-9.5(2) 
x8.875-9.25 
x8.625-9.25 
x8.625-9.125x 
8-8. 5x 
x88. 125% 
«(2)$1.45-1.55x 


Diesel 


OKLA., Group 3 (Northern shpt.) 

41-43 w.w. «(3)8.875-9.25 
42-44 ww. «(4)8.875-9.5 
Range oil . ; x8.875—9.25 
58 & above D.I .x(2)8.625-9.25 
No, 1 fuel «(4)8.625-9(2) 
No, 2 fuel «(4)8-8.5 
No, 3 fuel x7.75-Sx 
No, 6 fuel = (2)$1.45-1.55x 


Diesel ... 


MIDWESTERN (Group 3 basis) 

41-43 w.w x (2)8.875—9.25 
42-44 w.w., =«(4)8.875-9.25 
Range oil . ‘ ‘ 
58 & above D I Diesel 
No. 1 fuel 

No, 2 fuel 

No, 6 fuel 


x8.625-—9(2) 

x (4)8.625-9 
«x(4)8-8.37 
: .«(3)$1. 45-1 50. 


N. TEX. 

41-43 w.w. 
42-44 w.w. 
58 & above D1. Diesel 
No. 2 fuel 

No. 6 fuel 


(Texas & New Mex. shpt.) 
8.75-9.5(2) 
25 


W. TEX. (Texas & New Mex. shpt.) 

41-43 w.w. 8.75 

42-44 w.w. . eee 9.25-10.5 
58 & above D.I. Diesel 6e0 9.5 

~ See 8.75-9.25 

8.5-9.25 

$1.50-1.80 


E. TEX. 
41-43 “w.w, 
42-44 w.w. 


(Truck trnspt.) 


58 & above D.I. Diesel 
No. 1 fuel ..... 

No. 2 fuel 

No. 6 fuel 


CENT. W. TEX. 
41-43 w.w. 
58 & above D1. " Diesel 
-G.I, gas oil 
fuel 
fuel 
fuel 


(Truck trnspt.) 








INDUSTRIAL 


FUEL OIL 


SPECIALISTS 


WATER 


| PHOENIX oll fees RATION 
TERMINAL: 33rd an ¢ 
Phone-—WA bash 2 


TRUCK 


LUBRICATING OILS 


for 
Tank Car 
Buyers 


UNIFORM 
HIGH QUALITY 


DEEP ROCK OIL CORPORATION 








wow Vere 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 
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KANSAS (For Kansas 
42-44 wiw 

52 & below Diesel 

58 & above Diese! 

No. 1 fuel 

No. 2 fuel 

No. 4 fuel 

No. 5 fuel 

No, 6 fuel 


ARK. (For shipment to Ark, 
42-44 ww. . ° 

Tractor fuel . e 

Diesel fuel 52 & below 
Diesel fuel 58 & above . 
No, 2 fuel éveese 

No, 3 fuel 

No. 4 fuel 

No, 5 fuel 

No. 6 fuel 


WESTERN PENNA. 

Bradford-Warren: 

Kerosine 

No. 1 fuel ceeeee pees 
No. 2 fuel , 5-10.75 
No. 3 fuel 5—10.55 
36-40 gravity fuel ...... 10 


OU City: 
Kerosine 
No. 1 fuel 10.7513) 
No, 2 fuel .. bb beaowene 10.5(4) 
No. 3 fuel .... TitTtiTT 10.5 
36-40 gravity. fuel bweves 10.5 


Pittsburgh: 
Kerosine on 10.75-11 

No, 1 fuel _ 10.75 
No, 2 fuel 10-10.375 
No, 3 fuel 

36-40 gravity fuel 


11.25 


10-10.25 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries.) 
Range oil ove 11.55-12.25 
46-49 w.w. kero 11.55-12.4 
P.W. distillate eee 11.4-12(2) 
No, 2 fuel (3)10.75—11.06(2) 
No. 3 fuel 10.5-11(2) 
U.G.1. gas Ol] .......-65. mat 77 
5-8.8 

25 


7.25.8 


OHIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 
Kerosine 


Diesel (Light & Med.) .... 


CALIFORNIA 
San Joaquin Valley: 
40-43 w.w. 


Los Angeles: 

40-43 w.w. 

Heavy fuel (PS 400) 
Light fuel (PS 300) 
Diesel fuel (PS 200) ... 
Stove dist. (PS 100) 


San Francisco: 
40-43 ww. 
Heavy fuel (PS 400) 


(2)12-12.5 

$1.75-2.00 

$2.15-2.20(4) 
8.25-11.4 
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CHICAGO DISTRICT PRICES 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
pipe line terminals and inland waterway barge 
terminals. 


Motor Gasoline 


90 Oct. R Prem. ......00- coos 
SS Oct. R Prem. . «12.55-13.375 
84 Oct. R Reg. ......0.-; eeee 
82 Oct. R Reg. (3)11.8-12.375 
Light Fuel Oils 
Range oil 11-11.25(2)x 
No. 2 fuel 10. 05-10. 5x 
Heavy Fuel Oils 
No, 5, low sulfur . 7.65 
No, 5, high sulfur . x7.45-8. 25x 
No. 6, low sulfur .. 7(3)x 
No. 6, high sulfur .. «6.45-6.65 


WAX 


WESTERN PENNA, (T.C., in Bulk) 
White Crude Scale: 


122-124 A.m.p. 4.25-4.5(3) 
124-126 A.m.p. 4.25-4.5(3) 
SEABOARD 

Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots; domestic 
prices are FOB refinery; scale in bags or 


bbis.; fully refined, slabs leose, Export prices 
are FAS; scale in bags or bblis., fully refined 
im bags or cartons, 


Crude Scale 
124-126 white 


N. ¥. Domestic N. Y. Export 
6(2) 6(2) 





7.45 eee 
7.45(3) 7.40-8.15(3) 
7.45(3) 7.40-8.15(3) 
coos 7.5-8.25 
7.55(3) 7.5-8.25(2) 
7.55(3) 65-8.4 
7.55(3) 8-8.75 
8.3(2) 8.25-9(3) 
9.55 11.2 


Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT MARCH 17 
ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators, 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 





NAPHTHAS & SOLVENTS 


(FOB Group 3) 


Stoddard solvent ......... 11.375(3) 
Cleaners naphtha ......... 11.875(2) 
V.M.&P,. naphtha ......... 11.875(4) 
Mineral spirits ........... 10.875(4) 
Rubber solvent ........... 11.875(3) 


Benzol diluent .......... . -€2)13.125-13.625 


WESTERN PENNA 

Ol City: 

Stoddard solvent .......... 4 
Pittsburgh: 

Stoddard solvent .......... 15(3) 


OH10—Quotations of 8.0. Ohio for delivery to 


Ohio points: 
V.M.&P, Naphtha .........%..... 17.0 
Mineral spirits & stoddard solvent 16.0 
TOGT  MERUONE. c cccrcnadcccecscs 14.875 
E, TEXAS (Truck Trnspt.) 
Stoddard solvent ......... 11.25 
CENT. W. TEX. (Truck Trnspt.) 
Stoddard solvent ...... eee 10.5 
KANSAS (For Kans, Dest only) 
Stoddard solvent ......... 11.8 
ATLANTIC COAST 
V.M.&P. Mineral 
Ni Spirits 
New York 
Harbor ..... 17(4) 16(5) 
Philadelphia . .(3)16.5-17 (4) 15.5-16 
Baltimore ..... 15.5(3) 
Beston ........ 17.5(4) 16.5(5) 
Previdence .... .... 16.5(4) 
56 


eoeccccoce (2)12.125-12.625(2) 








92 Oct. R 90 Oct. R 85 Oct. R 83 Oct. KR Kerosine 
District Prem. Gasoline Prem. Reg. Gasoline Reg. Gasoline No, 1 Fuel 
N. Y. Harbor 13.85-15 13.85-14.35 (3)12.85-13.6 eoee (18) 10.1-10.2(2) 
do barges . 13.75-14.9 13.75-14.25 (2)12-13.4 ecee 10(19) 
Albany ..... 14.2-15.2(3) 14.2-15.2 (3)12.7-13.7(5) 12.7-13.7(2) 10.4(9) 
a 12.9-15(2) 12.9-13.25 11.9-13.5 11.9-13.5 10.3(10) 
12.8 12.8-13 11,8-12 oes 10.2(4) 
mH Rouge. cece eves eos 11.1 9.7 
do barges . eoce eoes 11 esee 
Boston ..... 14.95-15.7 14.95-15.2(2) 13. 71) 12.7-13.7 10.3(14) 
Charleston .. 13.3-14.475 13.3 12.3-12.475 12.3-12.45 10.4(5) 
Corpus Christi 12.5-13.5 12.5 11.5 11.5 eves 
Houston .... 12.25-13.3 12.25-13.3 11.25-11.3 11.25-11.5 9.25-10.25 
do barges. 12.25-13.3 (2)12-12.25 11.25-11.3 11.25-11.5 9-9.25 
Jacksonville . 13.6(4) 13.3-13.6(2) 12.6(7) 12.3-12.6 11.1 
Miami .....- cece 13.6 12.6 cece 11.1(3) 
Mobile . oe 13.4(3) 13.4 12.4(2) 12.4 10.4(4) 
New Haven 15(3) 15 13.5(2) 13.5(2) 10.3(9) 
New Orleans. 12.6 12 11.6 11.25-11.3 9.7-10.15 
do barges 12.6 12 11.6 11.2-11.25 9.7-9.95 
Norfolk .... 12.9-14.6 12.9-13.2 11.9-12.3 11.9-12.6 10.5(7) 
Pensacola ... 13.4 13.4 12.4 ese 10.4(2) 
Philadelphia . 15.15-15.2 15.15 13.7-13.9 13.7 10.2(10) 
do barges. 15.05 15.05 13.7-13.8 13.6 10.1(10) 
Pt. Everglades 13.6(3) 13.6 12.6(4) oane 11.1(5) 
Portiand ».. 15.05-15.3(3) 15.05-15.3 13.8(3) 13.8 10.4(9) 
Providence .. 14.95-15.2(3) 14.95-15.2 13.7(4) 13.7 10.3(9) 
Savannah .. 13.6(3) 13.212) 12.3-12.6(4) 12.3-12.6 11.1(7) 
Tampa ..... 13.4(3) 13.3-13.4 (4) 12.3-12.4 10.9(7) 
Wilmington, 
N. C. ° 13.05-14.55(2) 13.05-13.2 12.05-12.55 12.05-12.55 10.5(7) 
Diesel Oli Light Diesel 
Gas House No.5 Fuel No.5 Fuel Shore Plants * Bunkers 
No. 2 Fuel Gas Oil (0-10 p.t.) (15-60 p.t.) (50 cet., 55 4.1.) (465 cet., 45 d.1.) 
N. Y. Harb. (19)9.1-9.2 9.2-9.6 (12)$3.23-3.56 $2.87 (6)9.5-9.6(2) $3.90(5) 
do barges. (17)9-9.25 9.5 et _~ 46 2.84 seve cone 
Albany ..... 9.4(12) 9.8 a 9.8(4) TTT 
Baltimore ... 9.2(10) 9.3 3 3303) 2.87 9.6(5) 3.90(4) 
do barges . 9.1(5) nee 3.2013) 2.84 ecee shew 
Baton Rouge. 8.4 8.8 ecee 2.22 8.8 3.49 
do barges e006 wee ecoe 2.19 cece esos 
Boston ..... 9.3(14) 9.7 ccoe 3.2616) 9.7(5) 3.94(3) 
Charleston .. 9.4(5) ese coon 2.74842) 9.5(2) 3.90(2) 
Houston ... -625-9 oe (2)8.5-9 3.49(6) 
do barges . * (2)8-8.5 eee Ss00 oten 
Jacksonville . 10.1(8) eee 10.516) 4.242(5) 
Miami ...... 10.1 eee 10.4(2) 4.242(3) 
Mobile ..... 9.5(2) ooo Tre ove 9.5 ssee 
New Haven . 9.3(10) oie 3.365 eee 9.7(5) aie 
New Orleans. ty 8.7(3) ese0 cee one &.7-9.1(2) 3.49(3) 
do barges . eee cece ses osee e200 
Norfolk ... “co. 29. 4 9.6 3.18 2.82(2) 9.6(4) 3.90(3) 
Pensacola .. - wtbain see 9.5 cake 
Philadelphia . °. 210) 9.3 3.10-3.25(3) 3.10(6) 9.6(8) 3.9015. 
do barges . 9.1(9) seve eves eee osee seee 
Pt. Everglades 10.1(4) eee cece cee 10.1(5) 4.2424) 
Portiand .... 9.4(9) 9.8 PTT eee 9.8(4) 4.03 
Providence .. 9.3(9) 9.7 3.24 3.24(2) 9.7(4) 3.94-4.07 
Savannah ... 10.1(7) eeve woee 2.76(2) 10.1(5) x-. e2(5) 
Tampa ..... 10(5) eevee eves eee 10(6) 4.20(5) 
Wilmington, 
WH. Gu. covce 9.4(7) 9.4 oe cee 9.5(2) 3.90(3) 
No. 6 Fuel No. 6 Fuel Bunker O Heavy 
No. 6 Fuel No Sulfur No.6 Fuel Max. 1% Fuel Diceel 
No Sulfur Guarantee Max. 1% Sulfur Ships’ Ships 
Guarantee Barges Sulfur Barges Bunkers Bunkers 
ya soars Samed $2.45(13) $2.55-2.63(2) $2.55-2.60(3) $2.45(11) $3.57(3) 
Baltimore .. 2.48(6) 2.45(4) 3.5 
Baton Rouge. 1.88 1.85 nae 3. 
Boston .....  2.51(9) 2.51(5) sooo ° 
Charleston .. 2.34(2) 2.31(3) eeee 
Corpus Christi 1.88 1.85 
Houston ... (4) 85-1. 90 1.85(7) 
Jacksonville. 2.31(6) 2.28(6) 
Miami 2.25 2.22(2) 
1.90 
2.47 ve 
1.85(3) cove 
2.40(4) seco 
2.10 onee 
2.45(8) 2.63(4) 
2.22(2) see 
2.51 seen 
2.47(2) 2.65 
2.31(4) coos 
2.16(4) cece 





by the letter of 


octane ratings, w\where ueete are indicated by the letter “Me”. 
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OIL PRICE SECTION 





Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT MARCH 17 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. 8. Gulf, minimum of 20,000 bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after 
Price indicates the number of companies quoting that price. 


Aviation Gasoline (MIL-F-5572) 
Grade 115/145 
Grade 100/130 .... : y 
Grade 91/96 15.75 


Motor Gasoline 
92 Oct. R (Premium) 
90 Oct, R (Premium) 
85 Oct. R (Regular) ... 
83 Oct. R (Regular) . 


12-12 .25(2) 
11.75-12(2)-12.25 
11(3)-11.5 

10. 75-11-11 .25(2) 
Te GR, BD og v0 vt cs seccce 10.5-11 

70-72 Oct. M Leaded 10-10.25-10.75 
Kerosine & Light Fuels 

41-43 w.w. kerosine ...... peeqgenstses -OOGe 


Diesel & Gas Oils 
43-47 Diesel index 
48-52 Diesel index 
53-57 Diesel index 


Heavy Fuels—Cargoes 

No. 5 Fuel, 0-10 p.t. $2.35(2)-$2.50 

Bunker C Fuel $1. 75(2)-$1.85(3)-$1.90 

Research octane ratings, indicated by the letter ‘‘R’’, are minimum ratings. Motor Method 
octane ratings where used, are indicated by the letter ‘‘M’’. 


- 125-8 .25 
8 .125-8 . 25-8 .375 
8. 25-8 .375-8.5 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Overseas Supply Co. for Sale in Cargo Lots. 
(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, 
sales taxes, etc., if any; FOB point indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities below and above those shown.) 


Type of Price API 
Crude Per bbi. FOB Point Gravity 
: Ras Tanura, Saudi Arabia 

Umm Said, Qatar 

Sidon, Lebanon 

Tripoli, Lebanon 

Fao, Iraq 


Effective 
Date 


Arabian 
Qatar 
Arabian 
Iraq-Kirkuk 
Iraq-Basrah 


Nov. 1, 1950 
Nov. 1, 1951 
April 1, 1951 
April 1, 1951 
Dec. 24, 1951 


AVIATION GASOLINE PRICES 


(Prices are for tank cars, barge or truck transport lots; aviation gasolines meet specification 
MIL-F-5572, unless otherwise noted.) 
District Grade 80 
New York, N. Y, 15.6-16.2 
Boston, Mass, ee 18.2 6.7 15.95 
Portland, Me. oses 
Philadelphia, Pa, 

Baltimore, Md, 

Norfolk, Va. 

Charleston, 8. C. 

New Orleans, La. (Baton Rouge) 
Houston, Tex. 


Grade 100/130 Grade 91/96 


15.5 
15-15 .75 


LAKE PORT TERMINALS 


Buffalo Cleveland 
90 Oct, R (Prem.) 16(2) 
86 Oct. R (Reg.) . sess 14.5(3)x rr sees tae 
Kerosine ........ «11.8(5) rows iiighe 11 
Diesel Fuels .... x11.3(3) 10.35-10.95 10.25 
11 .35-11.7 10.75-11.1 
10.35-10.95 10-10.1 
8.6514) 8 .25(2) 
8.4(4) 8(3) 


PACIFIC COAST 


(In Ships’ Bunkers, Diesel Fuel Bunker C Fuel 
or Deep Tank Lots) (P.8. 200) (P.8. 400) 


San Pedro, Calif. $3.44(5) $1.70(5) 
San Francisco .. 3.65(4) $1.75(4) 
Portland, Ore. .. 3.86(4) $2.00(4) 
Seattle, Wash. .. 3.86(4) $2.00(4) 


x10.8(4) a 
eS 9.25 
9.53(2) 8.85 


WESTERN PENNA. 

(Bbis., carloads; tank ear, 1 to 1.5¢ less.) 
Snow White (3)7.375-8 

Lily White + . (3)6.875-7.5 
Cream White ..........+-- 
Light Amber ........++.+-- 


NATURAL GASOLINE 


(Group 3 & Breckenridge prices are to blend- 
ers on freight basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 
FOB GROUP 3 
Grade 26-70 


FOB BRECKENRIDGE 
Grade 26-70 . 


son 


BETTER 


NOWE 


EXPORT sf 
DRUMMING | 


30 E. 40 ST. NEW YORK CITY 16,N.Y 


5.5( Quotations) 


5( Quotations) 


MARCH 19, 1952 


MEXICAN BUNKER PRICES 
U. 8S. DOLLARS PER BBL, OF 159 LITERS 


Bunker © Diesel 
(Ships Bunkers) 
Mexican Gulf 
Tampico .. .95 $3.75 
Veracruz -95 sees 
Minatitlan ........ -95 3.75 


Pacific Coast 
Guaymas ......... 50 $3.95 
Manzanillo ....... 50 3.66 
Salina Cruz ....... 50 3.50 


LPG PRICES 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 


Com- In- Com- Indus- 
mercial dustrial mercial trial 
District Propane Propane Butane Butane 
N. ¥. Harbor 7-7.5 7-7.5 
Philadelphia .(2)7-7.5" (2)7-7.5x 
Baltimore 
Hastings 
Toledo .... 





29 YEARS OF RELIABLE 
OL PRICE REPORTING 


This, in Just a few words, is the story of 
Platt’s OILGRAM Price Service. 

Since 1923, it has been recognized 
throughout the industry as the foremost 
daily oil price reporting agency. It hos 
constantly been top management's major 
source of oil price information, and with 
good reason. 

. « « « OILGRAM has the largest staff of 
oll price experts employed by any oll 
price reporting agency. 

+ « « « OILGRAM is the most complete, 
most comprehensive price report available 
to the oil man. 

. « « « OILGRAM has the complete con- 
fidence of its subscribers. More than 
ninety out of every one hundred oil men 
who once subscribe renew their subscrip- 
tions year ofter year. 

If you are dependent upon daily oil prices 
in your marketing operation, you should 
be an OILGRAM Price Service subscriber. 
We invite you to accept a week's Trial 
Subscription with our compliments. There 
is no obligation on your part whatsoever. 
A letter of request on your company 
letterhead is all that Is required. 

Write today to: 


Platt’s 


OILGRAM 


Price Service 
1213 W. 3rd St., Cleveland 13, Obie 











PETROLEUM CORPORATION 
INDEPENDENT MARKETER‘ 


Maine to South Carolina 
FIFTH AVENUE. NEW YORW 20 WY 








OIL PRICE SECTION 


SS eee 








effect March 17, 1952, as posted 
their headquarters o, 


footnotes. Discounts, if any, are shown in footnotes. These prices in 
Atlantic CALIFORNIA CHEVRON 
ATLANTIC White Flash (Regular) Av. 80/87 Gaso- 
REFINING (Regular Grade) Kero & STANDARD 7.2. T.T. line 
Gasoline No.1 No, 2 400 Gals. & over Taxes 
Be oa Ly ba San Fran., Cal 14.5 18.0 6.5 
-W. T.W. Taxes T.W. — Los Angeles ...... 14.0 17.5 6.5 
Allentown, Pa.. 14.3 14.3 7.0 14.0 12.8 a rer 15.7 19.2 6.5 
Altoona ...... 15.6 15.6 7.0 14.55 13.15 Phoenix, Ariz. .... 17.2 20.7 7.0 
Brie ...... eoee 15.7 15.7 7.0 14.55 13.15 Reno, Nev. ....... 17.0 20.5 7.5 
«+. 15.6 15.6 7.0 14.55 13.15 Portiand, Ore 15.0 18.5 8.0 
.- 143 143 7.0 14.0 128 Seattle, Wash. 15.0 18.5 8.5 
Philadelphia ..13.7 13.7 7.0 13.4 12.2 $‘Spokane .......... 17.8 21.3 8.5 
Pittsburgh .... 15.6 15.6 7.0 14.55 13.15 ## Tacoma .......... 15.0 18.5 8.5 
Reading ...... 1443 143 7.0 140 12.8 Boise, Idaho ...... 17.7 23.2 8.0 
Scranton ..... 143 143 7.0 1443 13.1 Salt Lake, U. .... 15.4 19.4 7.0 
Wilkes Barre.. 14.3 143 7:0 143 13.1 Honolulu, T.H. ... 15.3 18.8 8.5 
Williamsport .. 15.0 15.0 7.0 143 13.1 Fairbanks, Alaska. 27.1 30.6 4.0 
York ....e.5-. 43 143 7.0 13.7 125 GUE wadbe cécuve 16.3 19.8 4.0 
Wilmington, 
ls eee eeees 13.7 13.7 7.0 13.4 12.3 Standard 
. .48 48 60... eee Kerosine Diesel Standard 
-Hartford ..... 11.4 13.4 6.0 Pree 7T.T. Furnace Oil Stoveodll 
New Haven ... 148 148 6.0 «os 123 40/199 T.T. T.T. 
Boston, -149 149 63 «... 126 gals. (400 gals. or more) 
Vell River .-.. 49 14.8 OS are rg (ex all taxes) 
wees . . eee San Fran., Cal... 18.5 10.9 12.4 
orcester .... 15.1 15.1 63 «... 128 Los Angeles ..... 18.0 10.4 11.9 
Prov., R. -49 149 6.0 «++ 125 + pregno .......... 19.8 11.8 13.3 
Camden, N. J.. 14.6 14.6 5.0 13.2 12.2 Ariz. 21.2 13.9 15.4 
Newark ....... 14.6 14.6 5.0 13.1 12.1 Reno Nev om . 21.1 13.8 15.3 
Albany, N. Y.. 14.7 14.7 6.0 13.5 12.2 Portland Ore. 7. 20.5 11.5 v 
~» 15.8 15.8 60 14.7 13.3 Seattle Wash Z 20.5 11.5 hots 
Buffalo ....... 15.5 15.5 60 148 13.6 aire 24.3 148 16.3 
Elmira ....... 158 158 60 14.8 134 ### Tacoma ........ 20.5 11.5 “ 
Rochester .... 15.8 15.5 ae “se Bs ee boas ee 15.3 16.8 
Sse meee ee asl ek hcl ae 
Baltimore, Md. 14.5 14.5 7.0 ... 12.2 : 24.8 : ne 
Richmond, Va. 145 14.5 8.0 14.0 126 7 eee 21.8 shires “— 
Charlotte, N.C. 15.4 15.4 9.0 13.9 12.6 aes A ue aye 
Jacksonville, ry 
Fla. . + 1.2 15.2 9.0 e Boise—Sce gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 2.5¢ state. 
Mineral Spirits V.M.&P. Lake—T7c gas tax applies to motor 
T.W. T.W. fuel only; avgas taxes are 2c federal, 4c 
Philadelphia, Pa. .. 16.5 18.0 : 
Pittsburgh .......... 20.0 21.0 Honolulu—-8.5¢ gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c terri- 
Heavy Fuel Olls—T.W torial. Diesel /furnace price 
eS AS Sues ave ox Suwelien gums Gomme tam af 
e jan gross income tax 
Philadelphia, Pa, ....... 8.48 6.90 5% 00 rendilors, 2.5% te eonsumers. 
Notes: 








N-tane (3rd Gaso- Kero- 
(regular) Grade) line 

Tank Taxes T.W. 
Denver, Colo. ... 14.8 13.8 8.0 14.7 
Grand Junc. - 17.2 16.2 8.0 17.1 
Pueblo ..... 15.6 14.6 8.0 15.5 
Casper, 15.7 14.7 8.0 15.0 
Cheyenne ....... 15.7 14.7 8.0 15.6 
Billings, Mont, .. 17.0 eee 8.0 16.5 
Butte .... - 18.0 eos 8.0 18.2 
Great Falls « 35.8 ows 8.0 18.2 
Helena ..... - 17.5 tone 8.0 18.2 
Salt Lake + 16.4 e206 7.0 16.5 
Twin Falls, 19.1 18.1 8.0 19.2 
Albuquer., 16.¢ 15.0 8.5 14.9 
Roswell .. 15.3 14.3 8.5 14.2 
Santa Fe . 16.3 eee 9.0 15.2 
Muskogee, 13.7 12.7 8.5 12.9 
Oklahoma 13.5 12.5 8.5 13.1 
Tulsa ... 13.5 12.5 8.5 12.5 
Taxes: 

Gasoline tax column includes these city taxes 
Atbuquerque & Roswell, 0.5c; Santa Fe, ic; 
Cheyenne, 1c; Casper, ic. 

Discounts: ‘ 

Salt Lake City and Twin Falls gasoline 
and pr ee ~ 4 for deliveries of less 
than 200 3 gals., deduct 0.5c; 
400 gals. and over, deduct ic. 

Notes: 

T.W. prices are to consumers and dealers. 
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: 





Gasoline—For other deliveries of Chevron 


is 1 gal. For less than 40 gals. de- 
liveries, add 4.5¢ gal. 400-gals.-and 

price, except at add 5.0c gal. for 
less 40 gals. (Marine) and less than 100 
gals. ( Add to Chevron Aviation 
80/87 quantity d , 2.0c for 91/98, 


5.0c for 100/130, and 8.0c for 115/145. 


3 
F. 


Humble 

HUMBLE Gasoline Gase- Kerosine 
OIL Regular line Tank Re- 

T.W. Retail Taxes Wagon tail 
Dallas, Tex.. 14.0 19.0 6.0 12.8 17.0 
Ft. Worth .. 14.0 19.0 6.0 12.8 17.0 
Houston .... 14.0 19.0 6.0 12.8 17.0 
San - 14.0 19.0 6.0 12.8 17.0 


: 
g 











Nev. 1/20c; N. C. 1/4c; N, D. 
1/40c; Tenn, 2/5c; and Wisc. 3/100c. 
K e tion fees only: Ala, 1/2c; Iowa 1/50c; Mich. 1/5c. 





principal marketing companies at 
, but subject to later correction 


ESSO Regular Grade) 
( 
STANDARD Kero- 
° Dir. Cons. sine 
T.W. T.W. Taxes T.W. 
Atlantic City, N. J. 14.6 14.6 5.0 13.2 
Newark ......--++. 14.6 14.6 5.0 13.1 
Baltimore, Md. 14.5 14.5 7.0 13.1 
berland ....... 15.7 15.7 7.0 14.5 
Washington, D. C. 4.9 14.9 60 13.5 
Danville, Va. ..... 15.4 15.4 8.0 14.2 
Petersburg .......- 15.0 15.0 8.0 14.3 
Norfolk «.....++0+« 4.1 14.1 8.0 13.6 
eoecsesene 4.5 14.5 8.0 14.0 
waecceoscce 16.3 16.3 8.0 15.1 
Charleston, W. Va. 16.1 16.1 7.0 15.2 
Fairmont .......-. 16.1 16.1 70 15.6 
Parkersburg ...... 16.0 16.0 70 14.6 
Wheeling ......... 16.0 16.0 7.0 14.4 
Chariotte, N.C. ... 15.4 15.4 9.0 13.9 
Hickory ......-«+++ 15.8 15.8 9.0 14.1 
Mt. Airy ..-seeess 16.0 16.0 90 144 
IgM ccccccccese 16.0 16.0 9.0 14.6 
Geese sdee 15.3 15.3 9.0 13.7 
Charleston, 8, C 45 145 9.0 eee 
1 15.9 9.0 be 
14.9 9.0 es 
13.3 11.0 12.8 
13.7 11.0 12.5 
15.1 11.0 13.7 
13.8 11.0 13.1 
15.4 11.0 13.5 
13.9 11.0 13.1 
15.3 9.0 13.7 
15.0 9.0 13.5 
15.2 9.0 13.6 
15.5 90 14.0 
15.9 85 14.3 
Naphthas-T.W. & Steel Bbis. 
-M.AP. 
Newark, N. J. . 
3,600 gals. & over... 17.0 18.5 
8  Werrrrrr 23.0 2.5 
Bal . 
3,600 gals. & over 15.7 
Steel bbls, .......... 2.5 
. D.C 
100-499 gals. ....... 19.0 
500-3,599 gals. ..... 18.0 
3,600 gals, & over 16.2 
WE, obs cotccve 25.0 
FUEL OI1LS—T.W. 
No.1 No.2 No.4 No.6 
Atlantic City, N.J. 13.2 12.2 2eee osee 
rk, N, J. ... 13.1 12.1 $3.754 $3.006 
oo Bi 12.2 3.69 2.94 
12.6 3.85 2.89 
WBS scce e800 
12.8 ° 
12.9 
12.6 
13.7 
12.6 
12.9 
13.5 
12.4 . 
13.2 . 


Taxes: Louisiana kerosine prices do not in- 
clude ic state tax. 


. 1 — Atlantic City prices are 
gals. or more; add ic for 


price is per bbl. 
(Prices are per imperial gal.; to 
IMPERIAL arrive at price per U. 8S. gal., 
OIL subtract 1/6th.) 
(Regular Grade) Kero 
Dealer Gasoline sine 
T.W. Taxes T.w. 
St. John’s, Nfld. .. 25.1°* 14.0 25.1 
Halifax, N. 8S. .... 21.6 15.0 23.6 
St. John, N. B. ... 21.6 13.0 23.6 
Chariottetown,P.E.I. 23.6 13.0 25.6 
Montreal, P. Q. ... 23.6 13.0 25.6 
Toronto, Ont. ..... 22.6 11.0 24.6 
Winnipeg, Man. 20; 380 %0 3.0 
Brandon, Man. ... 26.9 9.0 28.9 
Regina, Sask. .... 21.5 10.0 23.5 
Saskatoon, Sask. .. 25.1 10.0 27.1 
Calgary, Alta, .... 21.3 10.0 23.3 
Edmonton, Alta. .. 20.0 10.0 22.0 
Vancouver, B. C. . 22.0 10.0 24.0 
(*) Price is for Esso Extra (Premium). 
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Tank Wagon Prices (Continued) 





Mobiigas (Regular Grade) 
Cons. Dir. Cons. Dir. 
tc. %T.W. TW. 
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Mobil Kerosine—Mt. Vernon T.W. less 0.5¢ for deliveries of 300 gals or 
Mobilfuel Diesel—All points, 0.8 for T.W. deliveries of 800 gals. or more. 
oO asneepagineres Vernon T.W. less 0.5¢ for deliveries of 300 gals. or more. 


Syracuse V.M.&P. price is in steel barrels, ; 
» tantive Manes <1. Jamestown T.C. prices are delivered prices; all other T.C. prices are FOB bulk terminals. 
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Discounts: Sohio Aviation—on tract 
Kerosine, Nos. 1 & 2—Prices with 
other points are for t.w. or drum deliveri 
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less than 100 gals., 0.6c higher. Prices at 


to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 
; 250 to 499 gals., 1c; 500 gals. or over 1.5c. 
are at company-operated stations. 
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Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of 
Indiana bulk plants where the company’s prices are publicly posted. Kentucky 
Red Crown (Reg. Grade) Standard 
Red Or’n, Red Or’n. Stanolex Furnace Oi} 
Gasoline Kerosine 1-99 100 gals. 100-174 175-849 850 gals. 
: gals. & over gals. gals & over 
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Gasoline tax column includes these city & 
county taxes: Mobile, 2c city; Birmingham, le 
county; Montgomery, ic city & lc county; Pen- 
sacola, ic city. Other taxes not included in 
prices: Georgia, kerosine, 1c; Montgomery, 
kerosine ic; Mississippi, kerosine 0.5¢. 
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UNDISPLAYED: “For Sale”, “Wanted to Buy”, “Help Wanted”, 





CLASSIFIED 


DISPLAYED: Advertisements set in special type or with border— 
$13.50 per column inch 





“Positions Wanted’’—15 cents a word. Minimum charge §3 per insertion. 
Box number counts 2 words. Copy must reach us by Wednesday 
preceding date of issue. 











“Business Opportunities,’" M ee are * ; 

tions set in type this size without border—30 cents a word. Minimum All eee are payable is advance. 

charge $7.50 per insertion. No agency commission or cash di ts on classified advertisements. 
For Sale For Sale Position Open 


FOR SALE: 2 late model, 5600 gallon, tandem 
axle, 3 compartment Heil gasoline trailers. 
TRANSQUIPMENT, INC., BOX 581, SPRING- 
FIELD, MO., TELEPHONE 4-1564. 





FOR SALE 

Transport, excellent condition, 4030 gal- 
lon streamlined 3 compt. Heil, 3” lines, 
meter; 1948-WB 22T White, low mile- 
age, full air throughout. Bargain 

% brand new 100B LO-Boy Wayne 
pumps, original crates, red and white, 
$3150.00, 

FRANK MARLING 
1217 Devon Ave. Chicago, Hl. 








STEEL DRUMS 


We can furnish you with bung 
type and full open head steel 
drums- and pails suitable for 
lubricating oils, greases, fuel 
At any point. Let us 
have your inquiries. 


oils, etc. 


BUCKEYE COOPERAGE COMPANY 


FOR SALE: Several 5000, 6000, 7000 gallon 
tandems. Also 3000, 3500, 4250 gallon single 
axle units, good tanks. Prices from $1000 to 
$4250.00. BRUCE E,. HACKETT CO., 621 
West 58th St., Kansas City, Mo., Hiland 1335. 


LATE STYLE QUAKER CITY, 3360 gal. 8 
comp. trailer, 22” tires, air, fully skirted, cup- 
boards each side, quick couplers like new. 
$1455.00. PENN ECONOMY OIL CO., INC., 
Bedford, Pa. 


FOR SALE: 1 fuel ofl delivery truck. This 
unit is 785 gal. 4 compt. tank with new meter, 
hose reel, pump and 100’ hose mounted on 1950 
F5 Ford truck. This unit looks like new and 
has been in service only three months. Price 
complete $2300.00. PERRINE OILS, Box 184, 
Sharon, Penna, 


5000 GALLON FRUEHAUF, 1950 model, 4 
compartments, double bulkheads, 10.00x20 tires, 
16%x6 air. 5000 gallon Frazier, 1950 modei, 
4 compartments, 2 double bulkheads, 1 single 
bulkhead, 10.00x20 tires, 16%x6” air. Both 
units exceptionally good condition, immediate 
delivery. $3,000.00 each, MADDEN OIL 
COMPANY, 701 E. Phelps, Springfield, Missouri, 
Telephone 21901. 





STEEL STORAGE TANKS 


Excellent Condition 
1—9000 Bbl. 54’ dia, 25’ high. 4” 
plate top and bottom, #,” and \” shell, 


1—47000 gal. 20’ x 20’. %” plate 


POSITION OPEN: Manufacturer's representa- 
tive wants an experienced man to sell lubrica- 
tion equipment for Wisconsin and upper Michi- 
gan headquarters. BOX 632, 


CONTROL CHEMIST WANTED. One with 
knowledge of lubricating greases, oils and com- 
pounds preferred. Good working conditions, 
pension plan and opportunity for advancement. 
Our employees are aware of this advertisement. 
BOX 626. 


PROJECT ENGINEER: Prominent, established 
Ohio oil equipment manufacturer wants ex- 
perienced project engineer. Petroleum industry 
experience desirable, but not necessary. Write 
fully first letter, outlining education, experi- 
ence, present employment, reason for change, 
salary required. BOX 627. 


SALES ENGINEER: Fast growing, progressive 
company in Eastern Pennsylvania requires 
services of energetic sales and development en- 
gineer to assist in development of petrochemical 
sales. Must have good record of personal sales 
and administrative ability. Unlimited oppor- 
tunity for further executive advancement. This 
is an unusual opportunity for a man who 
thrives on hard work and success. Write letter 
giving complete history together with small 
snapshot (not returnable), BOX 631. 


For Sale 


4000 GALLON FRUEHAUF, 2 compartment, 





3800 Orange Ave. Cleveland 15, Ohio throughout. 


UTah 1-8833 








An advertisement in NPN’s Classified 
Section will bring you quick, effective 
results at low cost. 
NATIONAL PETROLEUM NEWS 
1213 W. Third St., Cleveland 13, Ohio 
WRITE TODAY 


plete plants. 











1—18000 gal. agitator, Hopper bottom. 
%” and ¥,” plate. 

Tanks located Miami Beach, Fila. 
Come for inspection and vacation. We 
buy and sell tanks, pipe, valves, com- 


W. A. ADLER 
1390 S. Venetian Way, 
Miami Beach, Fia. 
Telephone—9-3678 


10.00x20 tires, air brakes, immediate delivery. 
$1250.00. BURFORD OTL COMPANY, Con- 
way, Arkansas, Phone 655 and 922. 


FOR SALE: 1948 KS International air brake 
saddle tank, L195 motor. 5400 gallon, 3 compt. 
Fruehauf tandem trailer, clean. $6000.00. 
BROWN OIL COMPANY, Avoca, Iowa, 


1947 CHEVROLET 1% ton delivery truck with 
new motor, equipped ready for delivery with 
pump, Bowser stamping meter, reel. DePEW 
PLUMBING & HEATING, Ligonier, Indiana, 














LP-Gas Supplies Plentiful 


(Continued from p. 53) 
confirmed. However, product now is plentiful, trade 


sources said. 


Some New England and Penna. utilities, no longer in 
need of LP-gas to supplement their natural gas sup- 
plies for peak load operations, have ceased purchasing 
butane, according to reports. 

Resellers also are holding off on purchases during 
March in order to build up “credits” for next heating 
season, it was said. Many supply contracts to resellers 
stipulate that for each carlot purchased during April 1- 
Sept. 30 period, reseller becomes eligible for 1.25 to 1.5 
cars next winter. 


Standard Propane Ceiling Boosted 


WASHINGTON—Office of Price Stabilization, in let- 
ter order released March 11, set ceiling price of 4.375c 
per gal. loaded into tank cars, and 4.625c per gal., loaded 
into transport trucks, for propane sold by Standard Oil 
Co. (Kentucky) FOB company’s Baton Rouge plant. 

OPS noted, in L-154 to Sec. 11, CPR 17, that pricing 
agency granted Esso Standard Oil Co. an increase last 
January on tank car sales of liquefied petroleum gas to 


Standard of Kentucky at Baton Rouge. 

“Because of the relationship of your purchase and sale 
price, you find yourself in the position of having selling 
prices which are not in line with your customary pric- 
ing practices at Baton Rouge, La., and also which are 
not in line with your customary price relationship with 
other sellers in the area,” agency said in granting ceiling 
boost. 


Gasoline Rise Boosts Oil Price Index 


WASHINGTON—Bureau of Labor Statistics reported 
an increase of 0.4% in price index for gasoline which 
offset drop of 7.1% in natural gasoline index and raised 
over-all oil price index 0.3% to 110.6 for week ended 
March 11. Complete index, based on Platt’s Oilgram 
quotations, is shown below for weeks ended on dates in- 
dicated (1947-49 equals 100): 


% Change 
March 4 
March 11, March 4, March 13, to March 11, 
1952 1953 1951 1952 
Crude and products. 110.6 110.3 110.7 +0.3 
Refined petroleum . 111.1 110.8 111.2 +0.3 
SD dance ctdeciuns 109.0 109.0 109.0 tear 
SEs cscnneos ss tae 114.5 115.5 +0.4 
EE senececsse. BE 112.7 110.8 sees 
Distillate fuels...... 112.9 112.9 111.6 
Residual fuels ...... 97.2 97.2 97.7 
Lubricating oils .... 101.8 101.8 102.4 TTT 
Natural gasoline ... 79.5 85.6 93.5 —7.1 
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Third Axle Units 
(Trucks) 


A new line of pusher type, third 
axle units are engincered for truck 
chassis with 3444” and 36%” frames. 
Main feature is said to be the newly 
designed Torq-Leaf spring suspension, 
which can take motors of any torque 
capacity so long as the gross weight 
on the load-booster bogie axles Coes 
not exceed the rated capacity on each 
model. Spring now consists of nine 
plates 342” wide by %” thick. A flat 
plate spring clamp with wedge block 
adjustment and tight, double-wrapped 
spring eyes, enable these heavy duty 
walking-beam springs to give unusual, 
soft riding qualities and enables a 
truck to hug the highway on turns, 
manufacturer says. Longer tire life 
and less maintenance are claimed. 
Detroit Automotive Products Corp., 
8701 Grinnell Ave., Detroit, Mich. 


Circle No. 1 on Reply Card 


Screwdriver Premium 
(Service Stations) 


A three-blade screwdriver kit has 
been designed as a give-away fur 
station openings and other events re- 
quiring self-liquidating premiums for 
customers. The miniature screwdriver 
kit has three precision ground, heat 
tempered, polished blades made of 
carbon tool steel. One cabinet blade 
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is %” x 3%”; mechanic’s blade 3/16” 
x 4%”, Phillips type recess blade 
3/16” x 4%”. The handle is shatter 
and shock proof. Schneider & Shier, 
Inc., 510 N. Dearborn St., Chicago 10, 
Ill. 


Circle No. 2 on Reply Card 


Steam-Jet Cleaner 
(Trucks) 

A new electric steam-jet cleaner 
is recommended for cleaning trucks 
and other automotive equipment. It 
is said to be safe and provides 200- 
lb. pressure dry steam, detergent as 
needed and super velocity, 400-Ib. 
pressure hot or cold water jets. 
Equipment requires power availabil- 
ity of not less than 30 to 40 kw, 220, 
440 or 550 volts, three-phase power, 
and water supply of 250 to 300 gals. 
per hour. Livingstone Engineering 


Co., 100 Grove St., Worcester 5, Mass. 
Circle No. 3 on Reply Card 


Floor Patching Material 
(General Maintenance) 

A floor patching material is said 
to be an improvement over similar 
products. It may be used on any 
type flooring and can be used, indoors 
or out, right from the container, com- 
pany says. There is nothing to add, 
nothing to mix, it will hot freeze, 
and it can be stored indefinitely and 
used in any temperature, manufac- 
turer says. It is said to set instantly, 
permitting traffic to resume immedi- 
ately. The product comes in 50-Ib. 
net weight drums. To apply: first, 
clean hole to be patched and spread 
primer supplied in drum; second, fill 
in with the patching material: and 
third, tamp solidly and dust v“th ce- 
ment or floor dust. Permanux Corp., 
228 N. La Salle St., Chicago 1, Il. 


Circle No. 4 on Reply Card 





More Information— 


The names and addresses of 
manufacturers, whose products 
and literature are described in 
the Equipment Section, are 
given at the end of each article 
for the convenience of readers 
who wish to write direct. 


A coupon also appears on p. 
63 for use by anyone who de- 
sires more data and wants NPN 
to get it for them. Circle the 
number corresponding to that 
appearing at the end of the 
particular item on which more 
information is desired and mail 
it to NPN. Requests will re- 
ceive prompt attention. 











LP-Gas Fueled Truck 
(Transportation) 


Factory-built LP-gas powered en- 
gines have been added to the line of 
a truck manufacturer. The installa- 
tions meet Underwriters Laboratories 
approval, company cays. The LP-gas 
engines are optional on all the man- 
ufacturer’s truck models equipped 
with Super Red Diamond engines and 
include company’s LP-185, LP-195, 
and LP-205 Roadliners, and all other 
models in the L-185 through LF-210 
series. Large fuel tanks on the LP- 
gas trucks permit units to run as 
far as 400 miles between refuelings, 
company says. Advantages in use of 
LP-gas are said to be economy in 
fuel cost, longer motor oil life, cleaner 
engine, reduced mechanical mainte- 
nance costs. Ti provide cold fuel in- 
duction the new engines have the in- 
take and exhaust manifolds complete- 
ly divorced from each other. Standard 
gasoline tanks have been replaced 
with heavy steel, dual, 62-gal. tanks 
which are filled to about 90% of ca- 
pacity. The tanks are designed to 
store the fuel supply under all op- 
erating conditions and are refilled at 
service stations by pumping the fuel 
in liquid form through a hose [itting 
which is attached to the fill valve 
on the pressure tank. Safety features 
are said to include vertical venting 
pipes extending above the cab to per- 
mit discharge of reliefed gas into the 
atmosphere; seal caps and automatic 
excess flow shut-off valves on fuel 
tanks and in the lines; electric shut- 
off valve; and extreme high-pressure 
lines and fittings. International Har- 
vester Co., 180 North Michigan Ave., 
Chicago 1, Ill. 


Circle No. 5 on Reply Card 


Lubricating Guns 
(Service Stations) 


Three new specialized guns pro- 
vide universal joint, water pump, 
steering gear and wheel bearing lubri- 
cation, and include a suction gun for 
use on wet clutches, shock absorbers 
or gear cases. All three guns are 
push-type. One is a medium pressure 
gun with spring prime for chassis 
lubricant, ram prime for heavy lube, 
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ional Foam Installations 
ssure Fast, Positive Action 


Have you "fire checked” your plant 
lately? You may now have a greater 
flammable liquid fire risk than ever 
before. If gasoline, alcohols, acetone, 
or mixed polar solvents are stored and 
used in your plant, complete automatic 
foam protection should be provided. 

Let National Foam engineers study 
your plant hazards, then recommend 
“Engineered Foam Fire Protection.” If 
your problem involves technical re- 
search, National Foam chemists are 
well-equipped to develop an answer. 

Based upon years of experience in 
helping leading industries with fire pro- 
tection problems, National Foam spe- 
cialists will recommend mechanical or 
chemical foams, and proper foam 
making devices to meet your specific 
requirements. 

Consult your nearest National Foam 
Distributor, or write direct about your 
problem. 


TIONAL 


FOAM SYSTEM, INC. 


WEST CHESTER, PENNA. 
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developing up to 3,000 lbs. pressure. 
This gun has a small diameter hy- 
draulic coupler, set at a convenient 
working angle. Capacity is 10 oz. of 
lubricant. The second gun is a steer- 
ing gear gun which is designed for 
loading from any low pressure con- 
trol valve. It may be loaded through 
the nozzle by suction, from the origi- 
nal lubricant container. The nozzle 
also provides positive and instant 
shut-off when dispensing lubricant, 
company says. Handle does not pro- 
trude when gun is filled. Capacity is 
12 oz. Third is a suction gun com- 
plete with 13%” flexible tube nozzle 
having a special tip for inserting in 
4%,” pipe thread holes. Capacity is 12 
oz. and a gooseneck nozzle is available 
as an accessory. Stewart-Warner 
Corp., 1826 Diversey Parkway, Chi- 
cago 14, Ill. 


Circle No. 6 on Reply Card 
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Stacking Pallet Hardware 
(Warehouses) 


A line of hardware permits stand- 
ard 2-way or 4-way wood pallets to 
be made into stacking pallets at low 
cost, company says. The hardware 
consists of four tubular steel corner 
posts with 3” steel channels welded 
at the top, four tubular steel receiv- 
ing sockets and lag screws for attach- 
ing sockets to pallets. With the equip- 
ment, pallets can be stacked with 
clear vertical openings up to 20” and 
loads which do not exceed 1,500 ‘bs. 
The Paltier Corp., 1701 Kentucky St., 
Michigan City, Ind. 


Circle No. 7 on Reply Card 


Pallet Rollers 
(Warehouses) 


A line of pallet rollers includes a 
stevedore model which moves in two 
directions; a reefer model with 360 
deg. direction and a swivel which has 
full 360 deg. direction. Frames are 
made of steel, retain parallelism and 
alignment, and have large bearing 
area, hexagon frame holes to prevent 
axles from turning; and light weight, 
company says. Large diameter roils 
with crowned ends provide floor pro- 
tection and free rolling, company 
says. Frank L. Robinson Co., Latham 
Square Building, Oakland 12, Calif. 


Circle No. 8 on Reply Card 


NATIONAL PETROLEUM NEWS 





EQUIPMENT 





Plastic Pipe 
(Bulk Plants, Terminals) 


Tenite plastic pipe is said to con- 
duct oil without the accumulation of 
paraffin, and its smooth walls are 
said to facilitate delivery of more 
liquid than standard steel pipe of 
the same diameter. The pipe is be- 
ing extruded in sizes up to 6” in diam- 
eter. Pipe is light weight and a crew 
of three men can lay 4,000’ of 4” 
pipe in one day, company says. Suc- 
cessive lengths are connected by 
couplings made from the plastic. Ten- 
nessee Eastman Co., Kingsport, Tenn. 


Circle No. 9 on Reply Card 


Electric Tailgate Lift 
(Trucks) 


An electric liftgate for use on 
trucks operates normally on the 
standard truck battery. Unit is said 
to be easily installed, weighs 390 Ibs. 
and fits all types of bodies. A port- 
able control switch is handy to the 
operator and can be operated from 
inside the truck, while riding lift up 
or down, or controlled from the 
ground. Standard models are said to 
raise and lower 1,500 lbs.; with heavy 
duty bars, 2,000 lbs. Standard end 
gate width is 30”, medium and long 
gates also are available in 36” and 


42” widths, with 48” width available 


for applications not exceeding 1,000- 
Ib. lift. There are three adjustable 
models: short, 44” to 54” long; me- 
dium, 55” to 71”; and long, 72” to 
90”. U. S. Machine Corp., Lebanon, 
Ind. 


Circle No. 10 on Reply Card 
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New Fluorescent Fixture 
(Warehouses) 


A new industrial fluorescent light 
fixture is suitable for operation of 
lamps rated at 85, 90, or 100 watts. 
Among new features are: rigid lamp- 
holder support, heavily gusseted sec- 
tion which covers more than half of 
the socket and assures accurate lamnp- 
holder spacing; a snap-in chain 
mounting bracket which permits sus- 
pension from either one or two points; 
indexed starters, indicating the lamp 
operated by the respective starters. 
A lamplock holds lamps with extra 
secureness in high vibration areas, 
company says. Westinghouse Electric 
Corp., Box 2099, Pittsburgh 30, Pa. 


Circle No. 11 on Reply Card 


Dual Exhaust Fixture 
(Service Stations) 
A new dual exhaust fixture is de- 


signed to adapt existing exhaust elim- 
inating installations at stations to the 


new dual exhaust systems being in- 
troduced on some new model cars. 
The adapter is said to be easily at- 
tached and can be used with any 
overhead or underground exhaust 
eliminating system having standard 
diameter exhaust pipe fittings. The 
fixture’s twin tailpipe adapters are 
inserted through the bumper and 
over the new car’s dual exhausts. 
The “T” coupling then is attached to 
the standard tailpipe adapter. Kent- 
Moore Organization, 3044 West Grand 
Boulevard, Detroit 2, Mich. 


Circle No. 12 on Repy Card 


FOR FURTHER INFORMATION 
On Any Equipment or Literature Described in This Issue 


HERE’S WHAT YOU DO: 


Circle the number on the coupon below which corre- 
sponds to the one that appears at the end of the item 


in which you are interested. 


Fill in your name, address, etc. 


Clip the coupon. 


Mail it to the Readers’ Information Service, NA- 
TIONAL PETROLEUM NEWS, 1213 West Third Street, 
Cleveland 13, Ohio. This department will forward your 


inquiry to the manufacturer 


If you prefer to write manufacturers direct, their 
names and mailing addresses appear at the end of each 


item. 


Readers’ Information Service 


1213 West Third Street 
Cleveland 13, Ohio 


Name _ 

Company 

Street Address 
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BATTERY OF 12 FILTERS is shown in this picture at the tank track loading rack of Rock Island refinery, Indianapolis, Ind. The 
Hi-Capacity Fulflo Filters were made by Commercial Filters Corp. and are used for the final filtration of gasoline, kerosine and 


Diesel fue) before delivery to tank trucks. 


Three of the filters operate at 300 g.p.m. and the rest at 500 g.p.m. Each filter is cap- 


able of handling over 10 million gals. of gasoline or kerosine, or five million gals. of Diesel fuel before changing the renewable 


filter tubes, the manufacturer says 








Fender Cover 
(Service Stations) 


A rubber-cushioned fender cover 
for use when lubricating and servic- 
ing cars makes use of a grease-proof 
vinyl film, laminated to a thin cushion 
of Airfoam rubber. The cover is said 
to permit the service man to place 
heavy tools on the car fender without 
danger of damage. Industrial Covers 
Co., 1549 Kenmore Blvd., Akron, Ohio. 


Circle No. 13 on Reply Card 


Continuous ‘V’ Packing 
(Bulk Plants, Terminals) 


A new, continuous, chevron-type 
packing is designed for pressures )e- 
tween 500-6,000 p.s.i., company says. 
It is furnished in sizes from 4” to 1”, 
by 1/16” increments, 25’ per spiral. 
The packing is offered in two styles 
—one is made of asbestos cloth and 
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neoprene and is recommended for 
high temperature service; another is 
for lower temperatures and is made 
of cotton duck and neoprene. Top 
and bottom adaptors in continuous 
form are available in both styles. 
Mechanical Packing Division, Flex- 
rock Co., 3670-B Cuthbert St., Phil- 
adelphia 4, Pa. 


Circle No. 14 on Reply Card 





Can Printer 
(Packaging Plants) 


A new 5-gal. can printer is said to 
perform the operation at a cost of 
1/20 of 1c per can with no extra 
cost for coding. The equipment prints 
26 cans per minute. Liquid ink is 
available in all colors and is said to 
give clear, clean printing. Only 15 
seconds are required to dry the ink 
which is permanently waterproofed, 
company says. Algene Marking 
Equipment Co., 324 West 26th St., 
New York 1, N. Y. 
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Automatic Car-Washing Brush 
(Service Stations) 


An improved revolving brush feeds 
detergent automatically into the water 
stream and is said to simplify the 
washing of cars or trucks. The au- 
tomatic detergent feeding attachment 
will fit into the handle of any of the 
company’s automatically revolving 
brushes. The new model brush is 
made of brass and aluminum and 
works on-high or low water pressure, 
company says. In addition to clean- 
ing vehicles, the brush is said to 
work equally well on windows, build- 
ing exteriors, etc. In operation, all- 
purpose detergent tablets are placed 
in the automatic feeder which is 
snapped into the brush handle. The 
brush handle is then screwed into an 
ordinary garden hose coupling and 
the water turned on. Melaire Distrib- 
uting Co., 420 Lexington Ave., New 
York 17, N. Y. 
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MORE THAN 100 PROGRESSIVE OIL EQUIP- 
MENT FIRMS IN 29 STATES JOINED NAOEJ 
IN ITS FIRST 8 MONTHS. HAVE YOU JOINED? 


eo 
MATIOMAL ASSOCIATION 


Ol EQUIPMENT JOBB 











4 
Write for information 
1402 Hunt Bidg., Tulsa, Okla. 











ILLINOIS 





P. R. GIRARD 


Factory Representative 


Champion Compressors 
Globe Hoists 
Wheaton Brass Works 


327 S. LaSalle St. 

















INDIANA 





Everything in Bulk Plant 
and 
Service Station Equipment 
INDIANA OIL EQUIPMENT CO. 


Set 











OFFERING THE OIL INDUSTRY THE 
FINEST IN OIL EQUIPMENT 


@ BULK PLANTS 

@ SERVICE STATIONS 

@ TRUCK TANKS 

@ ENGINEERING & SERVICE 


COFFIELD SUPPLY CO. 


1626 So. Main St. South Bend 24, Ind. 











MAINE 





In MAINE it's 


gould equipment co. 


Box 1611—Portland, Maine 


20 years of equipment service fo the oil 
man — bulk plant — service station — 
lph 1 truck tank. wed! bere 
ral gou ‘ J ett 
al gerry don kelley 











MICHIGAN 





R. V. SEAMAN CO. 


Michigan’s largest wholesaler of 
truck tank, service station and 
bulk plant equipment. 
SAGINAW—DETROIT— 
GRAND RAPIDS 
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Tank Car Unloading Fitting 


(Bulk Plants, Terminals) 

A new light weight, valve-type fit- 
ting is said to provide safety in un- 
loading all types of materials from 
tank cars. The unit is designed for 
one-man operation without the need 
of wrenches or other tools. The valve 
fitting is attached to the car and 
closed until the car is ready for pump- 
ing and flow is controlled at the car 
discharge connection. The fitting re- 
duces from the standard tank car 
thread to a 3” or 2” pipe size. The 
plug-type valve is said to be fast 
operating and self-draining. Stops on 
the valve cover marked “open” and 
“close” prevent the valve being turned 
the wrong way. A one-inch pipe con- 
nection is provided for air or steam 
cleaning of lines from the car to 
the pump. A swivel collar allows the 
outlet end to be pointed in the right 
direction when the fitting is tight on 
the car. Mead Cornell & Co., P. O. 
Box 2682, Cleveland 7, Ohio. 


Circle No. 17 on Reply Card 


Fog Nozzle for Fires 
(Bulk Plants, Terminals) 

A new, large-size, fog nozzle has 
been designed to combat large flam- 
mable liquid fires as well as wood, 
and other types of hot fires. The 
nozzle delivers 500 gal. per minute 
fog blanket and an effective reach 
of 80’. It is made with 2%” National 
Standard Thread connection for con- 
nection directly to a hose having 
this thread. Nozzle has special spiral 
atomizing element which is said to 
pass foreign matter freely without 
clogging. Bette Fog Nozzle Inc., 85 
Pierce St., Greenfield, Mass. 
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NEW JERSEY 


PUTING Refinished like new 


Exchanged or sold 


COM 


Prices reasonable 


SERVICE SPECIALTIES INC. 


205-15th ST JERSEY CITY 2,4 








PRICE SIGNS 
On Gas Pumps Show 
State and Federal 
Taxes Separately. 
Remind Motorists that 


Taxes are high. 
Send for Circular. 
TEN HOEVE BROTHERS 
359 McLEAN BLVD. 
PATERSON 3, N. J. 





NEW YORK 








RENICK & MAHONEY, INC. 


114 Liberty Street 
New York, N. Y. 


Bulk Plant—Truck Tank 
and 
Service Station Equipment 





OHIO 


THERE'S A 


Gasboy Pump 


FOR EVERY SIZE CONSUMER ACCOUNT 


General Oil Equipment Service Co. 


1035 Woodrow Street Cincinnati 4, Ohic 











W. E. “BILL” LAYMAN 
164 E. Exchange St. Akron 4, Ohio 
Phone—Jefferson 8215 
Factory Representative for 
Westinghouse, O.P.W., Lincoln, 
Neptune, Huffman, Goodrich. 
Air, Oil, Hydraulic and Gas 

Hose and Coupling Service. 


SALES—PARTS 
ENGINEERING SERVICE 





PENNSYLVANIA 











PENNINGTON EQUIP. SALES CO. INC. 
442 Tiniman Ave. Williamsport 39, Pa. 
Wayne Pump Company Products 
Marlow Centrifugal & Blackmer Rotory 
Pumps — Truck Tanks — Hose — Reels 
Storage Tanks — Pittsburgh Equitable 
Meters — Gasoline & Oil Equipment 
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Ceiling Heats, Cools Room 


(Service Stations, General) 

A new type of ceiling is said to 
afford radiant heating and cooling, 
as well as acoustic control. The ceil- 
ing brings radiant heating from above 
and distributes it evenly to every part 
of the room, company says. The ccil- 
ing consists of perforated metal 
panels which are heated by hot water 
and radiate heat into the room with- 
out heat shadows or convection drafts, 
manufacturer explains. Blankets of 
acoustical material above the heat- 


PENNSYLVANIA 





DALOU EQUIPMENT CO. 


STevenson 7-4740 
782 N. 24th Street Philadelphia 30, Pa. 


GRANCO METERS & PUMPS 
for 
Bulk Plants—Truck Tanks 
Dalou Maintains Complete 
Stock of Petroleum Handling 
Equipment 


PARTS & REPAIR SERVICE 








E. 0. HABHEGGER CO. 


Fairmount Ave., at 24th St. 
PHILADELPHIA, 30 


HABHEGGER 





For The Petroleum Industry 
BULK PLA! 
TRUCKS—SERVICE STATIONS 








RUTLEDGE EQUIPMENT CO. 


334 Bivd. of Allies Pittsburgh, Pa. 
Rutledge Service Station Flood Lights 
G&B Equipment—Buckeye Valves & 





Fittings 
Granco Pumps & Meters—Air 








Compressors 





| 





ing units provide not only acousti- 
cal control but act as a thermal in- 
sulator and vapor barrier. Higher tem- 
peratures than used in ordinary radi- 
ant panel heating systems are said 
to be possible, and a much faster 
“warm-up” period results than in 
buried systems. No elaborate controls 
are necessary and an ordinary ther- 
mostat usually is sufficient. The ceil- 
ing also provides air conditioning in 
summer with cold water circulating 
through the system and absorbing 
heat from the room, company says. 
Production of the ceiling materials 
is now in “pilot” stage, due princi- 
pally to material shortages, but com- 
mercial installations are in operation 
at various places, company says. Bur- 
gess-Manning Co., 5970 Northwest 
Highway, Chicago, Ill. 
Circle No. 19 on Reply Card 


Fire Extinguisher 
(Service Stations, General) 


A new fire extinguisher is portable 
and uses dry chemical for putting 
out flammable liquid and electrical 
fires. Unit is recharged easily, man- 
ufacturer says, by pouring five pounds 


of dry chemical into the powder 
chamber and charging by means of 
compressed air to 150 lbs. If pressure 
—indicated by a gage in handle-— 
falls below 150 Ibs., connecting it to 
air line ‘will quickly build pressure 
back up. The nozzle discharges a 
cloud-like pattern with a range of 
five to seven feet. Unit weighs 10 
Ibs. fully loaded. Walter Kidde & Co., 
Inc., 40 East 34th St., New York 16, 
N. Y. 
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Flexible Tape Heating Unit 


(General) 


A new “film type” heating element 
in flexible tape form dissipates 2.5 
watts per sq. in. Recommended max- 
imum temperature is 300 deg. F. 
Element is available in both 115-volt 
and 27-volt models. Length of i15- 
volt tape is 10 ft. while the 27-volt 
tape is furnished in 28” and 10’ 
lengths. Width of tape is 1%” with 
actual heating surface 1”. The units 
are sold as a package which includes: 
flexible tape, covering insulation, 
busses and bussing material. Electro- 
film Corp., 7116 Laurel Canyon Bivd., 
North Hollywood, Calif. 


Circle No. 21 on Reply Card 


PENNSYLVANIA 





West Penn Oil Equipment Co. 
512 Sandusky St. Cedar 1-8822 
Pittsburgh 12, Pa. 


Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equitable Meters 
Roper & Marlow Pumps 








TEXAS 








TOPS TO TEXAS TRADE 


Sales & Service; 
Tokheim Pumps 
Smith Meters 
Buckeye Valves 
Granco Pumps 
Oilco Loading Arms 

Complete Service; 

Bulk Plants 
Service Stations 


UNITED PUMP SERVICE & SUPPLY CO. 


1701 S$. Lamar Dallas 2, Texes 











WEST VIRGINIA 





SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Va. 


Westinghouse Air Compressors 


Service Station or Bulk Plant Equip. 
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a NEW LARGE CAFPAC/TY meter 


IN THE ROCKWELL ROTOCYCLE LINE 


Model 6-BLX Rotocycle with - 0 
printing register. Other reg- . M D E L 6 " B L X 
isters available include large 


and small reset types as : — Capacity 650 GPM Max. 





well as a non-reset straight 
reader. 


Here is a meter that’s ‘made to meas- 
ure” for heavy duty, large volume 
service at loading terminals. Although 
big in size and output, this free- 
running meter actually requires less 
energy to operate than many meters 
having smaller capacities. That's be- 
cause of the exclusive Rotocycle “Flo- 
ward” operating principle in which 
all working parts smoothly revolve. 
With it your electric motor and power 
requirements for pumping will be 
lessened. 


AVAILABLE IN ALUMINUM 


Cast iron or cast steel cases are standard. 
Within limitations of material controls, we 
will furnish the Model 6-BLX with ao cast 
aluminum case. The lighter weight of this 
metal is an advantage in shipping, han- 
dling and installing. 


Write for Bulletin OG-306 


You Can RELY ON ROCKWELL 


ROCKWELL MANUFACTURING COMPANY 
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Directional Signal Lights 


(Transportation) 

A new series of Class “A” direc- 
tional signal lamps includes a two- 
face lamp of radically new design, 
manufacturer says. The new lamp 
is 2” wide and operates on a single 
bulb, but a special lens provides 12 
sq. in. of lighting surface. The lens 
does away with reflectors inside the 
lamp; the single bulb requires only 
one set of wires as opposed to the 
two sets of wires needed for conven- 
tionally designed two-face lamps. The 
new series of lights includes the two- 
face lamp, a_ single-face pedestal 
lamp, a semi-flush stud-mounted lamp 
and a full-flush lamp. Six separate 
combinations are available, each lamp 
complete with self-cancelling switch. 
Sparton Automotive Division, The 
Sparks-Withington Co., Jackson, 
Mich. 
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Portable Table-Cart 


(Stations, Maintenance Shops) 

A table-type cart is designed for 
use where portability of parts or 
tools is desired such as in service 
stations and repair shops. The shelves 
have a retaining lip on all four sides 
to prevent material from rolling off. 
Drawer has a lock-eye included. Legs 
are punched to accommodate one or 
two additional shelves. The rubber- 
tired casters are 3” in diameter. Unit 
is 335%” high, 29” deep, 18” wide and 
drawer is 13%” x 17%” x 4”. It is 
finished in gray, baked enamel. Nat- 
kin & Co., 1601 S. Hanley Rd., St. 
Louis 17, Mo. 
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Plastic Pipe 


(Bulk Plants, Terminals) 


A complete range of flexible and 
rigid plastic pipe is said to be useful 
for every piping need. Sizes from %” 
to 6”. Coils are made up to 400’ long 
and straight lengths, 25’ long. The 
plastic pipe is said to be resistant to 
rust, rot’ and electrolytic corrosion, 
and the smooth interior surface is 
said to provide maximum transmis- 
sions, delivering up to 40% more liquid 
than ordinary pipe. It is light weight 
about one-tenth that of equivalent 
metal pipe. The pipe is installed 


above or below ground without spe- 
cial tools and connections are easily 
made with cemented plastic fittings. 
The Plastic Pipe and Extrusion Co., 
402 Mt. Vernon Ave., Columbus 3, 
Ohio. 
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Fog Nozzle for Fires 


(General Application) 

A nozzle for use on any %” garden 
hose is said to deliver a fine pattern 
of protective fog for use in extin- 
guishing small oil fires. It delivers 
about 2% gals. of water at 50 Ibs. 
pressure. The nozzle is made of 
brass. Fogg-It Sales Co., P.O. Box 
1985, Modesto, Calif. 
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Steel Shipping Container 


(Packaging Plants) 

A new type steel shipping container 
for oils or blended mixtures is avail- 
able in 2, 2144, 3 and 5-gal. sizes. Man- 
ufacturer says the cans make ideal 
containers for packaging oils sold to 
owners of outboard motors, power 
lawn mowers, cars, farm machinery, 
circulating heaters and similar equip- 
ment. Cans feature an 8” hose spout 
that is removable and can be clipped 
on the top of the container when not 
in use. A self-contained measuring 
cup, riveted to the underside of the 
filler opening cap is graduated and 
embossed with %4 pt. and \% pt. 
measurements for mixing proper pro- 
portions of oil and gasoline for mow- 
er and outboard motors. Geuder, 
Paeschke & Frey Co., Milwaukee, 
Wis. 
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Directional Signal Lights 


(Trucks) 

A newly designed line of Class A 
directional signal lights are double- 
faced, using two sealed beam bulbs or 
two reflectors with bulbs. This is said 
to eliminate glareback from the sun 
or oncoming headlights and to in- 
crease the on-and-off contrast of the 
flashing light. The switch flashes 
three bulbs in a circuit or two bulbs 
in a circuit at correct intervals. The 
lights are available individually, in 
three kits with reflector type bulb 
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and two kits with sealed beam type 
lights. Bracket type lights in the 
line have hollow bolt so that ~only 
one small hole is needed for fender 
or body mounting—vertical, right or 
left. Only 4%” hole is required for 
body clearance when installing the 
flush type lights in this series. As 
there is only 1%” from flange to 
rear of body, these flush type lights 
fit anywhere, company says. Closed 
back is said to protect reflector or 
sealed beam unit against weather and 
road slush. K-D Lamp Co., 1910 Elm 
St., Cincinnati 10, Ohio. 


Circle No. 27 on Reply Card 


LITERATURE 


Fire Fighting Report 
(General Application) 

Oil fire-fighting techniques and 
products are described in a 90-page 
Naval Research Laboratory report on 
“A Study of Some Mechanical Foams 
and Their Use for Extinguishing 
Tank Fires.” As a result of experi- 
ences of British fire fighting experts 
in the bombing of London, Navy re- 
searchers investigated the possibility 
of shooting fire extinguishing mate- 
rials through the oil-inflow pipe of 
a storage tank, to put out fires on 
top of the tank. Copies of report PB 
103 775 are available at $2.50 each 
from Office of Technical Services, 
U. S. Department of Commerce, 
Washington 25, D. C. 


Circle No. 28 on Reply Card 


Moly-Sulfide Lubricant 
(Lubrication) 


A new booklet tells how and where 
to use Moly-sulfide lubricant, what 
carrier can be used for it and uther 
data. Manufacturer says the lubricant 
has been effective under operating 
conditions where other lubricants 
have failed. Its uses include both the 
industrial and automotive field. Cli- 
max Molybdenum Co., 500 Fifth Ave., 
New York 36, N. Y. 


Circle No. 29 on Reply Card 


Corrosion Resistant Paint 


(General Application) 

A new bulletin describes a corro- 
sion resistant protective plastic paint 
which is said to withstand chemical 
and weather attacks. The bulletin ex- 
plains how the paint is used on met- 
als, concrete, brick, stone, plaster and 
asbestos board. The paint is recom- 
mended for oil industry use, among 
others. The Corrosite Corp., Chrysler 
Building, 405 Lexington Ave., New 
York 17, N. Y. 
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IT’S EASY TO SEE WHY 


WARREN 


MANIFOLD VALVES 


ARE THE INDUSTRY’S 





THE EVOLUTION OF MANIFOLD VALVES—Photo shows fewer joints and more direct pipi 
fhe ae from the clean, functional design of WARREN Manifold Valves. Not 


shown but su 


are other WARREN features — INCREASED FLOW (for faster unload- 


ing), ADDED SAFETY (100% drainage with no leaking) and LOWEST MAINTENANCE. 


By their specifications and purchases, the 
nation’s leading transport equipment 
manufacturers, oil companies and trans- 
porters have made WARREN Manifold 
Valves the No. 1 Choice of the Industry. 


There are many good reasons for this 
WARREN preference. Some are listed above 
and to the right. In addition, WARREN 
Manifold Valves are custom-built and 
shipped complete, ready to install. Avail- 
able in 2-, 3- and 4-inch sizes for every 
requirement. 


You’d expect all of these plusses to add 
up to prohibitive figures. But volume pro- 
duction makes WARRENS available at NO 
GREATER COST! 


Specify WARREN Manifold Valves for 
long, trouble-free operation. Once you 
use WARRENS, you'll insist on them as 
standard equipment. 


ee eo 





Y These Features 


1 LIGHTER WEIGHT 

i MORE COMPACT 

14 FEWER JOINTS 

1 MORE CAPACITY 

1 LESS TURBULENCE 

i NO GASKET LEAKS 

1 SEAMLESS TUBING 

1 CONNECT AT ANY ANGLE 


i MEETS ALL STATE 
REQUIREMENTS 


Write for Literature and Full information Mow lalalog 


MANUFACTURERS OF THE NEW SNAP SEAL CLEARANCE 
LIGHT AND CUSTOM BUILT MACHINERY SINCE 1901 


BEIIS MACHINE CO. 


PENNSYLVANIA 
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Truck Promotion Booklet 
(Transportation) 

A good-humored promotional book- 
let on trucks is entitled “He’s Our 
Baby!” It consists of pictures of ex- 
pressive babies and apt captions tak- 
en from the motor truck world. In- 
ternational Harvester Co., 180 North 
Michigan Ave., Chicago 1, Ill. 

Circle No. $1 on Reply Card 


Pipe Tool Catalog 
(Bulk Plants, Terminals) 

A new catalog and data book gives 
information on company’s pipe and 
bolt machines; ratche* threaders; 
reamers, cutters and pipe tools in 
the hand and power classification. 
Beaver Pipe Tools, Inc., Dana Ave., 
Warren, Ohio. 


Circle No. 32 on Reply Card 


Automotive Service Equipment 


(Maintenance) 

A new automotive service equip- 
ment catalog covers engine stands, 
dollies and accessory equipment use- 
ful in the maintenance of cars and 
trucks. It includes a stand selection 
guide, lift kits and positioning equip- 
ment. Cleveland Pneumatic Tool Co., 
3781 East 77th St., Cleveland 5, Ohio. 
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Diesel Engine Lubrication 
(Lubrication) 


Third edition of a 64-page booklet 
entitled “Diesel Engine Lubrication” 
discusses Diesel operating principle, 
fuel injection systems, combustion 
chamber design, fuel quality, lubrica- 
tion and lubricating systems, lubri- 
cation problems and their solution, 
lubricating oil recommendations. The 
booklet discusses the subjects in non- 
technical language for the most part. 
Cities Service Oil Co., 60 Wall St., 
New York 5, N. Y. 
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Lubricant Bulletins 
(Lubrication) 

Four new bulletins describe that 
number of manufacturer’s lubricants. 
One describes a leaded chassis lubri- 
cant which is said to be durable and 
water resistant. A Stabl-Lith h.d. 
lube is said to be good for tough jobs 
where the oil possibly faces extended 
period in storage. Another bulletin 
tells about Mil-Lith which was pre- 


pared to military specifications and 
is said to lubricate from 250 deg. 


70 


above zero to minus 65 deg. Fourth 
bulletin describes a multi-purpose 
grease said to be effective for chas- 
sis, wheel bearing, universal joint, 
water pump, covered springs, ball and 
roller bearings. Southwest Grease & 
Oil Co., 220-230 W. Waterman, Wich- 
ita 2, Kans. 
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Electric Motors 


(Bulk Plants, Terminals) 

A new 16-page folder describes 
manufacturer’s new line of fractional 
horsepower electric motors. The new 
motor is said to weigh as much as 
51% less per horsepower than the 
models it replaces and is considerably 
smaller in size. General Electric Co., 
Apparatus Department, Schenectady 
5, N. Y. 
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Drum Safety Valve 


(Bulk Plants, Terminals) 

A new catalog sheet gives details 
on a drum safety valve which is said 
to prevent fuel explosions in stand- 
ard metal containers by controlling 
pressure changes. Central Safety 
Equipment Co., 2200 E. Huntingdon 
St., Philadelphia 25, Pa. 
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Blending Lube Oils 


(Lube Compounders) 

A new folder describes construction, 
operation, flexibility and application 
of a system for accurately blending 
two or more liquids, such as lubricat- 
ing oil components in increments as 
low as 1/20%. Sketches show how 
the system works. Bowser Inc., Fort 
Wayne, Ind. 

Circle No. 38 on Reply Card 


Movie on Pallet Loader 


(Warehouses) 


A 15-minute movie has been pre- 
pared on the operation of a new au- 
tomatic pallet loader. The film de- 
scribes and illustrates the devices 
which receive cartons from produc- 
tion lines, rotate and space them to 
form successive layers of predeter- 
mined loading pattern, drop the lay- 
ers onto pallets, and deliver the load- 
ed pallets to fork trucks—all without 
human intervention. Lamson Corp., 
433 Lamson St., Syracuse 1, N. Y. 


Circle No. 39 on Reply Card 





Pipe Hanger 


(Bulk Plants, Terminals) 

A new constant support type hang- 
er for piping and equipment is aaid 
to provide support under all load and 
travel conditions. It is said to be 
constructed to permit normal longi- 
tudinal as well as transverse imove- 
ment without impairing its efficiency. 
The hanger uses only one compression 
spring and needs no compensating 
device. Permanently lubricated needle 
bearings and _ self-oiling bushings 
minimize friction, giving smooth, 
stable operation, company says. A 
new catalog gives all details. Bergen 
Pipesupport Corp., 50 Church St., 
New York 7, N. Y. 
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Tips to Truckers 


(Transportation) 

A new booklet gives numerous 
pointers on preventive maintenance 
to owners of trucks. In non-technical 
language, it describes the many 
things which can be done to reduce 
wear and make a vehicle operate 
more efficiently. It tells when to ap- 
ply preventive maintenance proced- 
ures. GMC Truck and Coach Division, 
660 South Boulevard, East, Pontiac 
11, Mich. 

Circle No. 41 on Reply Card 


Restroom Guide 


(Service Stations) 

A 12-page booklet shows manu- 
facturer’s line of restroom equipment 
and gives ideas on layout and main- 
tenance. Various types of equipment 
are shown, including a new urinal for 
women. Illustrations show each type 
of equipment and how it is installed. 
American Radiator & Standard Sani- 
tary Corp., Sanitary Bldg., Pittsburgh 
30, Pa. 
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Automotive Cleaning 


(General) 

An illustrated brochure explains 
how company’s system of cleaning 
automotive vehicles works. It gives 
examples, including overhaul, main- 
tenance and miscellaneous cleaning. 
Subjects covered are cleaning of car- 
buretors, fuel pumps, hydraulic brake 
parts, engine blocks, pistons, valves, 
radiators, etc. Truck and auto body 
washing also are covered. Kelite 
Products, Inc., 1250 North Main St., 
Los Angeles 12, Calif. 
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Modernizing Station Fronts 


(Service Stations) 

A 32-page folder shows how store 
fronts, including service stations, can 
be given a modern appearance with 
the use of glass. Although only a 
couple of stations are shown, many 
of the ideas used in other store fronts 
could be adapted for stations. Pitts- 
burgh Plate Glass Co., 2199-9 Grant 
Bidg., Pittsburgh 19, Pa. 
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Explosion-Proof Motors 


(Bulk Plants, Terminals) 

A totally-enclosed, fan-cooled line 
of motors with tube-type, air-to-air 
heat exchangers is available in sizes 
from 40 h.p. to 800 h.p. and in explo- 
sion-proof or standard designs. The 
motors are said to provide protection 
of the windings from dust, dirt, 
fumes, etc. yet still maintain uniform 
cooling. Allis-Chalmers Manufactur- 
ing Co., 1070 S. 70th St., Milwaukee 
1, Wis. 
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Air Brake Maintenance 


(Transportation) 

A new series of air brake mainte- 
nance bulletins has been prepared for 
use by repair shops, dealers, fleet 
owners and maintenance men. The 
series consists of individual mainte- 
nance bulletins, each devoted to a 
single unit or closely related unit of 
manufacturer’s air brake system. The 
complete series will make up a mas- 
ter maintenance manual covering all 
phases of maintenance for every unit 
in the system. Thus far eight bulle- 
tins have been issued, with others to 
follow. Wagner Electric Corp., 6400 
Plymouth Ave., St. Louis 14, Mo. 
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Floor Maintenance Manual 


(General Application) 

“Your Floors and How to Main- 
tain Them” is the title of a new book- 
let. One section deals with recom- 
mended procedure for the installation 
and maintenance of asphalt tile, tells 
what asphalt tile is and its advantges. 
It also tells how to recondition old 
asphalt tile. Other sections deal with 
concrete, terrazzo and magnesite, 
rubber tile, wood and linoleum. Simi- 
lar information is given for the vari- 
ous types of flooring. The booklet 
lists and describes floor maintenance 
and cleaning equipment and prod- 
ucts needed to care for floors. Multi- 
Clean Products, Inc., 2277 Ford Park- 
way, St. Paul 1, Minn. 
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CAMPBELL 2.2/2:cc< 
TIRE CHAINS 


CAMPBELL 


superior product 


Only Campbell Chains have 

the patented Lug-Reinforced 

construction that means greater 

traction on ice and snow . 

guards against skids and side 
> slips. 


forceful merchandising 


Campbell's new point-of-sale 
banner, ad-mats, window 
streamers and display sugges- 
tions are real sales helps. 


outstanding package 


Campbell Chains are attrac- 
tively packed in boxes and bags 
for easy identification and con- N 
venient storage in cor or truck. ‘ 
Every box includes the easy-to- 
use Chain Applier. 


national advertising 


Campbell advertises consistently [ 
in PATHFINDER, Business WEEK and | 
a complete list of automotive 
and farm trade publications. 


Make your winterizing program complete. Write for details. 


CAMPBELL CHAIN Gonsany 


Chain for every need—INDUSTRIAL, MARINE, FARM, AUTOMOTIVE 


— 
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Electric Heaters 
(General) 

A line of portable and built-in elec- 
tric air heaters for industry use is 
described in a new four-page folder. 
Convection, blower, duct and radiant 
types are shown. One page of the 
folder describes company’s electric 
heating cable which can be embedded 
in concrete drives for melting snow 
and ice. The cable aiso can be in- 
stalled in walls and on pipes to pre- 
vent freezing. Edwin L. Wiegand 
Co., 7506 Thomas Blvd., Pittsburgh 
8, Pa. 

Circle No. 48 on Reply Card 


Lube Equipment Magazine 


(Lubrication) 

The first issue of a new house 
magazine has been released by a lube 
equipment manufacturer. It includes 
descriptions of products, news about 
the company and other information. 
Aro Equipment Corp., Bryan, Ohio. 

Circle No. 49 on Reply Card 


Industrial Truck Catalog 


(Warehouses) 
A new condensed catalog provides 
a system of visual cross reference 
charts showing the manufacturer’s 


line of industrial trucks. It shows 
specifications by model and capacity 
for both gasoline and electric fork 
lift trucks with cushion-type and 
pneumatic tires. Hand trucks also 
are listed. Attachments for the trucks 
are described. Clark Equipment Co., 
1947 Escate St., Battle Creek, Mich. 


Circle No. 50 on Reply Card 


Pump Construction 
(Bulk Plants, Terminals) 

A line of grease-lubricated pedes- 
tal-mounted general purpose pumps 
is described in a new bulletin. Pumps 
are available in capacities to 2,500 
g.p.m. at heads to 550 ft. Construc- 
tion details, together with photo- 
graphs and drawings, are contained 
in the folder. Allis-Chalmers Manu- 
facturing Co., Milwaukee 1, Wis. 

Circle No. 51 on Reply Card 


Antirust Paint 
(Maintenance) 
A new bulletin describes methods 


_of applying manufacturer’s antirust 


paint. Coating can be used on rusted 
surfaces without wire-brushing, 
reraping or sandblasting and it cuts 


make mMorE LUBRICATION SALES 


WITH Kp PRODUCTS 





E-Z GREASER 
PORTABLE, HI-PRESSURE LUBRICATOR 


Easy to operate . . . to charge .. . to install... to build 


high pressure. Develops 7500 Ibs. pressure. 


Pump barrel lock is ic and se 





Special follower plese prevents en pe ing and pocketing. 


Fits all standard 25 to 50 Ib. pails. 


Equipped with 10 ft. hose for hard-to-reach fittings. 
indus- 


For tractors, farm implements, trucks, cars an 
trial equipment. Ask for Greaser 


A real seller. . 
aoadslahl, 


« low in cost... 
diately. 








filling hy 






SG-11 All Purpose 
SUCTION GUN 


For draining and filling wet clutches, transmissions 
differentials, draining oil filters, etc, Also for flushing and 
id lubricants. Metal 16" flexible hose—20 oz. 

sure- 





3 FAST-SELLING items ror 
SPRING CHANGE-OVER! 






D-200 DISPENSER 
FOR TRANSFERRING LUBRICANTS 


Used for transferring transmission and 
differential oils heavier lubricants. 
Fits most 25 and 40 Ib. containers with 
removable covers. Attaches to original 
container. Stops contamination .. . 
ends waste. All steel construction. Noz- 
zle bent to fit all openings. 

Ask for Catalog No. D-200. 








capacity i ol . Til 
grip safety handle pl 5 yeh Bus tr Cnt ag $G-11. 


Kp MANUFACTURING co. 


+ LINDEN 


AVENUE 


MINNEAPOLIS 


MINNESOTA 








maintenance costs by reducing the 
amount of time and labor required to 
paint corroded metal, company says. 
The Monroe Co., Inc., 10703 Quebec 
Ave., Cleveland 6, Ohio. 


Circle No. 52 on Reply Card 


Braided and Twisted Package 


(Bulk Plants, Terminals) 


Service recommendations and de- 
scription of a complete line of braided 
and twisted asbestos packing are con- 
tained in a new 8-page bulletin. 
Standard sizes, packaging specific- 
ation and approximate weights of 
the several types are given. Packing 
Division. Raybestos-Manhattan, Inc., 
92 Townsend St., Passaic 2, N. J. 

Circle No. 53 on Reply Card 


Quonset Buildings 


(Warehouses) 


A new long-span Quonset multiple 
building unit is described in a four- 
page bulletin. Buildings are avail- 
able in 15’ or 18’ inside clear height 
with 35’ wide bays, and basic 80’ 
Jong unit can be lengthened in incre- 
ments of 40’ or widened with 35’ 6” 
units. Buildings are made of steel. 
Great Lakes Steel Corp., Tecumseh 
Rd. at Fink, Ecorse, Mich. 


Circle No. 54 on Reply Card 


New Architectural Specs 


Set for Service Stations 


The Porcelain Enamel Institute’s 
Architectural Division has set up 
Recommended Standard Details Part 
I—Service Stations and Similar Build- 
ings. Purpose is to further unify the 
metal detailing and attachment of 
architectural porcelain enamel. 

Since enameling companies use dif- 
ferent methods of forming and erect- 
ing panels in accordance with their 
individual shop practices and con- 
struction requirements, the committee 
developed a group of drawings illus- 
trating recommended practice as a 
means of unification but with definite 
understanding that moderate adjust- 
ments might be necessary in some 
companies to adjust to their estab- 
lished practices. 

No changes in the building struc- 
tures would be required for the slight 
adjustments and the plans, and de- 
signs of the purchaser would not be 
affected in dealing with any of the 
enameling firms involved. The new 
practices are available to archi- 
tects, oil company engineers and 
others. Copies may be obtained from 
the Porcelain Enamel Institute, 1010 
Vermont Ave., N.W., Washington 5, 
D. C. 
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PERSONALS 


Three Midwest branch managers were appointed by 
the Fruehauf Trailer Co. early this month. Ray Stutz- 
man moves from his Sioux Falls office to St. Paul to take 
over the district comprising Minnesota, North Dakota, 
and parts of Wisconsin. Mr. Stutzman has been with 
the company since 1939 and established the Sioux Falls 
branch where he will be succeeded as manager by 
Thomas Cartee. 

Mr. Cartee, a member of the company’s transportation 
division since 1936, has served in its government con- 
tract and general sales divisions. As branch manager 
in Sioux Falls, he will be responsible for South Dakota, 
northern Iowa, and parts of Minnesota. 

Sioux City, Iowa is headquarters for S. B. Shettle | 
who manages a district covering parts of Iowa, South | 
Dakota, and Nebraska. Mr. Shettle joined Fruehauf in 
1936 in the accounting department and became office 
manager and later sales manager at Omaha. 

On the Pacific Coast the company has named Hans 
Helmle regional service manager and Charles Williams 
regional comptroller in Los Angeles. Mr. Williams was | 
Phoenix office manager for Fruehauf. 


* * * 


Major executive changes and the opening of a new 
plant were announced by Trailmobile this month. New 
president is William A. Burns, Jr., former vice president | 
and general sales manager. His previous affiliations be- | 
fore joining the firm were with Wesco Foods as vice 
president and general manager, with James H. Rhodes 
& Co. as vice president, and with A. T. Kearney & Co. ; 

‘I'wo more top appointments go to S. E. Biggs, former gen- | it “oh e an Equal 
eral manager of manufacturing, who becomes vice president | ' " AS 
in charge of manufacturing and to James A. Nickerson, : ; 
assistant comptroller and credit manager, who becomes : DP «= 
vice president in charge of credits. Mr. Biggs joined the | “I Eo 
firm in 1947 as manager of the Cincinnati plant and was | Se LINE 
recently elected eastern vice president of Truck-Trailer | 
Manufacturer’s Assn. Mr. Nickerson entered the firm : 7 Designed and 
seven years ago as general credit manager. “ manufactured 

Trailmobile’s new factory branch in Toledo, Ohio, un- 
der the management of Steven J. Toth will take over | 
the distribution of the company’s equipment previously | 
handled in that area by Trailer Sales & Equipment; | 
Inc. Mr. Toth had been with Trailer Sales & Equip- | 
ment since 1948 as sales manager. 











ys 


After one year with Minneapolis-Honeywell Regulator | 
Co. Stephen A. Keller is general manager of its valve | 
division succeeding James H. Binger, now vice president 
of the division. Mr. Keller’s authority extends over all 
phases of division activities with the exception of sales 
which are directed by K. R. Knoblauch. Previous to join- 
ing the firm last year Mr. Keller had served 10 years 
with Wright Aeronautical Corp. 





* * * 


Joining the sales force of Strata-Crete Division of the | 
Great Lakes Corp. is a former professional major league 
baseball player, George (“Tuck”) Stainback, Jr. who 
played with Chicago Cubs, St. Louis Cardinals, Brook- | 
lyn Dodgers, Detroit Tigers, New York Yankees, and | 
Philadelphia Athletics in a period of 13 years, and saw | 
action in four World Series. His new circuit for Strata- | 
crete will be the West Texas area. | 
George M. Allen has been named Rocky Mountain dis- | 
trict manager with headquarters in Casper, Wyo. for | 
the company. He was previously affiliated with the | 
Security Engineering Co. as manager in the same area. | 


MARCH 19, 1952 


73 














EQUIPMENT 





An LP-gas man, John Knox Smith, 
has been appointed supervisor of spec- 
ial sales for Metrogas, Inc., in charge 
of sales of gas and equipment for com- 
mercial and industrial purposes. Mr. 
Smith was field engineer for five 
years with the LP-Gas Assn. and was 
also affiliated with Philgas division 
of Phillips Petroleum Corp. 


> . * 


J. R. Lewis who joined Quaker 
Rubber Corp. 11 years ago and rose 
steadily through its sales department 
to Philadelphia sales manager, then 


You | 
can't 





assistant general sales manager, has 
been appointed general sales manager 
of the company with headquarters in 
Philadelphia. 


- * - 


Cleveland branch manager for Gen- 
eral Controls Co. is William M. Roeck- 
er who has been with the firm since 
1947. A mechanical engineering grad- 
uate of Fenn College, Mr. Roecker 
served four years with the Air Force 
and studied at Case Institute of Tech- 
nology before joining General Con- 
trols. 








Two cocktails—like two rotary pumps 
—may look alike. It’s the stuff inside 
that makes the difference and 
you'll never know until you try them! 


For every bulk station need, there’s 
an INVADER Pump that will perform 
better . . . longer. They will fit your 
equipment with no expensive changes 
in piping or mounting, and definitely 
cut your pumping costs. 





ASK YOUR SUPPLY 
HOUSE, OR WRITE 
FOR FULL INFOR- 


less “down” time, fewer lacements, oad 
py ra reduced power costs. Liga 
INVADER OLD STYLE 
CONSTRUCTION CONSTRUCTION 









Here’s the inside reason why INVADER 
Pumps perform better . 
and improved tooth design provides a posi- 
tive seal and rolling contact . 


longer. The new 


+ assures you 


oO 
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1719 EAST 39th STREET ©¢ 





IRMER-DORNBIRER PUMP Co. 





CLEVELAND 14, OHIO 











Mr Hagn 


Mr. Robinson 


The Chiksan Co. has named H. J. 
Hagn president and director succeed- 
ing W. Edgar Spear who will serve 
as chairman of the board. In 1937 
Mr. Hagn joined Chiksan’s accounting 
department which he later headed, 
then became secretary and treasurer 
and vice president and general man- 
ager in 1946. A member of the Pe- 
troleum Equipment Suppliers Assn., 
he will be located at Chiksan’s main 
office in Brea, Calif. 

J. H. Robinson has been made vice 
president and general manager of 
Chiksan’s Well Equipment division 
succeeding Mr. Hagn. He has been 
with the division since 1940 when he 
joined it as salesman. He later rose 
to secretary and treasurer. 


Schirmer-Dorn- 
birer Pump Co. of 
Cleveland has 
named Lyman W. 
Childs sales man- 
ager in charge of 
its Invader pumps 
for the petroleum 
industry. Before 
joining the com- 
pany Mr. Childs 
served the Cleve- 
land Ordnance 
District as con- 
tract negotiator 
and has been affiliated with the 
Cleveland Ford office and Thompson 
Products as district sales manager. 





Mr. Childs 


* - = 


At Worthington Pump and Ma- 
chinery Corp. a former journalist, 
Donald W. Bedell is industrial rela- 
tions assistant to L. C. Ricketts, vice 
president in charge of manufacturing. 
Mr. Bedell, a member of Sigma Delta 
Chi and the National Press Club, was 
with several publishing firms before 
joining Worthington where one of his 
major duties will be editing a news 
letter for Worthington officers. 


* * * 


Former Aro Equipment man, Bus 
Iman, has joined Cord Equipment Co., 
Baltimore as automotive equipment 
jobber. 
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NEWS OF MANUFACTURERS 


Scrap Drive Successful 


American Can Co. has collected 
nearly 4 million Ibs. of iron and 
steel scrap in a six-month drive. 
Most of it came from salvaging 
worn-out and obsolete equipment. 
The drive, which collected scrap in 
the company’s 50-odd can factories 
and can manufacturing equipment 
shops, does not include scrap metal 
normally collected from the plants 
and disposed of from month to month. 
To formulate the campaign, the com- 
pany set up a salvage committee 
which visited its three U. S. divisions. 
Search teams were organized and a 
thorough search for scrap was made 
at each of the American Can’s man- 
ufacturing units across the country. 


Quaker Sets Up New Branch 


Quaker Rubber Corp. has estab- 
lished a stock-carrying branch ware- 
house and sales office at 4006 Papin 
St., St. Louis, Mo. Opening of the 
warehouse is latest move in com- 
pany’s policy of expanding its 
distribution facilities in all import- 
ant industrial areas. It sells a 
complete line of industrial rubber 
products, including rubber conveyor 
and transmission belting, hose, pack- 
ing and miscellaneous molded rubber 
products. New branch will be 
supervised by J. H. Joyner, district 
sales manager. 


Blackmer Names Distributor 


Blackmer Pump Co. has named 
R. S. Crichton, president of the J. 
D. Wilson Co., Inc., Milwaukee, 
with offices in Madison and Appleton, 
Wis., as distributor of the complete 
line of its pumps in Wisconsin and 
the northern peninsula of Michigan. 


New Plant in Operation 


Timken-Detroit Axle Co.’s new 
Ohio Axle and Gear Division has 
started production in a new plant 
at Newark, Ohio. Factory has 400,000 
sq. ft. of floor space in a one-story 
building. It is making axles and 
transfer cases for military trucks. 


Pipe Company Sold 


Golden Bear Manufacturing Co., 
Los Angeles, manufacturer of under- 
ground pipe, has been purchased by 
a group of Southern California busi- 
nessmen. The company produces 
lucite and tenite plastic tubing for 
underground gas mains, for farm ir- 
rigation and custom plastic tubing, 
rod and pipe. President Richard G. 
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Kress says they plan to turn out 
tubular goods for the petroleum in- 
dustry but don’t have their plans de- 
veloped yet. 


Manufactures Degreasers 


Topper Equipment Co., Matawan, 
N, J., successor to the former Opti- 
mus Equipment Co., will manufacture 






reasons 


solve your 
tank pump 


No location problems with Stow 
Tank-Pump Drives! Just put the pump 
where it's most convenient. Stow 
tank-pump drives compensate for 
relative movement ..give trouble-free 
service that keeps your tankers on 
the job. 


fetin SOI. 
complete 





drive problems 


Write today for bul. 


- and 
Getaiis. 


and sell Circo vapor degreasers 
All features of the Circo line are 
being maintained together with new 
improvements, company says. 


Represents Grating Company 


The Power Specialty Co., Inc., 
Houston, Tex., has been named Texas 
Gulf Coast area representative for the 
Irving Subway Grating Co. Com- 
pany will handle the rales and servic- 
ing of stock for open steel flooring 
requirements of the oil industry. 


Simpler and easier to install. 
No fussy alignments, fewer parts. 


Choice of pump location, ; 
for greatest convenience. 


Simplified piping, less costly 
install, minimum flow friction. 


Pump can be placed where it is easily 
accessible for any required servicing. 


why STO) 


FLEXIBLE SHAFTS 





Top: Stow Flexible Shaft Drive for 
side delivery pump system. 


Bottom: Stow Flexible Shaft Drive 
for reor-delivery pump system. 


MANUFACTURING CO. 


21 Shear St 


Binghamton, N.Y. 
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Decal Company Moves 


The W. N. Fraser Co., manufac- 
turers of decalcomanias, has moved 
into the entire sixth floor of the 
Mary Muffet Building, 1627 Locust 


St., St. Louis, Mo. This doubles 
the company’s floor space. The 
company was formed in 1946 by 


William N. Fraser. Factory space 
has been expanded twice in the past 
five years. 


Export Packaging 


An Advisory Group on Export 
Packaging has been authorized by 
the Packaging Institute to include 
representatives of various associa- 
tions and organizations that are in- 
terested in improving the packaging 
of U. S. goods shipped to foreign 
markets. Such organizations include 
the Armed forces, export groups, and 





IDENTIFY YOUR 
BUSINESS THIS YEAR 
WITH 





GEwneva 1333 
W. N. FRASER CO. 


MANUFACTURERS 
1627 LOCUST ST. 
ST. LOu!IS 3, 
MIssouURI 





ORDER NOW 
FOR 
SPRING 














PREVENT LEAKS... 
...Permanently! 





in the joint to a plastic 
elasticity that retains a 
perfect seal for the life 
of the connection. Avail- 
oble in pint, Y pint 
and VY, int 


RECTORSEAL Dept. J 
2215 Commerce St., Houston, Texas 
Another distributor for Rectorseal # 2: 
Petroleum Equipment Co., Inc. 
Seaboard Park (Box 43) Columbia, S. C. 








RECTORSEAL + 2 


MAKING THE OIL INDUSTRY SAFER 
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trade associations concerned with the 
manufacture of goods for export, also 
containers, packaging materials and 
the like. 

Invitations are being issued to ap- 
point co-operating representatives. 


Anchor Opens Branch 

Anchor Coupling Co., Inc., Liberty- 
ville, Ill., manufacturers of couplings 
and flexible hose assemblies, is open- 
ing a branch office and warehouse 
March 1 at 2100 Irving Boulevard, 
Dallas, Tex. 


Wins ECA Award 


American Can Co. has received an 
Economic Cooperation Administra- 
tion award “for furnishing technical 
assistance to the peoples of the 
Marshall Plan countries to aid them 
in maintaining individual liberty, free 
institutions and peace.” Canning ex- 
perts and scientists from many for- 
eign countries have toured the com- 
pany’s laboratories and plants 
throughout the country. 


The firm also has established a 
new research and technical service 
department designed to create and 
develop original ideas and te: hniques. 
It will be staffed by Dr. B. $5. Clark, 
formerly director of research, as 
scientific director, and Dr. R. W. 
Pilcher, former associate director of 
research, as directcr of the new re- 
search division. D, F. Sampson, for- 
mer section chief, general laborator- 
ies, has been named manager of the 
technical service division. 


New Gasket Company 

A new company, The Mic-Lin Co., 
headed by Ed Walsh, will specialize 
in manufacturing Teflon gaskets, 
packing rings, and similar products 
to meet special requirements. Com- 
pany is located in Philadelphia. 


Names French Affiliate 

Vapor Recovery Systems Co. now 
has a manufacturing affiliate in 
Paris, France. The California com- 





pany’s affiliate is Compagnie Tech- 
nique Des Pstroles with headquarters 
at 134 Boulevard Haussman, Paris, 
France. Zarry Toula is managing 
director of the French company. 

Equipment made in France will be 
manufactured from master patterns 
fabricated at the home plant in Comp- 
ton, Calif. 

Two new sales agencies are open 
in the company’s expansion program 
Arduser & Co. in Tulsa will handle 
the Oklahoma, Texas, Kansas and 
Nebraska area, and Paul B. Mueller 
Co. of Minneapolis will service the 
North and South Dakota, Minnesota, 
and Wisconsin areas. 


Klemp Expands Plant 


The William F. Klemp Co. has com- 
pleted a $300,000 expansion program, 
including the addition of 50% more 
floor space at its Chicago plant, 
plus a new forge welded grating as- 
sembly line. A new $500,000 expan- 
sion program for 1952 is planned. 
The company makes structural steel 
footwalks, open steel bridge decking, 
grating, treads, surface armors, con- 
veyor belting and steel mats and 
meshes of various types. 


District Offices Move 


Ansul Chemical Co. has moved 
its Detroit and Milwaukee district 
offices. The new Detroit office 
is located at 17184 Wyoming, and 
the Milwaukee quarters are at 
2755 N. Third St. C. F. Hooper is 
Detroit district manager, and R. F. 
Deerwester is Milwaukee manager. 


Enters Fiber Glass Field 


Pittsburgh Plate Glass Co. plans 
to enter the fiber glass production 
field. Formation of a Fiber Glass Di- 
vision is now in process. Two types 
of the product will be made—strand 
fiber and super-fine fiber—under li- 
censing agreement with Owens-Corn- 
ing Fiberglas Corp. The new division 
will be headed by J. Hervey Sherts. 





with the 


*Reduces Maintenance Costs 
*Increases Equipment Life 
*AUTOMATIC; runs on one track 
*PAYS FOR ITSELF FAST! 


Write to-day for folder #70 
JETOMATIC, Inc. 





JETOMATIC 


Fleet Truck Washer 


*Reduces “down time’’. Keeps Fleets produc- 
ing. No special bay nor compressor needed. 


Hall Ave. & Wakelee Lane, Ansonia, Conn. 


NEW FLEET SAVINGS 
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New Plastics Plant 


Swedlow Plastics Co. has started 
construction on its third manufactur- 
ing facility at Los Angeles, Calif. 
The new 36,000 sq. ft. plant will house 
the company’s general offices, 


Fire Protection Group Formed 


The Underwriters’ Laboratories, 
Inc., has organized the Sprinkler In- 
dustry Advisory Group in a move to 
advance the science of fire protection. 
Conference members will serve as 
consultants and will represent the 
sprinkler industry as a whole. The 
following men have accepted appoint- 
ment to conference membership: 
Frank J. Fee, Reliable Automatic 
Sprinkler Co., Inc.; Ira W. Knight, 
Grinnell Co., Inc.; Frank Rider, Vik- 
ing Corp.; H. N. Rider, “Automatic” 
Sprinkler Corp. of America. 


Purolator Acquires Company 


Petroleum Accessories, Inc., of 
Detroit, has been acquired by Purola- 
tor Products, Inc. Acquisition will 
broaden the Purolator line and add 
to production facilities 
Equipment is being moved from 
Detroit to the Purolator plant at 
Ringtown, Pa. Petroleum Access. 
ories, Inc., will be operated as a 
division of Purolator. Roland Burks, 
former president, will remain with 
Purolator with headquarters in its 
Detroit sales office. Darnell Burks, 
co-owner, will move to Ringtown to 
head manufacturing operations on 
Petroleum Accessories filters there. 


New Flexible Hose Company 


Flexible Metal Hose  Manufactur- 
ing Co., 640 W. 17th St., Costa Mesa, 
Calif.. has been organized to make 
flexible metal conduit and flexible 
metal hose for both fluids and gases. 
Elton Hallett is president of the com- 
pany. Production has been started 
and deliveries are being made, com- 
pany says. Sales offices also have 
been located at Detroit, Mich., and 
Washington, D. C. 


Valve Company Buys Plant 


The Schaible Co., Cincinnati, Ohio, 
has purchased a large plant in the 
Cincinnati suburb of Mariemont. 
Plant covers 140,000 sq. ft. of floor 
space. Company says it is develop- 
ing several new products. 


Packaging Exposition 


The 2ist National Packaging Ex- 
position will be held in Atlantic City 
April 1-4, 1952. American Manage- 
ment Assn., sponsor of the expo and 
the conference on packaging, packing 
and shipping, says advance indica- 
tions are-that the '52 show will be 
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the largest ever held. It will occupy 
both levels of the Atlantic City Audi- 
torium, : 


Truck, Trailer Equipment Show 


LOS ANGELES—The third annual 
truck, trailer and equipment show 
will be held here June 12-15 at Pan 
Pacific auditorium. 

Ray Labory, Union Oil assistant 
manager of automotive department 
and president of the Automotive Coun- 
cil of Los Angeles, show sponsor, said 
it will be a western showcase for na- 
tional, regional and local manufac- 


eo Be Be - 
SELF-PRIMING 


STARTS 
WITHOUT 


PRIMING 


VENTING 


Death 


L. Ray Buckendale died March 6 
of a heart attack in Detroit. Mr. 
Buckendale had been vice president 
in charge of engineering for the Tim- 
ken-Detroit Axle Co., a firm he first 
joined in 1911 while still attending. 
the University of Michigan, and where 
he later became plant engineer fol- 
lowing his graduation and rose to be- 
come executive engineer and finally 
in 1936 vice president in charge of 
engineering. He was a veteran of 
over 40 years in the field of truck 
engineering. 


ROTO- 


Interested in cutting pump equipment costs 30 
to 50%? Here’s your answer—the Gilbarco Roto-Prime Centrifugal, 
the versatile pump for more than one job. Because it handles 
liquid, air and vapor, Roto-Prime serves in both transferring and 
loading. No priming required because this pump automatically 
evacuates any air or vapor present in the line either at the start, 
finish or during the run. Simple construction cuts down servicing 
headaches and maintenance bills. And Roto-Prime’s careful engi- 
neering assures quality performance and longer, more efficient 


pump life. 


A complete centrifugal pump unit — base, electric motor, coup- 
ling, and mechanical seal. For the complete story on Gilbarco 


Roto-Prime Pumps, write today. 
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1948 Census Report Shows Co-ops Have 
16% of High-Volume Service Stations 


By NPN Staff Writer 


More than 16% of the service sta- 
tions reporting annual sales of more 
than $300,000 per year in 1948 were 
operated by or as co-operatives, a 
comparison of Census Bureau figures 
reveals. 


The latest bulletin by Census Bu- 
reau (2-R-12) reports 70 co-operative 
stations with sales of $300,000 per 
year or more, while an earlier Cen- 
sus bulletin (2-R-2, see NPN Jan. 30, 
1952, p. 45) shows 422 stations above 
the $300,000 per year mark. 


Further breakdown of the two re- 
ports also shows: 


Sales of $100,000-$299,999 Per Year 
—286 of 7,696 stations in this cate- 
gory, or 3.7%, are co-operatives. 


Sales of $50,000-$99,999—234 of a 
total of 31,273 stations, or 0.7% are 
termed as co-operatives. 


Sales of Less Than $50,000—Only 
about 0.1% of the 148,862 stations 
in this category, or 210, are listed by 
Census as co-operatives. 


Considering total stations in U. S., 
only 4.3% report sales of $100,000 per 
year or more. However, 43.4 of all 
stations listed by Census as co- 
operatives report sales of $100,000 or 
more. 


Census reports 539 individually 
operated co-operative stations; 186 
stations operated by co-operatives 
owning two or three outlets; and 95 
Stations operated by co-operatives 
owning four or more outlets. 


A comparison of types of sales 
(products and services, etc.) by co- 
operative stations and all stations ir 
U. S. is shown in the table on this 
page. 

Census also reports that 26.8% of 
the co-operative stations surveyed 
deal on a strictly cash basis; 73.2% 
have credit sales. 


Credit Breakdown—Of the co-oper- 
ative stations with credit sales, 61.6% 
of the business is on a cash basis; 
37.7% consists of charge account 
sales, and only 0.7% are installment 
sales. 


Location of Co-op Stations—Break- 
down of some 820 co-operative serv- 
ice stations in the U. S. as listed by 
Census Bureau, shows they are dis- 
tributed geographically in this man- 
ner: 


New England—3, all in Massachu- 
setts; 


Middle Atlantic—6, with 3 in New 
York and 3 in Pennsylvania; 


East North Central—149, divided as 








follows: Ohio, 10; Indiana, 6; Illinois, 
47; Michigan, 22; Wisconsin, 64. 

West North Central—481, divided 
as follows: Minnesota, 160; Iowa, 52; 
Missouri, 16; North Dakota, 63; South 
Dakota, 37; Nebraska, 96; Kansas, 57; 

South Atlantic—5, with 2 in Mary- 
land, one in Virginia and 2 in other 
states in the district (not given by 
Census) ; 


East South Central—Only one listed 
and no state mentioned. 

West South Central—5l, distribut- 
ed as follows: Texas, 33; 18 in other 
states in the district; 


Mountain—90, listed as follows: 
Montana, 28; Idaho, 20; other states, 
42; 


Pacific—34, as follows: Washing- 
ton, 16; Oregon, 13; California, 5. 

Census Bureau also lists other types 
of co-operative retail outlets handling 
gasoline and lubricants. Since co- 
operatives for the most part operate 
in rural areas, it can be assumed 
that these type operations are those 
most commonly found in small towns 


Station Sales Breakdown 
Product or Service ape Fs Sagoo 
Sales a\ 


Sales at 
Co-op Stations All Stations 
GOOD 6 dv vcccsdeceses 55.7 70.3 
Lubricants ........-60+5 5.5 6.8 
POE GR ccvsccveccecace 11.5 2.0 
Tires—new and used... 3.5 4.1 
Tire recapping and 
vulcanizing .......... se 0.5 
Batteries & Accessories. 4.5 5.0 
Household appliances and 
equipment .........-¥. 1.7 0.5 
Services including washing, 
greasing, etc. ........ 5. 


4 
Other sales 6.1 5.4 
* See NPN Sept. 5, 1951, p. 39, for earlier 
breakdown by Census of all service stations. 
** Less than 0.05%. 


or villages or at a neighborhood cross- 
roads. Census breaks them down in 
this fashion: 

Grocery Stores (without fresh 
meat)—2.8% of sales volume are in 
gasoline and lubricants, and fuel oil. 


Grocery Stores (with fresh meat)— 
About 2.5% of total sales are gaso- 
line and lubricants, and fuel oil. 

General Stores—5.9% of all sales at 
these outlets are gasoline and lubes, 
and fuel oil. 

Dry Goods, General Merchandise 
Stores—Gasoline, lubes and fuel oil 
account for 10.1% of total sales; 

Car Dealers—Gasoline and _ lubri- 
cants account for 2.8% of total sales. 


Farm Equipment Dealers—About 
10.7% of all sales are gasoline and 
lubes. 


Mechanical Brain ‘Sniffs’ Oil, 
Gives Full Chemical Analysis 


PITTSBURGH—A computer which 
can analyze petroleum products in 
one-tenth the time required by exist- 
ing methods has been developed for 
Atlantic Refining Co. by Physical 
Research Laboratories, Pasadena, 
Calif. New “robot brain” called the 
Miniac will analyze a mere trace of 
gas or liquid and record its complete 
chemical composition on a_ typed 
sheet in a minute, Dr. W. S. Young 
of Atlantic’s Philadelphia research 
staff, told Pittsburgh Conference on 


Analytical Chemistry and Applied 
Spectroscopy. 
New analytical tool, achieved by 


linking an electronic counter and a 
mass spectrometer with a selector de- 
signed by Consolidated Engineering 
Corp. of Pasadena, is nearly ready 
to be put in operation in Atlantic’s 
research laboratories and will soon 
undergo final tests. Company plans 
to make it available for industry-wide 
usage. 





Census Reports 145 Stations with Leased Departments 


Census Bureau reports (Bulletin 2- 
R-12) that in 1948 there were 145 
service stations which had leased de- 
partments operating in conjunction 
with the service station. In its de- 
finition, Census says: 

“A retail leased department is a 
separately owned business operated 
as a department of another retail 
establishment. While leasee owns the 
merchandise in his department, his 
merchandise policies are integrated 
with those of the main store. The 
main store usually provides services 
such as credit, delivery, heat, power 
and protection.” 

Of the 145 stations with leased de- 
partments, 138 had only one depart- 
ment; four had two leased depart- 
ments; two had three leased depart- 
ments and only one had four or more 
leased departments. 


The Census breakdown shows the 
following leased departments found 
in service stations in 1948: 

Restaurants, cafeterias, caterers de- 
partments operated in 30 stations; 

Lunch counters in 26 stations; 

Household appliance departments 
in five stations; 

Radio departments in five stations; 

Used car departments in 11 sta- 
tions; 

TBA departments in 24 stations. 

Census also reports 20 department 
stores having leased TBA depart- 
ments in their stores. This is not to 
be confused with department stores 
which have their own TBA depart- 
ments. Along the same line, Census 
lists 10 other retail stores which have 
leased TBA departments, and 13 
“other retail stores” which have 
leased fuel oil departments. 
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Standard of California’s, 


Drum Return Plan Approved 


WASHINGTON — Office of Price 
Stabilization has approved a modi- 
fied “refundable container plan” pro- 
posed by Standard Oil Co. of Cali- 
fornia for return of used light steel 
55-gal. oil drums, after turning down 
a previously approved “sale and re- 
purchase” plan. 

Under the procedure approved Feb. 
27 by OPS, Standard of California is 
authorized to: 

Charge each customer a refund 
value for containers at a rate of 10c 
per gal., equivalent to $5.30 per 55- 
gal. drum. 

Add this 10c per gal. to the price 
which the customer has been paying 
for products delivered in “loaned” 
drums. 

Refund $5.30 to the customer upon 
return of the drum in good condition, 
either by cash payment or by credit 
to his merchandise account. 

Barrels are to be marked, initially 
with a decalcomania, and eventually 
will be stenciled or tagged with a 
metal band to provide adequate iden- 
tification as belonging to Standard 
of California. 

OPS noted in an interpretation 
authorizing the program that the 
company had assured OPS that the 
state sales tax will not be charged 
on the deposit but only on the actual 
price of product, and that the com- 
pany will furnish official notice of 
that later. 

Earlier Objections—In disapproving 
the company’s earlier plan for out- 
right scale to and repurchase from 
customers of drums, OPS said that 
actual title would have passed to the 
customer, “who would then have the 
option of reselling it to Standard Oil 
if he saw fit, after emptying the con- 
tainer.” 

OPS said that such a procedure 
would have been in violation of Ceil- 
ing Price Regulation 36, “which pro- 
vides that where a purchase is shipped 
in a steel drum, with title to such 
drum passing to the customer, any 
resale of the drum by the customer 
to the shipper must be within the 
ceiling price for used steel drums 
established in CPR 36.” 

The OPS interpretation also places 
the burden on the company of carry- 
ing refund accounts in a separate 
listing, dictinct from funds collected 
in payment for merchandise. 


Conoco to Open Southwestern 
Marketing Region April 1 

HOUSTON—Continental Oil Co. 
will divide its present southern mar- 
keting region into two separate re- 
gions effective April 1, L. F. Mc- 
Collum, president, said over the week 
end. 

Headquarters of the revised South- 
ern Region will remain in Houston, 
while headquarters of the newly cre- 
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ated Southwestern Region, to be head- 
ed by H. H. Hinson as regional gen- 
eral manager and George W. Evens 
as assistant regional general manager 
will be established in Fort Worth. 

O. L. Fisher has been promoted 
to general manager of the revised 
Southern Region, to replace Charles 
A. Perlitz, Jr., who will become a 
member of Conoco’s executive head- 
quarters staff in Houston. K. W. Brill, 
Denver, will move to Houston as as- 
sistant general manager of the South- 
ern Region. 

Fort Worth headquarters of new 
Southwestern Region will supervise 
over-all exploration, production, man- 
ufacturing, marketing and allied op- 
erations throughout North Texas, 
West Texas and New Mexico, Mr. 
McCollum said. 


Power Farming Booklet Tells 
Oil’s Contribution to Farm 


The Oil Industry Information Com- 
mittee is distributing 50,000 copies of 
a booklet on power farming to farm 
leaders, 4-H clubs, etc. 


The booklet, entitled “Power Farm- 
ing—A Way of Life,” contains 20 
illustrated pages on the history of 
power farming and oil's contribution 
to the farmer’s pogress. 


OIIC is distributing the booklet as 
part of its 1952 spring farm program. 
It is being sent free of charge to farm 
leaders and is available to oil com- 
panies at $3.00 per hundred, plus 
transportation charges. 


CUTS COST 
of CONSUMER 
SALES! 





Maintaining old-fashioned service 
station pumps for consumer custom- 
ers is costly. You can avoid this un- 
necessary expense by replacing now 
with low-cost Tokheim Power-Pumps. 
These compact electric pumps are 
designed especially for farm, indus- 
trial and business use — engineered 


with a minimum of moving 


ruggedly constructed to hig 


arts— 


Tok- 


heim standards. They’re helpful, too, 


in boosting consumer volume. 
Investigate today. Call your 
Tokheim representative. Write 
factory for literature. 


OKHEIM 


CHECK FEATURES: 
Weather resisting finish — “4 HP motor 
—only 39” high— delivers approxi- 
mately 10 gallons per minute — built-in 


check valve and by-pass valve — 
meter optional — easily installed — 


Underwriters’ approved. 


General Products Division 
TOKHEIM OIL TANK AND PUMP COMPANY 
1650 Wabash Avenue, Fort Wayne 1, Indiana 
Factory Branch: 1309 Howard Street, San Francisco 3, California 
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TRAINING CLINICS on servicing automatic transmissions are being held by Mid-Continent Petroleum Corp.’s southern division 
for key station marketing and distributor sales personnel. C. F. Niessen, assistant sales promotion manager for Mid-Continent, is 
shown kneeling in uniform at extreme left foreground as he watches Mel H. Piehl, Alemite national firms manager, demonstrate use 


of a fluid pump for servicing the transmissions. 


On hand for this preview were D. C. Wixson, Mid-Continent general sales man- 


ager; N. B. Ingram, assistant general sales manager; S. B. Caldwell, southern division manager 


Dealers Shown How to Get Automatic Transmission Business 


With an estimated 8 million cars 
equipped with automatic tansmissions 
now on the road, Mid-Continent 
Petroleum Corp. is inaugurating a 
program of training and merchan- 
dising designed to attract a share 
of this market to its service stations. 

The program, though presented in 
one package, is threefold in purpose: 

1—tTrain station attendants of 

Mid-Continent’s D-X dealers in 

the proper servicing of automatic 

transmissions; 

2—Encourage dealers to 
acquire the proper and necessary 
equipment to perform this ser- 
vice, and 


3—Show dealers how display 


of this special equipment can be 
used as a merchandising tool to 
attract customers. 


C. F. Niessen, assistant sales pro- 
motion manager for Mid-Continent, 
worked out the details of the over-all 
program, beginning with the con- 
viction that proper equipment was 
just as essential as “know-how”, and 
that use of that equipment could 
be extended to help merchandise 
the services offered. 

His first step was to survey the 
equipment field. Then, working with 
the equipment manufacturer, the 
problem of adequate service equip- 
ment was worked out, selecting the 
various tools and equipment which 


would give efficient service in a min- 
imum of time. Included was a new 
pump designed for dispensing auto- 
matic transmission fluid. This unit 
provides filtered delivery, positive 
shut-off, metering of the fluid, and 
protection against drippage and 
contamination of the fluid. 


Mr. Niessen found most D-X 
dealers already had most of the tools 
needed, but to make sure all dealers 
could secure the needed tools, an auto- 
matic transmission drain plug and 
wrench size chart was developed. 


Feeling that most dealers couldn’t 
afford much time away from their 
stations, it was decided to conduct 
a large number (more than 300) 
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clinics over a wide area so no dealer 
would have to travel very far. Each 
class was limited to eight and the 
clinics so scheduled that no dealer 
had to go more than 25 miles to 
class. 


The equipment maufacturer assis- 
ted in the training program by fur- 
nishing several sets of charts illus- 
trating automatic transmission ser- 
vicing procedures, arranging to 
supply pumps and other equipment 
for training sessions, and also to 
furnish instructors for actual service 
demonstrations. 


Next, a comprehensive  step-by- 
step training manual was prepared, 
showing correct procedures’ for 
checking, draining and refilling var- 
ious automatic transmissions, as well 
as recommended capacities and pro- 
ducts specified for the units. 


To help merchandise the service 
offered by dealers, a three-color wall 
placard was designed, telling cus- 
tomers that “D-X lubrication service- 
men use approved equipment, service 
procedures, automatic transmission 
fluid ta provide D-X automatic trans- 
mission fluid service.” The placard 
also shows a 100-lb. drum of D-X 
fluid, thus tying in product, equip- 
ment and “know-how” in the display. 


Supplementing the lube room dis- 
play are: a tool board which holds 
and shows the special automatic 
transmission tools used; the fluid 
pump and a 100-lb. drum of D-X 
fluid. 

Another step designed to _ en- 
courage customer confidence is a 
diploma awarded to trained dealers 
and attendants, stating that the re- 
cipient has been “fully trained and 
passed all tests qualifying him to 
give this service.” The trainee also 
is given a pocket-sized diploma to 
carry in his billfold. 


With his props ready, Mr. Niessen 
began his test clinics for division 
managers, assistant division man- 
agers, district managers and other 
key personnel. These key people 
in turn trained several hundred 


On p. 57 (preceding Table 4) it 
was stated: ‘ . Since 1947, a com- 
petitor to the service station has 
grabbed 24.5% of the station’s mo- 
tor oil volume.” This should have 
read: “ . since 1947, an estimated 
24% of motor oil sales lost by service 
stations have gone to such competitors 
as car dealers, garages, etc.” In 
other words, for every 100-quart loss 
in motor oil sales by a service sta- 
tion, about 76 quarts were lost by 
extended oil drain periods and 24 
quarts have been added to the volume 
of a service station competitor. 


API Defers Action on Lube 


Oil Nomenclature Proposal 


NEW YORK—tThe Executive Com- 
mittee of the API Board of Direc- 
tors has deferred action on the rec- 
ommendation of the General Commit- 
tee of the Division of Marketing 
proposing that new motor oil desig- 
nations by service classification be 
adopted by the API. 

It was felt that action on the lube 
oil nomenclature proposal should be 
taken at next full board meeting, to 
be held April 29-30 in Tulsa. 


WHY BLACKMER TRUCK PUMPS 
ARE EASIER* 
TO INSTALL 


Feo 


Flanged, 90° ells mount ot 
three suction and fodr dis- 
charge connection positions. 
Optional on all sizes. 


20 PIPINGXCOMBINATIONS! 


al female threaded 


flanges, provide straight-in 
suction,end discharge 





Twenty combinations for piping with the 
pump in any position make Blackmers the 


company salesmen to conduct field 


clinics for D-X dealers. easiest of all truck pumps féiinstoll. This 


feature, with Blackmer’s outstanding peri! 
formance, wins top rating for Blackmer 
Truck Pumps. 


Dealer automatic transmission ser- 
vice training clinics are set up to 
begin at 9 a.m. and end at 4 p.m., and 
during this time each dealer has not 
only watched the servicing of each 
type of transmission but has actually 
performed part of the service himself. 


40, 60, 100 and 200 G.P.M. SIZES ee WRITE FOR TRUCK PUMP DATA 


A look “inside” Blackmer Truck 
Pumps shows why owners 
° appreciate these pimps. 
Correction Write for Bulletin TP3. 
NPN’s analysis of declining motor 
oil ratios (see March 12, p. 55) con- 
tained two errors. On p. 56 the 
estimated motor oil sales loss for a BLACKMER PUMP COMPANY e¢« GRAND RAPIDS, MICH. 
5,000-gal. a month station should have 
been 888 quarts instead of 88 as : . 
published. 


ae Sei en Lowe * 
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WYHBEWOOD 





- 
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MOTOR OIL AND TIRES get prominent display at Wynnewood station islands. Prem- 
ium and regular pumps are at one end of island to avoid backing by motorists from 


one grade pump to another 










Tr tus ROOM NEEDS ANY 

ATTENTION,  & 
PLEASE TURN THE SWITCH © 
YPON LEAVING. 


Behera 


DEALER REMINDER if restrooms need 
cleaning is this switch that flashes light 
in station office 


Multi-Pump Hides Clutter, Brings Convenience into Open 


Esso Dealer “Smiling Jack” Rob- 
erts’ recently-opened multi-pump in 
Wynnewood, Pa., was built and is 
operated on the theory that if one 
makes a station attractive and con- 














vienent, customers will keep coming 
back. Open 24 hours a day, the sta- 
tion’s gallonage during the three-day 
opening totaled 18,815. 

At all five of the two-pump islands, 








TRASH IS HIDDEN from customer view by fenced area behind station 
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both regular and premium gasoline 
pumps are located at one end. This 
eliminates having to ask a customer 
parked by the regular pump to back 
up to the other end if he is sold on 
the premium grade, and thus helps 
promote the latter. 


Although each pump island has a 
water and air hose, and attendants 
clean windshields, a self-service island 
equipped with a vacuum cleaner on 
a long hose, water, air, and window 
cleaning equipment, is located toward 
the rear of the station where it will 
not interfere with traffic at the 
other islands. This feature has be- 
come quite popular with customers 
who like to give their cars a going 
over, especially on Saturday and Sun- 
day mornings. 


Trash Hidden—To keep the trash 
that inevitably collects at a station 
out of sight, Mr. Roberts has a 
fenced-in area adjoining the back of 
the station building. About six feet 
high and built of lumber, the fence 
is painted white to match the red, 
white and blue building. 


A unique feature in each rest- 
room is a switch and sign that reads 
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OFFICE BALCONY in storage room at Wynnewood station (1) 


saves storage floor space, and (2) avoids clutter in display 
room. Dealer Roberts is shown at desk 


“If this room needs any attention, 
please turn the switch upon leaving.” 
The switch turns on a light in the 
office, white for the men’s and red 
for the ladies’. Mr. Roberts also has 
a regular clean-up schedule for his 
employes. The ladies’ restroom is 
decorated in black and light blue tile, 
and is equipped with dressing table 
and stand-up urinals. 


Balcony Office—To keep the clut- 
ter of bills, tickets, and files out of 
his display room, Mr. Roberts built 
a balcony enclosed in wire in the 
storeroom for his office at a total 
cost of $280. Running the full length 
and half the width of the storeroom, 
it gives him ample room without 
sacrificing any floor storage space. 


New Million Bbl. Terminal 
Scheduled For New York 


NEW YORK— A group headed by 
Col. Odie Richard Seagraves, Dallas, 
is negotiating throughput contracts 
with “several major oil companies” 
preparatory to construction of a 
1,080,000 bbls. deepwater terminal on 
the East River here, a spokesman 
for the group said. As latter out- 
lined project: 

A tank farm of about 1,000,000 bbls. 
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total capacity, 26 truck spills and 
barge loading facilities will be in- 
stalled on the east (Brooklyn) side 
of the river, and served by tankers up 
to T5 size. 


On the Manhattan side of river, and 
connected with tank farm by four 16- 
in. pipe lines under river, will be about 
80,000 bbls. storage, barge loading 
facilities and 20 truck spills. 


It will be “strictly a throughput 
terminal” for light and heavy fuels 
and gasoline, to be operated by the 
newly formed Stuyvesant Fuel Oil 
Terminal Corp. Cost is estimated at 
about $10,000,000. 


Mr. Seagraves has been identified 
prominently with United Gas, Repub- 
lic Gas and Freeport Sulphur, and 
now with Wyoming Gulf Sulphur. 
Associated with him in terminal un- 
dertaking are Benjamin Mekay, Stuy- 
vesant Fuel Service Corp., New York 
fuel oil dealers; H. W. Becker, chair- 
man of Franklin Trust Co., Paterson, 
N. J., and, among others, following 
Texans: 


Roy C. Coffee, mayor of Highland 
Park, Dallas suburb; H. R. Aldredge, 
Jr., of First National Bank, Dallas, 
and Edmond L. Brown of Dallas in- 
vestment brokerage firm of Beer & 
Co. 


WATER AND AIR outlets are located on all islands of 


Wynnewood station 


Phillips Petroleum Opens 


Houston Sales Division 

BARTLESVILLE — Phillips Petro- 
leum has opened a new sales division 
with headquarters in Houston, giving 
the company a total of 14 divisions in 
a 28-state marketing area. 

According to the company, the new 
division was established to take care 
of the increased sales and the large 
number of Phillips jobbers in the 
Gulf Coast states. 

E. S. Nelson will be manager of 
the division, with C. W. Line, former 
chief clerk of the Tulsa division as 
office manager, and B. C. Murray, 
former assistant credit manager at 
Tulsa, as credit manager. Mr. Nelson 
was formerly assistant manager at 
Tulsa. 

Headquarters will be located tem- 
porarily in the City National Bank 
Bldg., Houston. 


Oil History Film Produced 


TITUSVILLE—The premiere of the 
motion picture “The Evolution of the 
Oil Industry,” a U. 8S. Bureau of 
Mines presentation, filmed in co-op- 
eration with Sinclair Refining, took 
place here Feb, 28 at the museum of 
Drake Well Mémorial Park. 

The Technicolor picture was partial- 
ly filmed at the site of Drake’s Well. 


83 








ETI 


ABOUT OIL PEOPLE 











OFFICERS AND DIRECTORS of the Oil Men’s Club of Greater St. Louis get together for a picture. 


vi 


Left to right, front row, Har- 





ley Poole, Indiana Standard, 2nd vice president; Cecil Muellerleil2, Cities Service, president; A. J. Becker, Becker-Marsden Co., Ist 
vice president; second row, C. M. Swanson, Sinclair, director; L. C. Pfaff, Socony-Vacuum, secretary-treasurer; R. F. Bretsnyder, Porter 
Oil, director; W. M. Garvey, Gulf, director; W. G. Raith, Seidel Co., past president and honorary director; top row, H. E. Milton, 
Milton Oil, director; H. O. Panhorst, Phillips Petroleum, director; and G. W. Gladders, Martin Oil, director. Absent was Paul V. 


R. L. Keyes has been elected presi- 
dent and member of the board of 
Arabian American Oil Co., succeeding 
W. F. Moore, who has retired. 

With The Texas Co. since 1928, Mr. 
Keyes became assistant general man- 
ager of its producing department in 
Houston last year. His headquarters 
as president of Aramco will be in 
Dhahran, Saudi Arabia. 


A. C. Ellinger, assistant treasurer 
of Canfield Oil Co., Cleveland, has re- 
tired. Mr. Ellinger has been asso- 
ciated with Canfield Oil for 40 years. 

He at one time served as manager 
of Canfield’s Cleveland retail sales 
and manager of distribution for the 
entire retail division. 

He served as a director of the Ohio 
Petroleum Marketers Assn. from 1932 
until 1938 and was a president of the 
Western Reserve Petroleum Club, 
forerunner of the Petroleum Club of 
the Cleveland Chamber of Commerce. 
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Browne, Independent Oil Co., director 


New head of 
PAD’s_ Refining 
Division is a full- 
fledged Indian 
chief who has 
been in charge of 
about 50,000 
Cherokees in 
northeastern Ok- 
lahoma since 
1949, while, at 
the same _ time, 
serving as vice 
president of Phil- 
lips Petroleum 





Mr. Keeler 


Co. 

On leave now from Phillips to 
serve PAD without compensation, 
William W. Keeler is a part Chero- 
kee who bears the title of principal 
chief of the Cherokee Nation. One 
of his most recent accomplishments 
was to map out, with the help of a 
tribal council, a Cherokee Foundation 
to raise the educational standards 
and health conditions of some 7,000 


tribe members now living in a deso- 
lated section of their lands. 

Mr. Keeler, 43, attended high 
school in Bartlesville and then Kan- 
sas University. He has been with 
Phillips since 1926, when he began 
his career with a yard gang during 
summer vacations. 


* * “ 


Robert J. Harten has been made 
sales manager for Kendall Refining’s 
Mississippi Valley division, with head- 
quarters in Louisville, Ky. 


He will be in charge of sales activ- 
ities for Kendall distributors in Ark- 
ansas, Kentucky, Louisiana, Missis- 
sippi, and parts of Indiana, Missouri 
and Tennessee. 


Mr. Harten joined Kendall as a 
laboratory technician in 1943. After 
service with the Army during World 
War II, he returned to Kendall as 
a resale man working with the com- 
pany’s distributors and salesmen. 
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New assistant manager of market- 
ing for Carter Oil Co., Denver, is C. 
D. Hill of Billings, Mont. Mr. Hill has 
been division marketing manager at 
Billings for the past two years. 

Succeeding Mr. Hill at Billings is 
G. T. Phipps, former assistant divi- 
sion manager there. 

In other Carter Oil changes, M. B. 
FitzGerald, merchandising manager, 
has been made assistant division man- 
ager at Billings; C. B. Yantis suc- 
ceeds Mr. FitzGerald as merchandis- 
ing manager at Billings and J. F. 
Fleming, general salesman at Spok- 
ane, Wash., moves to Billings as dis- 
trict manager. 

J. J. Wawrose, who for the past 
two years has been assistant to the 
marketing manager at Denver, is now 
operations manager general of the 
marketing department. 


* * . 


Elbert A. Gray hes been named 
Union Oil consignee for Placerville, 
Calif., succeeding P. D. Garrick. 


CHAIRMEN for Ken- 
tucky - Ohio - Tennessee 
OIIC district are, left to 
right: Calvin Houghland, 
Direct Oil Co., Nashville; 
H. Donley, Aetna Oil, 
Ashland; W. J. Loufman, 
Fleet Wing, Cleveland, 
district chairman; G. R. 
Fenner, Pure Oil, Colum- 
bus, district vice chair- 
man; Marcel Baurer, So- 
cony-Vacuum, Cleveland 


Earl A. Brown has been elected vice 
president and a member of the board 
of directors of Magnolia Petroleum 
Co., Dallas. 

Mr. Brown has been general counsel 
of Magnolia since last August. 


o o al 


Leroy D. Stinebower, formerly with 
the Department of State, has joined 
Jersey Standard, New York, as assist- 
ant treasurer. 

Mr. Stinebower was director of 
State Department’s Office of Finan- 
cial and Development Policy. Prior 
to joining the government, he was 
assistant professor of Economic? ai 
Allegheny College, Meadville, Pa. 


* + * 


J. J. Nemeth, division manager of 
Continental Oil at Oklahoma City, 
will head OTIC activities in western 
Oklahoma and E. E, Marsau, assist- 
ant division manager of Mid-Conti- 
nent Petroleum Corp. at Tulsa, will 
be in charge of activities in Oklaho- 
ma’s eastern counties. 


Max Epps, chief automotive engi- 
neer for General Petroleum, has been 
named fuels consultant in the market- 
ing department, with headquarters in 
Los Angeles. 

Frank P. Baeyertz succeeded Mr 
Epps as chief automotive engineer. 

A graduate of the University of 
Southern California and a member 
of Society of Automotive Engineers, 
Mr. Epps went to GP from Socony- 
Vacuum in 1946. 

Mr. Baeyertz, also an SAE mem- 
ber, has been with GP since 1944 


7 > * 


Cc. P. Watson, vice president in 
charge of western division of Sea- 
board Oil Co. of Delaware, has set 
April 30 as his retirement date. As- 
sociated with the company since 1930, 
Mr. Watson will be retained as a 
consultant after retirement. 

Norman A. Rousselot, assistant 
vice president, will succeed Mr. Wat- 
son. 


NEW ENGLAND OIIC chairmen get together at a recent annual meeting of the New England OIIC in Boston. Left to right are, 

Raymond Waldron, Tidewater, Manchester, N. H.; John L. Johnson, Johnson and Dix, Springfield, Vt.; W. J. Schoenhardt, Sun Oil, 

Providence, R. 1.; RaJph F. Carey, Shell Oil, Boston; Harold D. Harding, Esso, Everett, Mass.; B. H. Van Mater, Shell Oil, Hartford, 

Conn.; and Robert H. DeHart, Esso, Portland, Me. With the exception of Mr. Carey, who is district chairman, the men are all 
state chairmen 
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RHODE ISLAND DISTRICT sales group of Socony-Vacuum, winners of company’s 1951 New England Division trophy for “out- 
standing sales performance,” shown at Providence meeting. Group was in black and exceeded objectives on all products, includ- 
ing TBA. Seated clockwise around table are: C. A. Churchill; F. G. Clark; H. J. Bode; G. N. Morgan; R. F. Sainsbury; W. R. 
Martin, marketing assistant, retail; C. A. Sheehan, district manager; R. H. Clarke, district training instructor; R. Salter; E. C. 
Ahern, A. W. Oliver; and H. F. Daley. Standing clockwise are: R. Traill; J. A. McWilliams; J. J. O’Brien, marketing assistant; 
N. E. Dillon, real estate representative; R. F. Scott; R. W. Vickers; F. S. Ackroyd; A. C. Maynard; V. A. Howard; N. J. Bessette; 


Martin A. Jenson, president of 
Mid-West Service Co., Mankato, 
Minn., began publishing in January 
a monthly newsletter to be distribut- 
ed to his customers and friends. The 
letter is several pages long and con- 
tains interesting items about local 
people in and out of the oil business. 


* * * 


H. F. King, former district indus- 
trial sales supervisor for Socony- 
Vacuum in St. Louis, has been ap- 
pointed industrial district manager 


S. W. Smith; and W. C. Reilly 


of the company’s New England divi- 
sion at Boston. 

Mr. King replaces J. C. Dean who 
is now in the New York office as 
industrial division manager of the 
lubricating department. 


* * * 


W. S. S. Rodgers, chairman of the 
board, The Texas Co., will head the 
petroleum and metals group of the 
New York City Cancer Committee 
during the annual April cancer 
crusade. 


A. F. Geyer, Dixie Oil Co., Water- 
ville, Kans., was recently honored 
by the city officials of Waterville for 
his 32 years of service to the city. 

Mr. Geyer has served the city as 
mayor, councilman, a member of the 
board of education and has been 
active in many other civic activities. 


Robert L. McVicar has been named 
vice president of Imperial Oil & 
Grease Co., maker of metallic grease, 
with office in Los Angeles. 
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CHICAGO OIL MEN’S CLUB officers for 1952: Left to right, (seated), Ray Duffett, Seneca Petroleum, secretary; Gerald F. Tripp, 
Gustafson Oil Co., 1st vice president; Truman Gish, Petroleum Heat & Power, president; William Ganley, Falley Petroleum, 2nd 
vice president, Ray Pentz, Petroleum Heat & Power, treasurer; (back row), Joseph Taylor, Nox-Rust Chemical Corp., director; F. 
E. Dolezal, Bowser, chairman, house committee; Elmo Ballard, Indiana Standard, chairman reception committee; Edwin Freeman, 
chairman membership committee; John Harmon, Jr., Pure Oil, chairman finance committee; Harry Read, Globe Oil & Refining, 
chairman entertainment committee; Charles Ephgrave, Carson Petroleum, director; Fred A. Schaefer, Refiners Petroleum, director. 
Club officers not present in picture are John McDowell, Cities Service, director; Arthur Strubel, Sonneborn Sons, director; and Lars 
Carlson, OIIC, chairman publicity committee 
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COMING MEETINGS 


MARCH 

National Oi] Jobbers Council, spring meeting, 
General Oglethorpe Hotel, Savannah, Ga., 
March 23-26. 

Petroleum Packaging Committee of the Pack- 
aging Institute, Ritz-Carlton Hotel, Atlantic 
City, N. J., March 31. 

Western Petroleum Refiners Assn., 
meeting, Plaza Hotel, 

March 31-April 2. 
APRIL 


Assn., spring meeting, De- 


annual 
San Antonio, Tex., 


Michigan P: 


‘etroleum 
troit-Leland Hotel, Detroit, April 1-2. 
American 


Society of Lubrication Engineers, 
7th annual convention and lubrication ex- 
hibit, Hotel Statler, Cleveland, O., April 7-9. 

Oll-Heat Institute of America, Ine., annual 
exposition and convention, Exposition Hgll 
and Benjamin Franklin Hotel, Philadelphia, 
April 14-18. 

National Petroleum Assn., 49th semi-annual 
meeting, Hotel Cleveland, Cleveland, O., 
April 16-18. 

Petroleum Institute, third annual 
Products Pipe Line Conference, Blackstone 
Hotel, Fort Worth, Tex., April 20-24. 

American Petroleum Institute, safety & fire 
protection committees, Hotel Texas, Ft. 
Worth, Tex., April 21-24. 

Association of Eastern Petroleum Credit Man- 
— » Hotel Wm. Penn, Pittsburgh, April 

24. 

Independent Petroleum Assn. of America, mid- 
year meeting, Deshler-Wallick Hotel, Colum- 
bus, Ohio, April 28-29. 

Indiana Independent Petrol Asen., Inc., 
spring convention, Van Orman Hotel, For. 
Wayne, Ind., April 30-May 1. 

MAY 


Fuel Oil Distributors Assn. of New Jersey, 
annual convention, Berkeley-Carteret Hotel, 
Asbury Park, N. J., May 1-2. 





annual 
convention, Houston, Tex., M 

National Dixie Distributors, Ine., Majestic 
Hotel, Hot Springs, Ark., May 2-3. 

Interstate Compact Commission, spring 
meeting, Westward Ho Hotel, Phoenix, Ariz., 
May 9-10. 

Empire State Petroleum Assn., annual con- 
vention and trade exhibit, Hotel Roosevelt, 
New York, May 12-13. 

Liquefied Petroleum Gas Assn., annual con- 
vention and trade show, Palmer House, 
Chicago, May 12-14. 

American Petroleum Institute, Division of Re- 
fining, St. Francis Hotel, San Francisco, 
May 12-15. 

National Tank Truck Carriers, Ine., Hotel del 
Coronado, Coronado, Calif., May 14-19. 
Florida Petroleum Marketers Assn., Orlando, 

Fla., May 16. 

American Petroleum Institute, Division of 
Marketing, mid-year meeting, Sheraton 
Plaza, Boston, May 19-20. 

Wyoming Oil Jobbers Assn., Townsend Hotel, 
Casper, Wyo., May 20. 

American Assn, of Battery Manufacturers, 
Roosevelt Hotel, New Orleans, May 21-23. 
Oil Industry Information Committee, St. Fran- 
cis Hotel, San Francisco, Calif., May 21-23. 
Virginia Petroleum Jobbers Assn., John Mar- 

shall Hotel, Richmond, Va., May 22. 

Virginia Oil Men’s Assn., John Marshall Hotel, 
Richmond, Va., May 23. 

North Carolina on dobbers Assn., spring con- 
vention, Carolina Hotel, Pinehurst, N. C., 
May 25-27. 

JUNE 

Seciety of Automotive Engineers, summer 
meeting, The Ambassador and Ritz-Carlton, 
Atlantic City, June 1-6. 

Pennsylvania Grade Crude Oil Assn., annua) 
meeting, Hotel William Penn, Pittsburgh. 
June 5-6. 

Western Pet Refiners Assn., regional 
meeting, Wichita, Kansas, June 5-6. 

National Fire Prot Assn., annual meet- 
, ing, Hotel Statler, New York, June 9-13. 

Institute, Division of Pro- 

duction, “midyear standardization conference, 

Brown Palace Hotel, Denver, Colo., June 

9-14. 








American Society for Testing Materials, annual 
meeting, New York. June 22-27. 
JULY 


South Carolina Oil Jobvers Assn., Ocean Forest 
Hotel, Myrtle Beach, 8. C., July 22-23. 
AUGUST 
Seciety of Automotive Engineers, national West 
Coast meeting, Fairmont Hotel, San Fran- 

ciseo, Aug. 11-13. 
SEPTEMBER 
American of Lubrication 
Hotel Sherman, Chicago, Sept. 4-15. 
Asen., Grand Hotel, 
Mackinac Island, Mich., Sept. 8-9. 
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GUESSING EXACT TIME that Northwestern Refining Co.’s new “cat” cracker, now 
under construction at St. Paul Park, Minn., will go “on stream” are Charles H. Arnold, 
center, president of Northwest Petroleum Assn., and H. F. Horning, right, association 


secretary. 


Watching the procedure, which took place at the recent meeting of the 


Northwest Petroleum Assn., Minneapolis, is Elmer R. Erickson, left, general manager 
of Northwestern Refining. The company is offering more than $1,000 in prizes to con- 
test winners 


New district sales managers for 
Sun Oil include Charles F. Hofmann, 
Revere, Mass. district; E. Thomas 
Lillard, Marcus Hook, Pa. district; 
J. Edward Salter, Philadelphia dis- 
trict, and Albert F. Cariello, Atlantic 
City, N. J., district. 


Mr. Hofmann, formerly district 
manager at Marcus Hook, succeeds 
Hugh R. Allbee, now assistant direc- 
tor of industrial relations. Mr. Hof- 
mann joined Sun Oil in 1934 as a 
motor oil salesman in Montreal, Can- 
ada. He became branch manager 
at South Amboy, N. J., in 1941 and 
from 1944 to 1948 served as district 
manager at Malvern, Pa. 

Mr. Lillard was district manager at 
Philadelphia before his transfer to 
Marcus Hook. He has been with the 
company ‘since 1930 and has served 
as a motor products dealer salesman, 
branch manager at York, Pa., and 
Lancaster, Pa., and district manager 
at Malvern, Pa. 

Mr. Salter was former district man- 

ager at Atlantic City. He joined Sun 
Oil at Ardmore, Pa., in 1927. He has 
held various sales posts at Philadel- 
phia and from 1945 to 1951 was TBA 
manager for the Middle Atlantic re- 
gion. 
Mr. Cariello, new manager at 
Atlantic City, has been Middle Atlan- 
tic TBA manager for the past year. 
He joined Sun Oil in 1931. He was 
appointed regional trainer in the 
Middle Atlantic region in 1949 and 
became regional merchandiser the fol- 
lowing year. 
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Leo J. Thomas, president South Atlantic Oil Co., Palatka, Fla., president, 
Florida Petroleum Marketers Assn. 


Leo Thomas Advocates Closer Jobber-Supplier Co-operation 


Convinced that many of the problems affecting the In- 
dependent jobber are the same problems that affect the 
commission agent and major supplier, Leo J. Thomas, 
new president of the Florida Petroleum Marketers Assn., 
says the association will offer membership to every 
wholesale distributor in the state of Florida. 


Mr. Thomas, in his 23 years in the oil business, has 
worked in practically every phase of oil marketing. 

He started in 1929 as a salaried agent for Shell Oil 
in Live Oak, Fla. A year later he became a commission 
agent. In 1931 he was made a city salesman for Shell in 
Jacksonville, and a few years later became territorial 
salesman for West Florida with headquarters in Lake 
City. He later held the same position in Deland, Fla. 

He resigned from Shell in 1936 to help organize and 
manage a jobbing concern, Livingston-Thebaut Oil Co., 
Jacksonville. In 1942 he left the company for six months 
to assist Gordon Duke of Southeastern Oil Co., in ac- 
quiring barges and in transportation of petroleum prod- 
ucts via the inland water-way canal from Texas to a 
pipe line at Carabelle, Fla. Mr. Thomas resigned from 
Livingston-Thebaut in,.1944 to establish his own jobbing 


business, the South Atlantic Oil Co., Palatka, Fla., dis- 
tributors of Atlantic Refining products. 

His association with both Independent and major com- 
panies probably has influenced his belief in closer job- 
ber-supplier relationship. Mr. Thomas says: “I have 
served for two years as area vice chairman of the Oil 
Industry Information Committee and supported this pro- 
gram to the best of my ability, but I feel that much 
of the cost of this program was wasted, and that a much 
better return in public good will could have been achieved 
at less cost by the industry if the suppliers would make 
a definite effort to really understand the needs of their 
agents and jobbers.. I believe that most of the friction 
that seems to exist between these two segments of the 
industry is-due in the most part to a lack of under- 
standing.” 

Born and raised in Lake City, Fla., Mr. Thomas attended 
public schools there and the University of Florida at 
Gainesville. 


He is married and has one son, Leo, Jr., a senior in 
the School of Business Administration at the University 
of Florida. 
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exclusive foreed-flow 
lubrication keeps Eaton 
-speeds 
on the job, 


P.... OF LUBRICATION—always! That’s one reason 
for the outstanding life and performance records being 
set by Eaton 2-Speed truck axles in every field of 
heavy-duty hauling! Eaton’s exclusive forced-flow oil- 
ing system provides abundant lubrication even at 
lowest vehicle speeds. The instant gears turn over— 
even one revolution—oil is started on its way to all 
moving parts; the rate of flow is governed to meet the 
demands of various operating speeds. This unique 
lubricating system and Eaton’s exclusive planetary 
construction are important factors in the ability of 
Eaton 2-Speeds to stay on the job, to deliver maximum 
performance with minimum upkeep. Ask your dealer 
to explain how Eaton 2-Speeds reduce stress and wear 
on engine and power-transmitting parts—how they will 
help your trucks haul more, faster, longer, at lower cost. 


Axle Division 
EATON MANUFACTURING COMPANY 
CLEVELAND, OHIO 


@ PRODUCTS: Sodium Cooled, Poppet, and Free Valves * Tappets * Hydraulic Valve Lifters © Valve Seat Inserts © Jet 
Engine Parts * Rotor Pumps ¢ Motor Truck Axles * Permanent Mold Gray Iron Castings ° Heater-Defroster Units ®* Snap Rings 
Springtites *Spring Washers *Cold Drawn Steel *Stampings * Leaf and Coil Springs * Dynamatic Drives, Brakes, Dynamometers 





PURE NEWS NOTES 


Items of interest to dealers, jobbers and distributors 


from The Pure Oil Company, 35 East Wacker Drive, Chicago 1, Illinois 


170 motor experts—mechanics, service 
managers and shop foremen — recently tried Purelube 
Motor Oil in their personal cars for the period of one 
normal oil change (without knowing what oil it was!). 





Then they reported the effect on engine performance. 


ELLE 





148 out of the 170—virtuaily 9 out of 10— 


said the oil they used in this test (Purelube!) improved 
the performance of their engines in one or more ways! 





Two-thirds said their engines ran smoother and quieter. 


One-third said their engines developed more power...or 
used less gas...or used less oil. 


Thousands of motorists must feel the same 
way about Purelube—the sure heavy-duty oil 
for passenger cars—because... 

Pure Oil dealers now enjoy a better-than-in- 
dustry oil sales ratio! 

If you want to enjoy greater customer satis- 
faction and repeat business, sell Purelube, the 
sure motor oil. 


Complete test data and statistics available on file. 





